 COMMITTED T0 EXCELLENCE
W4, N ROATCASTING AND EBUCATION,
4 Q.

|, Lisa Howfield, certify that | have reviewed the contents of the

2011 SECOND QUARTER CHILDREN’S PROGRAMMING REPORT
for station KSNV DT - 3.1

for the quarter ending June 30, 2011.

| certify that all information contained in this report is accurate to the best of my
knowledge and a copy of the report is simultaneously being placed in the
station’s Children’s Public File.

Furthermore, | certify that a copy of this report along with this certification has
been filed in Las Vegas for recordkeeping purposes and a copy of this certificate
has been faxed to Elyse Monroy for record keeping purposes.

o]
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Federal Cominunications Commission Approved by OMB
Washington, DC 20554 3060-0754

FCC 398
Children's Television Programming Report

Report rellects information for the filing period ending: 06/30./2017

Call Sign Channel Mumbers ! Communily of License
T o . (anei j ) ) o | .[.fil& ’ I State | C‘i{u;uy 21P Code
anelog, | : . R RN IR AR i
KSNV-DT L i |
i3 [(digital) | Las Vegas ! HY i Clark 89101
i ! e e R
Licensee Name i
Southern Mevada Communications
Metwork Affiliation ielsen DM A ! Licenses World Wide Wb | lome Page Address (if applicable)
Network i |
i Las Vegas | WwWwW.Iynews3 ., com
NBC 1 t
Previous Call Sign (if' applicable) ‘ License Renewal Expiration Date
1¢/01/2006
O S et e
Analog Core Programming
. | !
2, Stare the average number of hours of Core Programmiug per week broadeast by the station, See 47 C.F.R. §71.671(c) ' hours |
1
. (n)  Toes the Licensee provide information identilying each Core Program aired on ils station, including an indicalion of the trpet ¢hild nudicice, ta publishers of program puides |
as required by 47.C FR_§T3 6732 | 1
i :
(hy  Tdentify publishers who were sentinformalion in 3(a).
4. Cowplete the Follawing for each program thal you aired during the past three months (hat meets the definition of Core Programming. Complete charl below ior each Core Program.
[There are o analog core program reports. |
. . .
Non-Core Educational and Informational Programming
BN Complete the following lor eacl program that you alred during the past thiee menths that is specifically designed to meet the educational and informati enal aceds of children ages 16 and
under, but does nol meet one or more elements of the detinitlon of Core Programming See 47 C TR, §73671 Complete chart below for each additional sneh educational and informational
prograns,
[There are no analog non-core program reports.}
.
Sponsored Core Programming
6. List Core Programs, i any, aited by dther analog stations that are sponsored by the Licensee and that meot the criterin set forth in 47 €8 R, §73.671. Also indicate whether the amount of total
N

Core Programming broadeast by another station increased.

{There are no analog sponscred core program hroadeast reports.)

{There are o analog sponsored core program detail repoits.j

Digital Core Programming

http:/Hcensing. fee.gov/KidVid/public/filing/form398.faces 7712011
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7. (a}  Slate lhe average number of hours of Core Programming per week broadeast by the station on its main progran stream. J 3,321 hours H
i H i
| : :
(b)  Bidthe Licensee broadeast on its main digital program seam tho same Children's Core Programming provided on its anatog channel? | N i .
I H
{e) M Yes to 7(b), the Licensos certities that ihe representations and children's program informalion provided with respeet 1o its aualog channel apply | N i
cqually wille respet to its main digital program stream : '
I No to 2c), submit as an Exhibit 1 Statement of Fxplanation. 1‘ : :
LA )] ;l;::l:]hc average number ol hours per week of free over-the-air digital videw progriumming beoadeust by the slation on ofher lhan itg neain program ; 336 hours ‘
i 1
() State the average number of liours per week of Core Programming broadeas! by 1he station on other then its nain program gireatn. Soe 47 CFR ‘ & hours :1}
§1 671 : |
9. (@) Does the Licensee provide information identifying each Core Program aired on iis station, including an indication of the larget child audience, 1o . v : 1
publishers ol program guides as vequired by 47 C.F R. §73.6737
(b) [dc.nnly ;mhhahen: wha were sent mimlndn on in 9(:-)
Tribune Media Services, Glen Falls, NY * Macrovision, Santa Clara, €& * TitanTV (on-line
listing) * FYI Television, Grand Prairile, TX * Video Viewing Inc. (VVI), Little Rock, AR * TV i .
Media Inc., Ottawa, Ontario
bt 4 e et - e e e S . . i
10, Cornplt,tt, the Iollowmg, for each program that you sired «.mrmg Lhe paslt {hree months thal meets the definilion af ( ore l’usbr'lmlmn" Comp]elu chart below for each Core Prnyam
- - - - B - ; H
I'|l]e uI‘Du,ihl Core I’mg,mm #1 Dng,lnrllmn ‘
Babar i NETWORK :
R(.;_,ular Srhndult, | Total Times Alred a Regularly Schedulsd Time £ Murmber of l’l‘cvcmplinns 1
Saturdays at 9:30AM on DT 3.1 © 12 : : ,
L.cni,lh of I’mglam Age of Target Arlience . Il Symbol Used As :
JE . o . o . L ) . B Reznuired :
From : o .
30 minutes ‘ : : :
; 1 6 years : 10 years : Y
cscrlbc lhe erlumilunili dml |u|urm'i|mnal ob}et,uw of the pméram and how il meets Lhe d(.ﬂnmun aff Cnre I’logrdmmln}, :
BABAR, based on the books by Laurent de Brunhoff, is an animated show about a young orphaned ;
elephant who finds the strength to rise above Lhe challenges he faces, including the death of 1
his parents, as he journeys through life, Each episode of the show develops a social-emotional !
message such as taking responsibility, being patient and persistent in hard work, respecting
people's privacy, learning to cope with unforeseen changes, and being honest, These messages
emerge from the need to resolve a dilemma that is faced by Babar, one of his friends or family
menmbers., :
Inl'll Fllnl.s Aired t Number of Preem ptions (o other than Breaking News Number o[‘ l’n.umpuuns Resohcduled J:
! i
13 : 1 1 !
Prucmpumw #! |
Date I’|wm|)(¢df imde # El I reschednled, date asd time tusuh«.dulL \ 1s the resclieduled date the second heme?
i |
5/28/11 BARZ0S ! ‘3/28/]1 at 8:00aM ! Y
] h |
; 10 vgseheduled, were promotional efforls mude ta netify the publie of rescheduled date and time? ‘ Y ‘
P . e -
: Reason fur Preaipption . BPORTS
L. b S e s es o e e e e mmmns mee e oo e e e e
Tille o Digital Core Program #2 : ‘
Willa's Wild Life j NETHWORK ]
o s e - R - . - e
Regular Sa,lmrlule | Talal Ilmu i\ll'l.d 'wtlleg.uhlly ‘sghu\[uled Ilmc ‘ Nuinber of Pre- metmm i
" e ‘o .
SaLurdays at 10:00AM on DT 3.1 10 !
Lengh ol i"mz,mm Ag{, of” Téngat Aucln.mc Ful Symbol Used As |

i ir 1
Prom )[ . TP Ikeqnired .

O

30 minutes v H

i
| '

6 vears E 10 years

http://licensing.fee.gov/KidVid/public/filing/form398.faces 7/7/2011
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1)05Ll’lbe the cdu(,ﬂlmna] and uslmm.tlmnal ObJeCLIVL ol e m‘uz,l an ang how it meats the definition of Core l’mbramlmnu

WILLA'S WILD LIFE is an animated series featuring a six-year-old girl, Willa, who is permitted
to share her home with an ever-growing menagerie c¢f animals~-~ an elephant, a giraffe, a pair of
performing seals, a bear, three penguins, and lots of rabbits. These creatures speak to Willa,
offering her advice and friendship from each of their respective points of wview. In each
episode, Willa faces a challenge at home, in school or in her neighborhood, Her animals and
best friend Dooley help her develop solutions to overcome each challenge. With the support of
Dooley, the animals and praise from her dad, Willa finds ways to maintain healthy friendships,
experlence success, develop competence and become altruistic,

o _l'otal'luncsAmd o i . . Nnmhel ol‘ F]cunplmna T olllm thmBle;sklng, News . - i\umbgrm [‘"Ir;:_‘.;,;l.[)ijr)ll; Rc%he(lu\cd
12 § 3 2
- I P . S
l‘legmplmn 1
o 1}£IIL le:.clnpted.f sisode ﬂr ] .;Ilululcd (thcmld time n:sn,hcm;lc ls.iherrt',:c.clu.;clu‘ler‘l dato (he sec:ﬂn:i]w();uc" . |
4/16/11 WILOOG |
N lf|cschcdl|lcd,”\;t:n'.u |)ru1|.1(...)lilc:na.\. UE‘[“O‘L‘IS.II';i.ld? o %1:.7tiljv the p;nb]LL‘. of resc-hu:ln.led dare and lime’fw
Reason for Preemsiion . SPORTS
et e e Pre&mplm" N
o l;flt:. ;’;Lmnmed! pl;d'ev" V ; I.I.Lui;ll;,(il;l.ed date and lee.lcs&,hed.L;l.L o Is the reschmlnleri date (e second home?
5/28/11 WILDOG 5/28/11 at 8:30AM b4
JF rescheduted, were promotional effors nade to notify the public of reschedulod daic and time? Y
! Regson for Preemplion i SPQRTS
PO P plum;]“m; );1
o I)-ue 1;|-LL|1-1|>leda[‘pmn(Ie !! . !. I \[‘Vwcg(.lmdllladlclalu and time rusc]wu:‘h.llc . Is.lhc.i'escheduule-tl datc:. th(.: SC.CBI‘H' home?
' 6/25/11 WILOO4 ! 6/26/11 at 10:304M ¥
I rescheduled, were promotional cffous made 1o noiify the public of rescheduled dare and 1ime? Y
Reason for Preerplion SFORTS
I;IVIVe ol l)lg!téli:( ‘;r"e l’l‘(;{;,i’lm #3 N } Origination o
~ pearlie | NETWORK
I l{q,ul'n B(,laululc Tolub Times Aired ot Regularly Scheduled Time Number of Pre-ensptions
Saturdays at 10:30AM on DT 3.1 B j
e ot i et e tn - e - D e e R
[,euglll uf [’mgmm I Ag.,c af Iarécr Audlentu { 11 Symbol Used As :

l Tom ; 1 B .Ff.equn‘c[l

30 minutes

i
6 years ! 10 vyears ¥
1.

|

Deseribe the educational and informational objective nflhe wog,ram aml lluw t meets the deh nitian of Core Pm[.ramnnng

PEARLIE is an animated comedy series based on the children's book series, Pearlie the Park
Fairy by Wendy Harmer, Pearlie is an optimistic, light-hearted fairy who sees the good in
everybody, but often gets into sitwations because her desire to help is larger than her
capacity to deliver. 2imed for an audience within the 6 to 10-year-old range, episodes focus on
the importance of following the rules, using good judgment and learning how to aveid getting
into trouble. Bince Pearlie was appointed by Fairy Head Quarters (HQ) to keep Jubilee Park in
sparkling order, she has constant challenges with her basic goal of keeping everycne happy and
making sure the park functions smoothly. Pearlie's nemesis and cousin, Saphira, oflten takes
advantage of Pearlie's good nature which requires that Pearlie must also frequently outwit the
park bully, In each episcde, Pearlie approaches new tasks and problems with a great deal of
enthusiasm, but without the organization required teo get the job done. Through plot
developments and with the assistance of her friends, Opal and Jasper, she learns what to do and
what not to do in each situation so the park can be restored to order.

http://licensing.fcc.gov/KidVid/public/filing/form398.faces 7/7/2011
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]
i Tnla

Dale Premnplc(l.’['plsndc #

4/16/11 PEALQZ

Renson for Preeplion

[Jalc Prcemprccll

5/14/11 PEAL1CSQ

| Times Ajred ! Number of Pregmptions for oher than Breaking News

12 5

I’ruemplion #1

Jﬁcuhululed date and lime reschedule

i 47179711 at 3:00PM

fMrescheduled, weee promotional efonts made 1o notify the public of rescheduled date and rime?
SPORTS
I’rz,enmllou W2

" :eschedul«_d date and time wmhcdult‘

Reagor

Reasar

Regular bthuclule

l)al(. Proempletlt‘

5/21/11 PEALIQ3

Date PreempiL(L’l.pl sode #

5/28/11 PEA110

Reason for Proemption

Date ]’lecmpledi pisocle #

6/25/11 PEALC4

! nglh of [’mgmm

a group of
story, one

[Tzescheduled, were pw nmotmml eH orta made 1o tmlliy he puhl]z, DfIC§C|lEdlI|ed date and time?

L for Preemplion SFORTS

l’re,empuou %3

t)de # I3 resthedu\bd dale and time ruchedul:

5/22/11 at 3:30PM

IFrescheduled, were promotional efforis made i notity (he public of reseheduled dase and Hime®

P
5 SPCRTS

P\cempuun fig

: I rescheduled, date and time reschedute
A

{ 5/?9/[1 at 3:30PM

IF roscheduded, were pramotional efforts made to nolfy the publie of reseheduled date and ime?

‘ SPORTS

]’|ecm plmn s

fI'LbCIIEdlﬂed ddlc and time |(25L.J|L,dule

] 6/26/11 at 3:30PM

If rescheduled, were promotional efTorts made 1o nolify (he public of rescheduled date and 1ime?
n far Preemption | SPORTS
{

I'll!e of Dig,ll:nl Core l’muam #4

Turbo Dogs

Saturdays at 3:00PM on DT 3.1 08

FFrom

30 minutes e

6 years

De%nhclhc educulmml and lnlmmdtmlm\ oh]ecllvc ol lhe pmgmn Rn{l hnwn meets the (Leﬁmuon nl‘(‘oael’mprnmlmnb

TURBC DOGS is an animated show based on the books, Racer Pogs, by Bob Kelar.
six dogs from Racerville who love to compete with one another in races. In each

or more of the dogs encounter and solve problems that teach them social-emotional
lessons on good sportsmanship, teamwork, cooperation, playing fair,
also imparts information on the mechanics of racing such as directionality and concepts of
distance and time, The social-emotional messages are embedded through the stories using acticn

http://licensing.fec. gov/KidVid/public/filing/form398.faces

tal Times Aired at Regularly Scheduled Time

Age of Targel Audignce

10 years

Page 4 of 25

Nomber of Preemptions Rescheduled

4

13 (he rescheculed date the second home?

Y

Is e rescheduled date the second home?

Is 1he rescheduled {ote the seeond home?

Y

Y

15 the rescheduled date the second home?

Y

Js the reschiduled date e second home?

Y

Y

PR
+ Origination

}NETWORK

i Nulnl)el nF [‘If.‘-Lm]ﬂlDlﬂS

.'['l. e e Required

Y

and friendship. The show

71712011

T Symbol Used As

The series fcllows
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!
;
i
i
. . . X 1
and humor. The tags at the end of each episode reiterate and establish the educational message 1
learned by the dogs. !
lohl Times Aired 1 Number of Preenplions lor other than Brenking News Mumber of Preen)dions Rescheduled
i i
10 | 5 2 ,
Pruemmiou #1
Dale Prcomptull}f.pu:,udc. i ! If aescheduled ienc and tme reschedule ' Is e rescheduled date the second hone? ;
5/07/11 TDO126 i 5/07/11 at 11:00aM ¥ i
IF reseheduled, were promotional of¢rts made 1o nolify the public of rescheduled date and lime? ; Y :
Reson for Preemplion ! SPCRTS
T’rcenlpuoﬂ 2
[),ue l’rLen]]‘nl(,drl ,|)|SU(|L 4 If rescheduled, dalv, and lime reschedule Is the rescheduled date the second home?
5/14/11 TO124 i ;
Ir rncht,dulcd ware pmnmtmnnl elforts made lo, notlfv lhc mlbllb nI‘\c:chuiuled date dnd time? i ;
Reason for Breamption ¢ SPORTS | :
Proemplion #3
If rescheduled, date and tive reschedule Is the rescheduled date the sesond home? X
5/21/11 TDO123 ‘ Y B
o 8 b g b e EE e ———————— s 8 4 PPN - - i - - |
1 rescheduled, were promoetional eiforts made to notify the publie of reschwduled date and time? Y :
Resson lor Preemption | SPORTS
P ccmpu on #
[ .- . . - [, e .
l)alc r ucmplLd:’[ pn.odt # | il‘lubLhedulw date and time ruchetlulo | 15 the rescheduled date the second home?
- - A . | Ce e e e . .
| i : .
6/11/11 TDO1l8 i 6/]1/11 at 11:60AM i Y ! ,
e it b o (RS t . ; .
IC reseheduled, were promotional efforls ninde to nolify the public of reschoduled dite and fme? ! Y
Reason for Preemption [ SPORTS ]
Preemption #3 1
H Da[c I’ren,mpu,d.’ smocle 4 { T rescheduled, dafe and time res¢hedule Is 1he rescheduled date the second bome? 1
A s - . . e N, C e e e
1 5 : H
! 6/18/11 TDOL19 1‘ :
! i H
5{ 1f resc u[uled W |1|nmutmnm ¢lforts made o uunf) the pul:h&. ul |Ls(.hedulcd date and time™ I
Reason for Preemption I SPORTS i |
|
Fitle of Digital Core Program #5
Shelldon | NETWORK H
O O S - R Y " . S S S e e i
! T i
Ru;,ular behudule I Tolal Times Alred at Regularfy Scheduled Time 4 Numbel of I’le unpuum :
SRR [ - [— - _ e . . - P P, R . - - - i
SaLurdays at 3:30PM on DT 3.1 ;
- - - . : | e .
Lenglh of Program i ﬂ\g,e DI lmg,u Audlm(e | L Symbol Used As |
- - . " . . .- . ‘e ! Requir !
| me i To : Required |
30 minutes i i | i ;
} 6 years 1 10 years i Y i ]
De%nhe Lim educallon'ﬂ and m[‘oundnmmt ubmcmc nl"t]u. pmgrﬂm and haw il meels the delinition of Core I"rm_.,lnnmum. : i
- N '
SHELLDON 1s an animated series about a school-aged yoka shell mollusk named Shelldon, He lives | 1
with his adoptive family, the Clams, in Shell Land, an undersea community populated by all i i
sorts of sea species. Shelldon and his bhest friends, Connie {a cowrie shell mollusk) and Berman ! i
| :
|

http://licensing. fee.gov/KidVid/public/filing/form398.faces 7/7/2011
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and environmental conservation,

l'otal Times Aired Breaking News

1 rescheduled, were promotions! efforts made 1o notify the public of rescheduled daie and time”?

Rensen for Preemplion | SPORTS
e i -

Preemplion #2

Date PreemplediEpisade it

[F zeschedhiled, wers promotional efterts made (@ nolify the public of rescheduled date and tmg?
| SPORTS

Reason for Preempiion

Title of Digital Core Program #6
The Magic School Bus
Regular Schedule

Inl Times Aired al Regularly Scheduled Time

http://licensing.fcc.gov/KidVid/public/filing/form398.faces

| Number of Preemptions For other than

« 10 5
ST Preemption #] .
Txate Preempted/Episode # I rescheduled, date and lime reschedule
5/07/11 SHLOOS ; 5/07/11 at 11:30aM

Date Preempted/Episods # i I rescheduled, date and lime reschedule
5/14/11 SHLO0O0S
! IF rescleduled, wers promotional efforts made Lo noti v the public of rescheduled date and tine?
! '
Reason {or Preemption | SPORTS
Preemymion #3

I rescheduled, date and lime reschedule

home?
5/21/11 SHLO10 Joined in progress at 3:48PM; aired ;
for 12 minutes !
o If ‘I.".lﬁ.\l-he.ﬂll"Ej,d“—\."v.e-l-\.: pJ:(-)lrluﬂi?l.‘ml ell'Forts ir'nﬂ(.\ert.ir'l ot ify- the pubhc. :jl'.n.r_es.cﬁ_cjcluicfi f%nlc M].‘.] timg? ;
Reason for Presmption SPORTS
- R et et it e PR Fl.ewpﬁ.n” M_ e e
DPale Presnipled/Episode # IF resclweduled, dale and time reschedule f lsthe mwlmd:}':ﬁﬂgf‘e the ‘wm.ﬂd
6/11/11 SHLO13 I 6/11/11 at 11:30AM If b4
IF reseheduled, were promotional efforts made to notify the public of reseheduled date and tilne'.‘. B - | 1 . b
et e e | : Ve
Reason for Preemption i SPORTS
’ . - Preemplion #5. I
Date Pregmpled/Episode # I rescheduled, date and time reschedule j Is the 1'e$cheri;)n!)b:2§]ale the zacond
6/18/11 SHLOOL :

Page 6 of 25

I

(a hermit crab), face a specific challenge in every episode, The problem may be managing a i
bully, improving their grades, learning how to be altruistic, or protecting their envirconment !
from natural and man-made disasters. In most cases, they rely on Dr. Shell, the most venerated |
intellectual and elder in Shell Land who teaches them and gives them opportunities to harness i

! their potential and solve the problem., Fach episode provides a direct social-emotional lesson é

and many episodes provide informational content relating to the sea life habitat of Shell Land |

Number of Preemptions
Resehednled

2

, 15 the rescheduled dale the second

. home?

. -

i

Y

,; - -

i 1
1 Y

i Isthe rescheduled date the second -
! home?

l is the rescheduled date the second }
H i

e

| Originalion

[ NETWORK

2 Number of Pre-emptions

71772011
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Describe e educational and informatioral okjectve of the prograim and how it meets 1he definition of Core Programming

diverse as the solar system, the human body, or even inside weather systems.

embedded into the story line.
Total Times Aired Number of l’r[-'acnllpliul!s lor other than
Breaking News

11 3

Preemption #1

Date Preempled?Ep sode # I rescheduled, date and time resehedule

5/07/11 M3BZ10 joined in progress at 4:05PM; aired |
for 25 minutes
If rescheduled. were promotional ofTorls made 1o notify the public of rescheduled date and (ime?

Reason [or Preemption ‘ SPORTS
Preemion #2
- i o ) i
Diale Preemptod/Episode # i IMrescheduled. date and time reschedule
5/14/11 MsSB211

IE rescheduled, wete promotional efforts made to nolify the public of resehoduted date ind tine?

Reason for Preemption

. SPORTS

Proemption #3

Date PreemptediEpisade # If rescheduled, date and time reschedule

6/18/11 MBB303 6/19%/11 at 10:00AM
IF rescheduled, were promotional efforts made te valify the pulilic of reseheduled dale and time?
Reason for Preamption \ SPORTS
Title ol Digital Core Progran #7
Pets. TV

Regnnlar Schedule Total Times Aired at Regularly Scheduled Time

http:/Nlicensing. fee. gov/KidVid/public/filing/form398.faces

: |
i !
Saturdays at 4:00PM on DT 3.1 1 10 ;
i ‘ . - ook .
Length of Progran ‘ Age ol Targel Audience g T/ Symbol Usedd As
U e - e . Required
30 minutes : H ,
f 6 years 10 years i Y

THE MAGIC SCHOOL BUS is based on a series of children's books about science written by Joanna
Cole, The show features the ingenicus Ms. Frizzle, an elementary school teacher and intrepid
explorer who piles her students into her Magic School Bus and takes them on amazing field trips
to impessible locations. The goal of each field trip to answer gquestions or learn many new
things about the place the class visits., Each episode is a fact-filled expedition to places as

Saturdays at 4:30PM on DT 3.1 L1l i
L.ength of Program Age of Target Audignee ] Symbel Used As
i P - ] : . o : Required
| _ From e T i
30 minutes ' | , :
i 13 years i 16 years ; Y

Page 7 of 25

The bus transforms

£o suit the environment and the kids freely explore and share their learning with each other E
and with Ms. Frizzle, whe nudges them te "make connections" and answer their own questions with ¢
research., The class pet, Lizzie, a large lizard, accompanies the class on their field trips. i

The content of the show is appropriate for children from ages & to 10 and in addition to all
the factual content, the children alsc have a social-emotional problem to solve that is

Number of Preemptions
Reseheduled

1

i s the rescheduled date the second

H home?

i

I

{ wt
'

" Js the rescheduled date the second

; home? i
i

s

3 13 the rescheduled date the second i

horme? '

: Y

:

! y

i

Originalian

| SYNDICATED

1 Number of Pre-gmstions

71712011
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I.)usunhe the Ldumlmnal 'mrl lulnrm'nmnnl OllthIIVL nf Lhu pmbmm dnd how it meets the delmltmn of Core Programniing
PETS.TV iz a television program that provides educational and informational segments exposing
the target audience of young viewers to evervthing Pets, The upbeat contemporary presentation
relates the animals to the viewer's lives and interests. Pets from everyday to the unigue are
showcased with educational information that shares how they evolved to become pets and their
geographic origins. Professionals answer questicns from pet lovers and share personal
experiences, In these segments the excitement and love of working with pets is expressed. The
motivational and inspirational message of each guest is entertalning and empowers audiences of
all ages to pursue move information and education about everything pets., Bach segment of
Pets.TV delivers an educational and informational message that supports current social,
intellectual and emoticnal aspects of children ages 13 and up. Attributes and advice emphasized
by guests instill a grounded balance of priorities, commitment, and perseverance children can
apply to their lives,

Total Times Aired % Nuber of Broemptiony oy other than Breaking Mews Number af Preemptions Rescheduled
11 i 2 i 0
l’chmphun
lJnl\. Plecmptcd.’Lplsodc # f If umheduled dale m»d time lusclmdu]c ! Is the rescheduled date the second homie?

5/14/11 #3z20a E

][ resghcdulsnd were pl cmuﬁlnnal ele s IIHI(|L o uuufy 1Iu, pubhc of ruscll\_dlllud date and time?

Renson for Preemption ' SPORTS

I’recm plmn [#3

Date Preempted '|)I50d(! i 'y 1e~ache(miul date and time rescheduic : is the vescheduled dute the second bome?

6/18/11 #316A

) schc'.dulLd werg promntlondl e[iorls mn(l(, o IJOtlf) ihe puhlm ol \eaclw:lulu] date and time?

Renson for Preemption ! SPORTS
llcoﬂ)uglal Corg. Plobmm #R i Origination
Gina D's Kids Club . NETWORK
:

!

Tolal Times Ared at ch,ulally Sc,heclu ed Timg Mumber of Prucmplmnn

i
| B
- . . e e .
i 1
Mondays at 12:00PM on DT 3.2 P13 ;
I
[ulk,lh Dfl’ngl’ﬂlﬂ \ ASD of Falgel Audience ! Ef Symbol Used As
1 ”“'“ D - Reied
30 minutes i ‘ ’
! 2 years g 6 years ; Y

Dcﬁcnl)e the educanonal 'uul informational obler,lm, ofthc ik ngmm and huw it mests the definition ol"(‘nn I’rug,l(nnmm;,

GINA D's KIDS CLUB aired on the "Untamed Sports" network which is broadcast on the station's
digital multicast channel KSNV 3.2. In these days of uncertainty and often times guestionable
role models, Gina and her crew set the standard and present examples which help the young
viewer to learn and repedt socially positive behaviors. Gina is an excellent role model whe is
warm and honest. An unbeatable combination designed to reassure and teach. Topics that are
addressed include the nature of sound, Safety, and defining parts of the day. All topics are
treated with appropriate educational sericusness but still they are able to retain the humor
and charm which captivates and entertains children,

He, ofl)lgﬂnl Ctmc ng,l am )

' Origination
Angel‘s Friends | NETWORK
Rebular Sbhu]ult. i Total Times Alred at Regolarly Scheduled Time i Numbex of l‘revemplmna
; !
i Mondays at 12:30PM on DT 3,2 i 13 |
-ng,lh of l’mgl"ml H Age of Target Audience Ii#1 Symbal Used As
ka8 s e o e e w4 e o R Required
: I
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30 minutes 5

5 ycar i 8 years ! ¥

Deacl:he ihe cducauoun] nn(l mlunmmmml ob)ectlvc_ ol‘tlu, progeant and how il meals ahe de(‘mllwnn of (‘ore I’roy']mmmo

ANGEL'S FRIENDS aired en the "Untamed Sports" network which is broadcast on the station's
digital multicast channel KSNVY 3.2. ANGEL'S FRIENDS provides CORE programming in the areas of
particular concern to young teens including soclal themes and coping strategies through school
life of animated teen-aged angels learning to be Guardian Angels and their nemesis - The Devils
- that are practicing to become Guardian Devils. Kids are taken on an inspirational journey
that stirs their spirit and provides moral tools for the decisions they face in everyday life,
The multi-ethnic angels serve as role models for young teen viewers as they deal with such
issues as the right to say "no™, the meaning of hereism, bullying and other issues of

particular concern to young teens,

| Tille of Thigital Core Program #10

Beta Recoxrds TV

l{cp,ular S ch clule

Wednesdays at 12:30PM on DT 3.2

lulg,lh 0[ l’rugmm

30 minutes

e

’[‘|l|e OrDu,llénl Core I‘m;,rzlm Ji'H

Kids Sports Mews Network

Rr.[,ulm Scledute

Wednesdays at 1:00PM on DT 3.2

Length of Pragram

30 minutes

~org Program #12

Title of Digital

Planet X

Rc"uhl Sclie{lulb

Wednesdays at 1:30FPM on DT 3.2

l eng,lh nl‘ [’mg,mm

30 minutes

£ Describe the t.duczmnn'il 'm(l informational ob]ec!lve 0[‘ LhL |nng_| m ani huw il meets the definition of Core I’m;.,mmmmg

Descrlbe the edumlmnﬂl and inlor mallunal Ol)ij'lVC of the pmgmm rmd hnv\ it meels lhe de inition of Core Progr amnnm.,

! Total Times Aired at Regularly Scheduled Time

13

Age of Targer Audience

From J Ta

13 years

{ BETA RECORDS TV aired cn the "Untamed Sports" metwork which is broadcast on the station's
digital multicast channel KSNV 3.2. Making choices in life is an ongoing subject, A challenge
faced by all teens in this category. BETA RECORDS TV provides a good impetus for Teens being
committed to their music education - giving them the ability to get scholarships, and a good
pogitive medium for reaching their career goals.

| Tofal Times Aired at Regufarly Schesuled Time

113 i i
A e . Loy
1 -"\{'L of Turg,cl Audmlw i E/ Symbol Used As
: I rom : 'I'n . Reguired
oy B 1 ; -
13 years i 16 years ; Y

KIDS SPORTS NEWS NETWORK aired on the "Untamed Sports" nekwork which is broadcast on the
! station's digital multicast c¢hannel KSNV 3.2,
. necessity. Through the use of live coverages and spollights,
i Lo the fulfillment of these perscnal and social requirements. KSNN's successful programming

reinforces the existence of positive behaviors, actions and actwal 1ife experiences of peer
role models - children to children. Through the producers’
productions, they create a very healthy format to pass their knowledge and appreciation of the
1mp01tance of physncal groth sportsmanship, and positive social rewards.

| Total Times Aired at Regudarly Seheduled Time

Age of I‘I el Audnmc
| From

|
i 1
| 13 years %

http://licensing.fec.gov/KidVid/public/filing/form398. faces

16 years ; Y

Pogitive role models for our youth are a
this pregram’s mission centributes

informational and real life

Tu

16 years j

] Origination
B

| NETWORK

{

Nuinber of Pre-emplions

B 8Symbel Used Ay
Required

A
i Origination

: NETWORK

||ml\e1 of I're- cmptlons

T
‘ Olu,m'llmn
:

NETWORK |
\hlmhm afl Pn. uhpllms ‘

i

i

i R
Efl Symbal Used Az ‘

Required i

1

i

! ¥ i
i

71772011



FCC Form 398 —— Children's Television Programming Report

http://licensing.fec.gov/Kid Vid/public/filing/form398.faces

Dmmhc the Ldl-k.ﬂllnnﬂ] and mlm mational (lhjccllvc nfthe pi‘OL,HIII'I and how it meols the dehunmn af (.nn, Pll‘lé,lal‘l’ll'lllnl.

PLANET X aired on the "Untamed Sports” network which is broadcast on the station's digital
multicast channel KSHV 3.2. PLANET X serves the educational and informational needs of 13-16
years of age with its program content including safety tips, in-the-field experiences of
professional and amateur athletes participating in extreme and actlon sports around the world,
These are also many humanitarian efforts featured on the show, including highlights of disabled
athletes participating in and teaching others about a physically challenged world.

e e - e
N w B . e P f

Ti lfle or ng,lidl (‘orc [’mglam #13 ()n;,:nalmn
Three Wide Life NETWORK

Describe lhe ulucalmunl and mi‘m mational UbjCCIlVEE n[‘ Lhe pmgmm and how il meets the definition of Core I’royammmb

THREE WIDE LIFE aired on the "Untamed Sports" network which is broadcast on the station’'s
digital multicast channel K8NV 3.2, THREE WIDE LIFE meets the educational and information needs
of children 13 years and older by providing the audience with the opportunity to learn about
the inner workings including the challenges met and lessons learned while competing in motor
sports. This program locks at current NASCAR teams, crew members, business personnel and
drivers who share their experiences, advice, and stories, educating teens and providing an in-
depth lock at the hard work and dedication it takes to achieve their goals.

“Title of Digital Core Program #{4 Orié-i.nﬂ‘li.on.
! Planet X é NETWORK
‘ 7{egulnr thEdl;]t. 7 . '1'mal. Times Ai:‘-e.d a.l F.{egulzlrl_v Sehedoled "l'im.e‘ MNunler of Pre- t-mpuun:- .
} Mondays at 8:00AM on DT 3.3 )
,ungth ol T‘rc.s;,ram - - A;,c of hlrbc‘l Audience o _‘-- . 11:;1 Sy,“k-,m. Used As
- o rmnts e e g e et e e fron l'n ) - _]_leq_“i"_uj
30 mingtes i 13 years 5 16 years g Y

S . PR . . . L . h R PR DO

8 ll)e the educauouai 'lnd lniormalmunl ubleclwe of the |)mgl m and hinw it meets the deftnition oI’(“nle I’mgmmmm_g

PLANET X aired on the "Universal Sports" network which is broadcast on the station's digital
multicast channel KSNV 3.3. PLANET X is an BE/T wvideo sports and fitness based TV series for
children 13 - 16 years old. LBach episode mixes action & extreme sports content within a
balanced and well produced program that features (1) inspiring sports & fitness themes, angles
and storles, (2) informaticnal and educational elements on sports training tips from athletes,
(3} information on how to get involved in dozens of sports and fitness programs, coverage of
sports and products from an insider's perspective, (4) regular travel and cultural experiences
| via foreign adventure feature shows all arcund the world and much more!

i
i mes Aired Mumber of Preemptions For viher than Breaking News Number of Preemptions Rescheduled
; 4 : 1 4
i - - i .
: Preemption #1
: Date l’lLL!h[JlCd’h[}lamlc it g If rescheduled, date and time n,s&,hedul{, I's the rescheduled date the second home?
4/18/11 45811226 ' 4/21/11 at 8:00AM Y
If rescheduled, were promotionat elToris made 1 nofify the public of rescheduled date and Gme? Y
Reason for Preeruption { SPORTS
]’ncmpllon 2
Date [’lumptcd’t i If rescheduled, date dnd time reschedule | I3 1he reschectuled date the second home?

Regulnr SLhcduIc . Total Times Aired al Regularly Scheduled Time ‘ Number of Pre-gmplions
Wednesdays at 2:00PM on DT 3.2 - 13 i
Lulglh uF [‘mgrnm Age of Target Awdience E/T Symbol Used As
e e i e 0 e —— . . ] B ce i Required
from o e o ; e
30 minutes i :
13 years ! 16 years : Y
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|
5/09/11 45108297 5/09/11 at 10:00AHM " ¥ 1
T SRR | - . - r . ‘
IF rescheduled, were promuotional efforts made 1o nolify fhe public of rescheduled date and time? 3 Y i
i
Renson For Precniplion 1 SPORTS ‘
i !
Preempition #3 :
l)ml, Pra,unpledflﬂ)l‘mde # ' [f resched LtiL(l dulc an(l [{ rusuindule Is the rescheduled <ate the second hiome? ;
5/16/11 435HO08304 5/16/11 at 10:00aM ! Y
1
IC rescheduled, wers pronotional efforls made 1o netify the public of rescheduled date and Lime? Y
Repson For Preemiption I SPORTS

l’reempucn fid

lJ"n.':chedulcd date and time rcschcdule

15 the rescheduled date the second home”

5/23/11 45H09612 i 5/?3/11 at 10:00aM ! Y
- . i !
If reseheduled, were promotional efforls made 1o nolify ihe public of rescheduled date and lime? : Y
Renson For Presmption SPORTS
L Title DFDIL,IH'LI Core ng!am BLS Drrg,luallnn
Planet X ¢ NETWORK
J Reg,nlarbchu.(lnle . Total Times Alred at Regularly Scheduled Time ¢ Number of Pre-emptions ‘

Mondays at 8:30BM on DT 3.3 t 9

,uu,lh of I‘m;,mm Age ol Target Audience FE¢1 Symbeol Used As

P i . ]:,m‘m e o : Required

30 minutes 13 Years 16 years } 4
e 1 e e . A . - + i

[Jumbv the edueauonﬂl rmd infort nmuonn! Ghj(.l,ll\fe ol | he ])l::gl.lm aml lmw it meets the dcﬁmuon ol (‘uwl’mgl =||n|mng,

PLANET X aired on the "Universal Sports" network which is broadcast on the station's digital §
multicast channel KSNV 3.3. PLANBT X is an E/I video sports and fitness based TV series for i

children 13 - 16 years old, Each episcde mixes action & extreme sports content within a
balanced and well preduced program that features (1} inspiring sports & fitness themes, angles
and stories, {2} informaticnal and educational elements con sports training tips from athletes,
(3} information on how to get invelved in dozens of sports and fitness programs, coverage of
sports and products from an insider's perspective, (4) regular travel and cultural experiences
via forelgn adventure feature shows all around the world and much more!

e e i - . P . e . . i . - . . i

Tolal Times Aired

13 4 ; |

Mumber of Preemptions For olher than Breaking News Number of Pregmypiions Rescheduled !

]’mcmplmn #1

Irnmhululer! date mm Lnnt,uachedulu "

? 4/21/11 at 8:30aM

Wrescheduled, were promotional efforts made to watily the public of reseheduled date and fime?

Reasou for Preemplion SPURTS
Preem pnun #2

Irate l’memmedl[

H I mauhululed ddtc and lime |eschedu]e

3/09/11 43108298 § 5/09/11 at 10:30aM

1F rescheduled, were promotional efforts made to notify the public of rescheduled date and time?

Reason for Preemplion

L L R = m e e s e - s e e e e
|
|
i

| SPORTS

http://licensing.fce.gov/Kid Vid/public/filing/form398.faces

Is Ihe rescheduled date the second homg?

¢ .

Y

Is ihe rescheduled date the second home?

i

Y
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H Preem |1l|0||

Date I’leempled!l‘splsmlv. #

5/16/11 45H08305

It msdmdului dme and tlmeﬂ.:uhe(lule

5/16/11 at 10:30AM

:
1]

t
b
i
If rescheduled, were promolional effouls made to nolify the public of rescheduled date and time?

Reason for Preemption SPORTS

Pree |1l|ou 4

Dill(. Ptemnpledlf |)lsc>(|l. 4 - U roscheduled, (Eme and line \es&.hc(lule

5/23/11 45H09613

E 5/23/11 at 10:30AM

If rescheduled, were promaotional effors mads 1o netity the pubhe of rsseheduled date and fime?

Reasan for Preemplion SPORTS

Titte of' Dl[.,lhﬂ Core P:oglam gt

Lclu,lll nfl’lugmm

30 minutes

Numbcr ar Fmemplmn-z for oihor' thlm l}JedklmJ MNews

13 3

Pr a,mmnon #1

Date Prﬂcmpl(,dll-pmodc #

e b i 2 e ek

5/10/11 4SHO8299 ; 5/10/11 at 10:00aM

- T . Sl - -

I \e«ulmdulcrl dmc .md timg |Ls<,hedul£

IFrescheduled, were promotional efforts made 10 notify the public of rescheduled dale and time?

Renson lor Precmption . SPORTS

Preem \]Ilon #2

Dale I'reelnpledr’t [heschedulccl date and tithe reschedule

et e e e s

5/17/11 ASH08307 15/17/11 at 10:00AM

- [P |
Il cescheduled, wers promotional eiforts made fo nolify the public of rescheduled date and time?

Reasgon o Precmption ‘ SPORTS

Pruumplion #3

l')m l’r(:cmpled..‘l Iht.sdlululeri date and time reschodule

5724711 ASHO9614 }5/24/11 at 10:00AM
... . U N

http://licensing.fee.gov/KidVid/public/filing/form398.faces

Planet X
Rt‘,{,uhlt’ S\Jndtﬂe ‘ “Total Times Aired a1 Regulatly Scheduled Thne
Tuesdays at 8:00AM on DT 3.3 f10

From

IJE‘%CIIhc the educational and lulummlmnal ()bjeC[lVL of Lhe |1rnp:,rz\ m and how it woets th(, definition nF( ore l’mglanlmmg_

Age of Targel Avdience

13 years i

PLANET ¥ aired on the "Universal Sports" network which is broadcast on the station's digital
| multicast channel KSNV 3,3, PLANET X is an E/I videc sports and fitness based TV series for

i children 13 - 16 years old. Bach episcde mixes action & extreme sports content within a

i balanced and well produced program that features (1) inspiring sports & fitness themes, angles |
and stories, (2) informational and educational elements on sports training tips from athletes, ;
(3) information on how to get involved in dozens of sports and fitness programs, coverage of
sports and products from an insider’'s perspective, (4) regular travel and cultural experiences
via fore1gn adventure feature shows all around the world and much more!

)5 the rescheduled date the second home?

Is lhe rescheduled date the second home?

I3 the rescheduled dae the second home?

Page 12 of 25

Y

T

Is the rescheduled date the second home?

Y
X E
: Originﬂlinn ‘
| NETWORK i
Lo e ;
é Number off l’rp-cmplmns
i
i
i L1 Symbol Used As
o Required :
To i
16 years | Y j

Number of Preemptions Reschedufed

¥

Y

¥ s

Is 1he rescheduled date the secomd home?

¥ f
et e o)
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3
| i
i IF rescheduled, were promotional eftorrs made 10 aolily the public of veseheduled date and time? : Y
i Reason For Preemption ! SPORTS
b et e
{ Fille af Digital Core Program #17 | Onginalion
! Planet X | NETWORK
Fvee et emmrinnr e oo e L e o . Lo
ch,ular Sched\lle | Total Times Aired at Regularly Scheduled Time l} Number of Pre-emptions
Tuesdays at 8:30aM on DT 3.3 R i
| i
[,ﬂnglll aff Pnoumn ¢ Age of Target Audience : B Synibel Lsed As
S ; ; . Fom H_.I,lo e Required
30 minutes i :
13 years i 16 years : Y

Describe the educational and informational abjective of the program and haw it meets the definition of Core Programming

PLANET ¥ alred on the "Universal Sports" network which is broadcast on the station's digital
multicast channel KSHNV 3,3, PLANBT X is an E/I video sports and fitness based TV series for
children 13 - 16 years old., Each episode mixes action & extreme sports content within a
balanced and well produced program that features (1) inspiring sports & fitness themes, angles
and stories, (2) informational and educatiocnal elsments on sports training tips from athletes,
(3} information on how to get invclved in dozens of sports and fitness programs, coverage of
sporits and preoducts from an insider's perspective, (4) regular travel and cultural experiences
via forelgn adventure feature shows all arcund the world and much more)

lnlal Tines All‘ed MNumber of Preerptions for other than Breaking News Number of Preemplions Rescheduled

13 3 ‘ 3

Prcclnpl]on #1

Date ])Icempll.’l“ II reschoduled, date ad lime reschedule Is the resebeduled date the second home?

From To

Required

|
:
5/10/11 48108301 5/10/11 at 10:30AM \ Y
|
If rescheduled, were promotienal efforls made o notify the public of rescheduled date and ime? ; Y
Reason for Presmplion l SPORTS
e b 4 e - S e e e .
Pmt,mplmn #2
Dal(. Pmempu.clrl" plsod # r ru.chcdmed date and lime rev.hedule 1 1s the rescheduled date rhe second home?
5/17/11 48008308 5/]7/11 at 10:30aM i Y
e e v s e e S S b
If rescheduled, were promotional effocts made 10 notity the public of rescheduled date and limg? ‘ Y
Reason for Preemption SPORTS
Pru.mplmn i3
Dal(, E’I(,cn’lpl(.d [.|>|~m|c i if reschednled, dall. :ﬂ'ld time resghedole I8 the rescheduled date the second home®
5/24/11 43H09615 5/24/11 at 10:30AM ! Y
- ey e - ...‘ -
I reschedubed. were promotional effts mads to netity the public of reselvedultd date and Gme? 1 Y
Reason for Presmpiion SPORTS
Title of’ l)1y.|tal Core I'rog,mm ﬂlﬂ [ Origination
Planet ¥ . NETWORK
ReLul‘u %hed\llu ‘ Toial Times Airel at Regularly Scheduled Time Numher of Pre-emptions
Wednesdays at 8:00AM on DT 3.3 % 10 :
le.uglh of Progmm Age of Targei Audienee ‘ 121 Symbol Used As

Page 13 of 25
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Describe the educ: ona] .md ||1form'1t:0n.|l ObjELTWE of the plaé,ram and how it meets the definition of (‘ort. I’rogunnmmb

30 minutes g 13 years : 16 years ! Y

I)cmlbethe Ldllci Dllﬁ| and informational objective of Uhe program and how it meets the delinilion of Core Programming

PLANET X ailred on the "Universal Sports" network which is broadcast on the station's digital
multicast channel KSNV 3.3. PLANET ¥ is an E/I video sports and fitness based TV series for
children 13 - 16 years o¢ld, Tach episode mixes action & extreme sports content within a
balanced and well produced program that features (1) inspiring sports & fitness themes, angles
and stories, (2) informational and educaticnal elements on sperts training tips from athletes,
(3) information on how to get involved in dozens of sports and fitness programs, coverage of
sports and products from an insider's perspective, (4) regular travel and cultural experiences
via foreign adventure feature shows all around the world and much more!

Totnl I'l mes Aired } Number of Preemptions for other than Breaking News ! Number ol Preem plions Rescheduled
13 i 3 : 3
| i
Preempnon il
lJnIl‘.. l’n.cmpled..‘l,pmndv' ! |rl\"€bh\-(hliu| date and time reschedule l Is 1he reschieduled <late the second home?
5/11/11 45H08302 ; /ll/ll at 10:00aM : Y
[Trescheduled, were promotional efiorts made io notity (he public of rescheduled date and 1ime? Y
Reason for Preemption ’ SPORTS

Prcemptmn #2

Blate Pmemptcd.’l plso(ll, # ll‘wqch\xlulc‘i date un:l UIHC reschedule

Is 1he rescheduled date the second home?

5/18/11 4SH08309 5/18/11 at 10:00AM : Y
1F reseheduled, were promotional ¢lferts made to notify the public of rescheduled date and fime? Y
Reason lor Preemplion SPORTS

I eempllm #3

) 'l)':l;% ;eunp{edl[*pwmlc # - R }t \Lsyhc:lulc(l dale a-r;zl time n,schuiulu- - ‘ ‘ {b”l‘l'lf.‘ n.:::rl‘m;lukled date ;he s;tc;);lnl homel':
5/25/11 4SH09616 5/25/11 at 10:00AM i Y
1 rescheduled, wem‘11;0n.mtimlm; &lTorts made o nonify the public of rescheduled date and fime? ‘ Y
M i‘le;\son for Preesplion N ‘ SPORTS

l‘ltle of Dng;ual ( ore Plogram uw Origination

- - T 2 .
Planet X l NETWORK
Re;,ular %hcdulc red at Regularly Schieduled Time ‘ Numbser of Pre- empllons
Wednesdays at 8:30AM on DT 3.3
- R - RO ; - ST -
,Ln},th ol‘l’lng,mm ! A;,e of Farbel Autlmn\,e 1‘ 141 Symbol Used As
T T e - v e - - B - . E . . 1 . I rOI“ . : ]‘0 . “ | i Raq“lred
30 minutes | ? !
| : Y
I |

13 years : 16 years

PLANET X aired on the "Universal Sports" network which is broadecast on the station's digital
multicast channel KSNV 3.3. PLANET X is an E/I video sports and fitness based TV series for
children 13 - 16 years old. Each episocde mixes action & extreme sports content within a
balanced and well produced program that features (1) inspiring sports & fitness themes, angles
and stories, {2) informational and educational elements on sports training tips from athlates,
(3} information on how to get involved in dozens of sports and fitness programs, coverage of
sporis and products frem an insider's perspective, (4) regular travel and cultural experiences
via foreign adventure feature shows all around the world and much more!

Total Times Airecd Number of Preemptions for olher than Breaking News Number of Preemptions Rescheduledl

13 3 i 3
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t l'rmnmlm #i !
Date I’lcelnpte 7 ! If |C§uhcd|llcll 11[5 and tine fE!‘-bhtl|ll|3 i Is the rescheduled daie the second home?
- n it ot = b st s P ....‘.. . .- . ‘\ . - . e . |
5/11/11 45H08303 ! b/ll/ll at 10:30AM i Y
et e e A |
1 i
Il reseheduled, were promotionsl efforls made 1o netify the public of rescheduled date and time? | Y i
‘ i
Reason for Pregmplion SFPORTS i
i Pream plion #2 i
Delte Pleelnpled.'[.pl sode # If 1e'=chLd|ﬂLd LiML‘ and lime reschedule Is the rescheduled date tie second home? ‘
: ' ' i
5/18/11 45H0%611 5/18/11 at 10:30aM ; Y
IF reseheduled, were premotional eftorts made 1o notify the public of reseiieduled date antl lime? Y
Reason For Preemplion SPORTS
l’Jemnmluu 3
Dalo l‘rwuplud"l'wmde ¥ If |cwhedulut date and ime reschedule Is the rescheduled date the secord home?
5/20/11 43HO9617 5/25/11 at 10:30AM : Y
1£ rescheduled, were promotional efforts made 1o notify 1he public of reseheduled date and Fme? Y
Reason Ior Preemption SPORTS
Title of Digial Core Program #H20 i Onp,m‘lllon
Animal Rescue . SYNDICATED
ch,ular Schedule ! Tolal Times Aired at Regolarly Scheduled Time Number of Pre-emplions |
SYSI - - - . - d. . .. .l
Sundays at 3:00PM on DT 3.1 ) ‘ i
lulglh of I’logmm ! Age of Targer Audiencs P B/ Symbol Used As
‘ From } To , Required
30 minutes | ’ 5
} 13 years } 16 years : Y
SR " - B N T P . - " S e | N i e .
De-;(,nbc lht, educaticnal 'uullnmrnmnonnl uhmcuu ol lhc pmgmm and Imwn L meels thedcmullon nl‘(“onel’rubmmmln(T
ANIMAL RESCUE serves the educatlonal and informational needs of children 13 o 16 years of age
with its pregram content, including safety tips and information about wvarious animals and their
" habitats. The programs also show real life in-the-field experiences of professional and
§ ordinary people taking care of, treating and helping varicus animals, as well as exhibiting
good soclal respon51blljty and promotlnq stJong personal and Communlty values,
e e A | Mumber ol Prcelnpllons For alher than MNumber of Preemptions
Potal Times Aired : Dreaking, News Reseheduled
7 i 4] 0
Preemption 4t
rate Preempled/Episode # . IF rescheduled, date aud rime reschedule I fs the resrhed;\nﬁ:;ale the seeund
4/24/11 #A-777 i !
I resehedul e, were pmmohoml eITmls made to nomy l]n publlc of resehgdul crl date nnd time? i
Reason for Preemplion | SPORTS
Preempiion #2
Date Preempied/Episode-# . : If rescheduled, date and tme reschedule | Ts he resu‘led;:,c,::c‘.‘f‘w the sceoud :
5/29/11 #2-740 joined in progress at 3:07PM; aired i
for 23 minutes ; i
IF reseheduled, were pramotionsl efforts made to notify the public of rescheduled date and time? I
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i : H
! Renson for Preemption ! SPORTS ; i
: Preemption 41 : ;
. L : ; i
Date PreempiodEpisode # ' Ilvescheduled. date and time reschedule : Is the rescllacl‘;l::ﬂ;!}.’tte the second !
| | . H !
i i ¢ :
. i 1 1 i
4/17/11 #a-775 joined in progress at 3:10PM; aired ! i E H
for 20 minutes ! i ; }
If reseheduled, were promotional efforts made to notily the public of rescheduled date and (ime? i |
I :
| : :
Regison far Preemiption i SPORTS i
o - . e e e . - i . :
Preemption %4 : !
! I 3 I 2 P oy 2 SR !
Date Preempled/Episode # | Irescheduled, date pad lime reschedule | s mtILb:hLduL‘;g‘:};ﬂLLﬂh second
i i : :
5/01/11 #A-767 joined in progress at 3:10PM; aired | ! .
for 20 minutes i ; :
Ii rescheduled, were promotional efforts wade to nolify the public of reseheduled date and tine? i :
Renson far Preemplion I SPORTS g i
Preempiion #5
Date Preempted/Lpisode # ¢ I rescheduled, date and time reschedule Is lhe”’““""';\'l;:;,‘"“" the secand ! !
5/15/11 $A-765 | i i
T rescheduied, were promotional efforts made t notify the public of rescheduled date aud tine? i .
L - . . e e .. - . ce - . H 1
! : ;
Renson Mor Precmption | SPORTS [ 1
Preemption #6 }
Date Preempted/Episode # I II'reseheduled, date and lime reschedule | Ls the wsched:;zﬁﬂsf Le the socond : i
| .
6/19/11 #A-785 ! | i
i i
IF reschedulesd, weie promational elYorts made Lo totify the pubtic of rescheduled date and lime? } !
Reason Tor Proamplion : SPORTS !

. Does ihe Liconsee certify that al least 50% of the Core Programuming counted townd meeting the additiorial programming guideling fapplied 1o free vides prograniming aived on other | | '
than the main program stream) did not consist of progran gpsodes thal had already alred within the previons seven duys either on the station's main program streans or on anather of the ; ]
station's free digital program sirsams? ' ‘

IF Na, submit as an Cxhibin s Smiemen of Bxplanation setting Torth the numiber of repeats in exeess of the repent limit and the tmes and dates the episodes involvid were aired i
|
" . . ] :
Non-Core Educational and Informational Programming i

12. Complete the following for each prograim it you aired duriug the past three months that is specifically designed 1o meet the educational and informational needs of children ages 16 and ‘
unelar, but does not meet one or more elements of the definition of Core Programming, See 47 C.FR. §73.671. Complote chart below for sach addilional such edocational and information !
progeam. i
e e i s e s JE . a - ¢ :

tal Nan-Core Program #1 ! Onigination i i
! ! :
Animal Rescue i SYNDICATED i i
Tolal Times Aired al Regularly Scheduled Time § Mumber of Pre-emiptions i !
| ; § ;
i i |

Saturdays at 4:30AM on DT 3.1 12 e 1 :
e e e | - L R ; i
Length of Pregram : Age of Targel Audience { !
7 ) From ; To i ‘
30 minutes - i !
13 years : 16 years ! i
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|
* 1 . f . f I
Does the program have educaling and Infotoring shildren ages 16 and under as » signifleant purpose? i Y
1 Yes, does the Licensee identily each program by displaying throughout the program the symbol &7 i Y
et e i e e e e, . et e e w
Dows the Licenses provide information regarding the program, ingluding an Indivation of the larget ehild audience. 1o publishers of program guides consisient | ¥
with 47 C.¥ !
|

Ql’t 673"

ULSC]IpﬁuII ui l’mg.ulm

with its program content, including safety tips and information about various animals and their
habitats. The programs alsc show real life in-the-field experiences of professional and
ordinary people taking care of, treating and helping various animals, as well as exhibiting
good social respons;blllty and promotlng strong p@rsonal and commun1ty values,

Dﬂie amd l'lme Amed (ll |:ue,cmpled and res:huduln..d)

W'l‘ill;-”orfr[)i;ilkz;l71‘;1oﬁn~éorreql"'r'ogram‘ Jr;? o ’ ! D”ﬂ“'mu's'n'

Pets.TV I SYNDICATRED
Re;{ll'ﬂl 'i;hcduleu T T Total Times ;\n:‘ed :lVIVReg.uhzr\y Rt‘-J-m;iu!ed 'li.me. : Number oi [’re-elnplmnsﬂ
Various on DT 3.1 g 4

“;:tlzng;t.i;or}’mi,r:uuu - S o Agc of Imgel Audience

5 it . 'I .
0 minutes 13 years i 16 years

Does the program have educating and informing children nges 16 avd under as 8 signifleant purpose? H Y
F. N S e - - H
¢ :
i If Yes, does the Licensee identily each progran by displaying throughout the program Lhe symbol [E1? : Y
Does (he Licensee provide information regarding the program, including an indication aff the target ehild audience. to publishers of program guides vonsistent
with 47 €

8738737 : Y

[)cscnpllon of Program

PETS.TV is a television program that provides educational and informational segments exposing
the target audience of young viewers to everything Pets. The upbeat contemporary presentation
relates the animals to the viewer's lives and interests. Pets from everyday to the unigue are
showcased with educational information that shares how they evolved to become pets and their
geographic origins, Professionals answer questions from pet lovers and share personal
experiences. In these segments the excitement and love of working with pets is expressed. The
motivaticnal and inspirational message of each guest is entertaining and empowers audiences of
all ages to pursue mere information and education about everything pets, Each segment of
Pets.TV delivers an educational and informational message that supports current soecial,
intellectual and emcticnal aspecis of children ages 13 and up. Attributes and advice emphasizad
by guests instill a grounded balance of priorities, commitment, and perseverance children can
apply to their lives.

Diate imd Tine Aired (|f|m.i,|1|pted aud te%hedlﬂccl

Alred:

4/09/11 at 2:00PM.
5/08/11 af 2:30PM.
6/12/11 at 12:00PM.
6/18/11 at 4:00AM.

;‘ .lh. of lellal Non-Core l’logl wen 713 R 7 \ f.)r.i.gillmliorn

% Jack Hanna's Animal Adventures ?SYNDICATED

;F Regtll.tr.‘S:u.l;u;ci‘;J-Ie T o i lohlll Pimes Aucd at R»p,ulnlv ‘>C|;(;;Jll|t(|1lllle E Number ol I’rc~t.mpt|o|-|s
iVarious on DT 3.1 F 2 i

i

ANIMAT, RESCUE serves the educational and informatiocnal needs of children 13 to 16 years of age

Page 17 of 25
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Date and

» Title of Manned Core Program #)
Regular Scheduie

Length of Bragram

Desoribe the educaiional and informational objective of the program and bow il meets Lhe definition of Core Programming

b . o R

|
Length of Program ¢ Age of Target Audience
E From ! To
30 minutes : ;
: 13 years . 16 years
aes e program hnve echicating and informing ¢hildren ages 16 and wnder as o sigoificant purpose” Y
If Yes, does the Licensee identily each program by displaying thioughout the program the symbol B ‘ Y
Daes the Licensee provide information regarding the program, Insluding an indication of the target child audience, 1o publishers of progrom guides consislent i ¥
with 47 C.FR. §73.673"

slion of Program
This live action program is designed to meet the educational and informational needs of
¢hildren. In each episode the cameras follow Jack as he spends time with nature's creatures
across the continents., Jack interacts with pecople that are knowledgeable about animals and
their habitats, and educates as he travels the globe. Each program is designed to reveal the
world in a way that presents positive role models and pro-social values within an
environmentally responsible universe.

me Aired GI preempted and rescheduled)
Aired:
4/09/11 at 2:30PM.

| 9/08/11 at 2:00PM.

Sponsored Core Programming

List Core Programs, if any, aired by other stations that arc spensored Ty the Licensee ard that mieer the crileria sen forth in 47 C F.R. §73.671. Also indicate wheibier the amount of 1oial Core
Progranyming broadeast by another stafion increased.

[There are no digital sponsored core program broadcast reports. ]

(There are na digital sponsored cofe program delail reporis.)

Other Matters

Complete the following for each analog and digital program that you plan 1o air [er (he next quarter that mests the delinition of Core Programming. Complete chart below For each Core
Program, identifying whether il is to be broadeast on the sfation's ahaiog.or digital channel or both channels,

i Origination

Babar i NETWORK

E Total Times (o be Aired

Saturdays at 9:30AM on DT 3,1 12
Age ol Target Audience
:me: . . J ‘V_T_u

30 minut
minutes 6 years 10 yeaxrs

BABAR, based on the bcoks by Laurent de Brunhoff, is an animated show about a young orphaned
elephant who finds the strength to rise akove the challenges he faces, including the death of
his parents, as he journeys through 1life. Rach episode of the show develops a social-emotional
message such as taking responsibility, being patient and persistent in hard work, respecting
people's privacy, learning to cope with unforeseen changes, and being honest. These messages
emerge from the need to resolve a dilemma that is faced by Babar, one of his friends or family
members .

Page 18 of 25
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e Pro',mm "z ; Origination

willa's Wild Life : * NETWORK

- T . . T . 1
1
R(.gular SLhcduiL ! Iota} Tinyes 10 bc Alrul :
Saturdays at 10:00AM on DT 3.1 E13
L un&th of ]’lclgrum : Agc. aof ]ﬂfg(!l Au(lu.nue
- o ' L BT

30 ninutes € years ! 10 years

[)oscnba t]m educauanal aml |nlc.n nnlmnal nlvju.lwe ol the pl ug,lalm nnd h(m it meets the definition of Core Ploa,mmmlng,

WILLA'S WILD LIFE is an animated series featuring a six-year-old girl, Willa, who is permitted
to share her home with an ever-growing menagerie of animals-- an elephant, a giraffe, a pair of
performing seals, a bear, three penguins, and lots of rabbits. These creatures speak to Willa,
offering her advice and friendship from each of their respective points of view. In each
episode, Willa faces a challenge at home, in school or in her neighborhood, Her animals and

: best friend Dooley help her develop solutions te overcome each challenge., With the support of

Page 19 of 25

§ Dooley, the animals and praise from her dad, Willa finds ways to maintain healthy friendships,
| experience success, develop competence and become altruistic.

L ———

ll']:itle u“l_[u’l;ul;ed (fr;;'e l;rogn;m‘ 1,‘37 . tl)rig.zi;m;i“on
Pearlie 5 NETWORK
[{eg,ulm SLhLduIn ' Tolal :i'i;nes lo be Aired
Saturdays at 10:30AM on DT 3.1 §l2
—.lunglh ufl‘logmm . - ) o Ag-c 0]"rar§;etA|;.(i:)el1;:t; o

30 minutes : i i
0 v : 6 years % 10 years i

IJewuhe the uhu, onal ﬂll[| mfonnaummi uhjccmc of lhc pmgmm and how il meels hc dc!mlnou nl‘( ore l’mgmmmm"
PEARLIE is an animated comedy series based on the children's book series, Pearlie the Park
Fairy by Wendy Harmer. Pearlie is an optimistic, light-hearted fairy who sees the good in
everybody, but often gets into situations because her desire to help is larger than her
capacity to deliver. Aimed for an audience within the 6 to 10-year-old range, episocdes focus on
the importance of following the rules, using good judgment and learning how te avoid getting
into trouble. Since Pearlie was appointed by Fairy Head Quarters (HQ) to keep Jubilee Park in
sparkling order, she has constant challenges with her basic goal of keeping everyone happy and

¢ making sure the park funclhions smoothly., Pearlie's nemesis and cousin, Saphira, often takes

| advantage of Pearlie's good nature which requires that Pearlie must alsoc frequently outwit the

park bully. In each episode, Pearlie approaches new tasks and problems with a great deal of

enthusiasm, but without the organization required to get the job done. Through plot
developments and with the assistance of her friends, Opal and Jasper, she learns what to de and
what not to do in each situation so the park can be restored to order,

Title of Pranned Core Peogram #4 Qi |b|na1|rm

Turbo Dogs NETWORK

Regllm Schedule Total Timey e be Aired

\
|
A
|
i
i
|
'

Saturdays at 3:00PM con DT 3.1 P13
¥ eng,lh nfl’rog.rnm ; Age ol Targel Audience
T ‘ : 1"r9m ‘ i o _ 'In .
0 mi 1 ;
3 inutes j B years i 10 years

Desunha th Lducmmnnl nnrl mf'm l1'ldl|()llﬂ| uh|ec(|u, of the p\nﬂr\"un and how it mests rlm definition nl’( ore Pmyammnw

TURBO ROGS is an animated show based on the books, Racer Dogs, by Bob Kolar. The series follows
a group of six dogs From Racerville who love to compete with one another in races. In each
story, one or more of the dogs encounter and solve problems thal teach them social-emotiovnal

http://ticensing. fee.gov/Kid Vid/public/filing/form398. faces | ' 7/7/2011
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lessons on good sportsmanship, teamwork, cooperation, playing fair, and friendship. The show
also imparts information on the mechanics of racing such as directionality and concepts of
distance and time. The social-emcticonal messages are embedded through the stories using action
and humor. The tags at the end of each episode reiterate and establish the educaticnal message
learned by the dogs.

|llL oI‘ Manned Core l’m;,mm #5

1
i (‘)uglnntmn
. . T i .
|
Shelldon ; NETWORK
: I{cb,utar ‘;ehcdulc } Total Times to be Aired
i i
{
t '
! SatULdays at 3:30PM on DT 3.1 - 13
i ‘ B
;, [ulg.,lh ni l’mgt'ml r\l,e ol lm,\.l '\ud]ulu, :
30 minutes ! i }

6 years E 10 years

[Juscnbu lhc. uluoauonal and mFm mnnunul Uh_ll.l. ve of the p| u[.,l am and hnw il meets the deﬁnmoa: ol Core [’ruumnmm&

SHELLDGN is an animated series about a school-aged yoka shell mollusk named Shelldon. He 1ives
with his adoptive family, the Clams, in Shell Land, an undersea community populated by all
sorts of sea species, Shelldon and his best friends, Connie (a cowrie shell mollusk) and Eerman
(a hermit crab}, face a specific challenge in every episcde. The problem may be managing a
bully, improving their grades, learning how to be altruistic, or protecting their environment
from natural and man-made disasters. In most cases, they rely on Dr. 8hell, the most venerated
intellectual and elder in Shell Land whe teaches them and gives them opportunities to harness
their potential and solve the problem. Each episode provides a direct soclal-emotional lesscn

: and many episodes provide informational content relating to the sea life habitat of Shell Land
{ and environmental conservation.

Title of Manned Corqugrﬂm #0 " Origination
S ‘
| The Mag:c Schocl Bus ; NETWORE

H l{emllnr Schedule * Total Times to be Aired

: Saturdays at 4:006PM or DT 3.1 13

Length of Plu;,rmn . Ag.c of Iarbcl f\udwnw

l rom 'ra
30 minute : . SRR ST
ures i 6 years 10 years

Describe lhc educational and lnlm m'luunal obju, ive off 1he prubmm and ]mw it mevis |he dcnmlmn of ( ore P:ogmnsnung,
THE MAGIC SCHOOL BUS 1s based on a series of children's books about science written by Joanna
Cole. The show features the ingenious Ms. Frizzle, an elementary school teacher and intrepid
explorer who piles her students inte her Magic School Bus and takes them on amazing field trips
to impossibkble locations. The goal of each fileld trip to answer guestions or learn many new
things about the place the class visits., Rach episode is a fact-filled expedition to places as
diverse as the solar system, the human body, or even inside weather systems. The bus transforms
to suit the environment and the kids freely explore and share their learning with each other
and with Ms. Frizzle, who nudges them to '"make connections” and answer their ¢wn questicns with
research, The class pet, Lizzie, a large lizard, accompanies the class on thelir field trips.
The content of the show is appropriate for children from ages & to 10 and in addition to all
the factual content, the children also have a social-emotional problem to solve that is
embadded into the story line.

Title DFPlannbd Core ]JIDE,HIFII # ‘ Ohriglnation
|
|

Pets. TV SYNDICATED

Rt.gulnl Schedule !oml Times (o be Auul

\
e PR : .o e
Saturdays at 4:30PM on DT 3.1 o113

l cm,th of Program ( ’\g.e of Izugm Au(henw J

i I Tom To .
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i

Destribe ifie educational and informational objective of the program and how il meels the definition of Core Programming

‘ "hllu ul I’Ianuc(l (ore [’ml,mm #IU Ousznmtmn

30 minutes : 13 years ; 16 years
Deseribe the edueational and informatiomal objective of the program and how it meets the detinition of Core Programming

PETS.TV 15 a television program that provides educational and informational segments exposing
the target audience of young viewers to everything Pets. The upbeat contemporary presentation
relates the animals to the viewer's lives and interests, Pets from everyday to the unigue are
showcased with educaticnal information that shares how they evolved to become pets and their
geographic origins. Professicnals answer questions from pet lovers and share persocnal
experiences. In these segments the excitement and love of working with pets is expressed. The
motivational and inspirational message of each guest is entertaining and empowers audiences of
all ages to pursue more information and education about everything pets. Each segment of
Pets.TV delivers an educational and informational message that supports current social,
intellectual and emoticnal aspects of children ages 13 and up. Attributes and advice emphasized
by gquests instill a greounded balance of pricrities, commitment, and perseverance children can
apply to their lives.

l'lrlc ul Pldnnud (‘om[’mg,mm #8 S i Orirginmrian

Gina D's Kids Club i NETWORK

Re[,:;|::h5(:||e:1|.’|‘;e o - ; J'o.lal Times to be ;\-il‘e-:l . . {

Mondays at 12:00PM on DT 3.2 ? 13 g

1 Lnj,lh ;i" PIOj,IdIIl V - ‘ . Age nl'r'rl"arrgel f\ll(]iul];}ﬂ
Lo L . . . ‘ o ‘. e ;r.[.. - .

30 minutes : :
2 years i 6 years |

I)escnbu lI1e e(lu mnal alnrlmlnrma!mna nhjeclwe off lhc pmgjrdm Hnd hmt it naets 1he dt,\lmhon af ( ore ]’IEJ"IHHII‘I]II'Ib

GINA D's KID3 CLUB: In these days of uncertainty and often times questionable role models, Gina
and her crew set the standard and present examples which help the young viewer to learn and
repeat socially positive behaviors. Gina is an excellent role medel who is warm and honest. An
unbeatable combination designed to reassure and teach. Topics that are addressed include the
nature of sound, Safety, and defining parts of the day. All topics are treated with appropriate
educational seriousness but still they are able to retain the humor and charm which captivates
and entertains children.

:A‘l:lle‘“(;r I:I:'mn-c.d (mc ngl'\m )‘JO ' o , . ) JI 7()ri1.g‘i.|l.al.‘:on . '
Angel's Friends E NETWORK
[{egtld:;ul;dljle ) Total l)nu..q ol :‘\ut.tl
Mondays at 12:30PM on DT 3,2 ;13
-[ englh of‘;’;;g,l:m h o \5; ol l'll"i,LI i\n.d;m(,r.
ot R . . me o o

30 minutes . b .
) 13 years ; 16 years

ANGEL'S FRIENDS provides CORE programming in the areas of particular concern to young teens
including social themes and coplng strategies through school life of animated teen-aged angels
learning to be Guardian Angels and their nemesis - The Devils - that are practicing to become
Guardian Devils. Kids are taken on an inspirational journey that stirs their spirit and
provides moral tecols for the decisions they face in everyday life. The multi-ethnic angels
serve as role models for young teen viewers as they deal with such issues as the right Lo say
"ne”, the meaning of heroism, bullying and other issues of particular concern to young teens.

Beta Records TV 3 NETRORK

! Total Titmes 1o be Aired

Wednesdays at 12:30PM con DT 3,2 j 13 i

htip://licensing.fee.gov/KidVid/public/filing/form398.faces 7/7/2011
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i
H

Describe the educational and informaiional objective ol the program and how It meets the delinition of Core Progeamming

Length of Program ! Age of Target Audience

w LT

30 minutes 13 years | 16 years

Making choices in life is an cngoing subject. A challenge faced by all teens in this category,
BETA RECORDS TV provides a good impetus for Teens being committed to their music education -
giving them the ability to get scholarships, and a good positive medium for reaching their

career goals.

Title of T‘]dllllul CUID [’mg,mm #11 i ()llpndlmn

Kids Sports News Network NETWORK

RE},LIHI’ bchcdulu i V'I‘o[al Times mrhe Airedr
Wednesdays at 1:00FM on DT 3.2 313
LemghorProgrn - e of Target Audience
B T o T N V . o 7 - llOIll . V I'o L
. 1 : )
30 minutes i 13 years . 16 years

DLM‘]‘I[)(E thL edllc.mmml .md mfm mmmlml objg,ullvc of Ihc plubl am anrl how it mectﬁihe definition of Curt. Progia nnmmg2

KIDS SPORTS NEWS NETWORK: Positive role medels for our youth are a necessity. Through the use
of live coverages and spotlights, this program's missilon contributes to the fulfillment of
these personal and sccial reguirements. KSHN's successful programming reinforces the existence

; of positive behaviors, actions and actual life exuperiences of peer role models - children to

1
H

! children., Threough the producers' informational and real life productions, they create a very

! healthy format to pass their knowledge and appreciation of the importance of physical growth,
! sportsmanship, and positive social rewards,

hitp://licensing.fee.gov/KidVid/public/filing/form398.faces

])cscuhe lhl. L(|ll€ﬂ1l0l‘ln| fmd mf‘nrmaumm OhleclJVL ol'the

Title of Planned Core Progzam #12 L Origination
Planet X . NETWCORK
Rebuhn Schcdult, T Teial Times 10 e Aired
Wednesdays at 1:30PM on DT 3,2 S 13
Len 5,111 af’ l’l u;,mm Age of Target Audience
P Fram 7 7_ |} . ) To

30 minutes . |

i

13 years

soggram and how ir meets the definitien of Core Programming

PLANET ¥ serves the educational and informatiocnal needs of 13-16 years of age with its program
content including safety tlps, in-the-field experiences of professicnal and amateur athletes
participating in extreme and action sports around the world. These are also many humanitarian
efforts featured on the show, including highlights of disabled athletes participating in and

teaching others about a physically challenged world, ’

."llilll; ;;r' i;-lxm.n.mc-cl (-‘nr;z Prn.g_zrnm 1!. 13 . ()riginnll(llll

Three Wide Life . NETWORK

R\,gulnl bulmchlln o : Tolal Ti.mes la hﬁ.e’\il'ed-

Wednesdays at 2:00PM on DT 3.2 %13
gthortogan T Aot Tt Audiense

e o e . e . .‘? . i o i,- @p_”_:“¥

30 minutes % 13 years ; 16 years

Deseribe the educalional and infermations! objective of the program and how it meets the definition of Core Programming

THREE WIDE LIFE meets the educational and information needs of children 13 years and older by

\
|
i
|
i G
i

16 ysars

Page 22 of 25
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providing the audience with the copportunity to learn about the inner workings including the
challenges met and lessons learned while competing in motor sports. This program looks at
current NASCAR teams, crew members, business personnel and drivers who share their experiences
advice, and stories, educating teens and providing an in-depth lcok at the hard work and
dedication it takes to achieve their goals,
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Planet X I NETWORK
.“Reg,ulur ‘mhcdulc S - . . : Total Times te be Aired

Mondays at 8:00AM on DT 3.3 513
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30 minutes !
i
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PLANET X 1s an E/I video sports and fitness based TV series for children 13 - 16 years old.
Each episode mixes action & extreme sports content within a balanced and well produced program
that features (1) inspiring sports & fitness themes, angles and stories, (2) informaticnal and
educational elements on sports training tips from athletes, (3) information on how to get
involved in dozens of sports and fitness programs, coverage of sports and products from an
insider's perspective, (4) regular travel and cultural ezperiences via foreign adventure
feature shows all arcund the world and much morel!
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30 minutes "
13 years : 16 years

Desoribe the erlucnllmni nnd mlm-mqtmnnl objccmc af th(. pm,_;ram and Imwwl meels ihe cleﬁm Lign nf‘(‘nre PI’ObI nnmlng

PLANET X is an E/I video sports and fitness based TV series for children 13 - 16 years old.
Bach episode mixes action & extreme sports content within a balanced and well produced program
that features (1) inspiring sports & filtness themes, angles and stories, {2) informational and
educaticnal elements on sports training tips from athletes, (3) infeormation on how to get
involved in dozens of sports and fitness programs, coverage of sports and products from an
insider's perspective, (4) regular travel and cultural experiences via foreign adventure
feature shows all around the world and much more!

Title of Planned Core Program #16 o Orlglnmlon
Planet X ; NETWCRK
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PILANET X is an E/I videc sports and fitness based TV series for children 13 - 16 years cld,
Each eplsode mixes actlon & extreme sports content within a balanced and well produced program
that features (1} inspiring sports & fitness themes, angles and stories, (2) informational and
educational elements on sports trailning tips from athletes, (3} information on how to get

1€ years
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invelved in dozens of sports and fitness programs, coverage cof sports and products from an
insider's perspective, (4} regular travel and cultural experiences via foreign adventure
feature shows all around the world and much more!

‘ ()Ilgln'lllon
SO ‘ -
|
Planet ¥ i NETWORK
|
ch,ular SLhcdu]L : Toial anuslohc Alrul
Tuesdays at 8:30AM on DT 3,3 :13
1. cne,th of]’m],mm ; Age of Target Audience
B 7 o ‘ ’ . S . l*'l‘(ln.} ) .‘ I To
¢ 30 minutes !
i 13 years i 16 years

http://licensing.fce, gov/KidVid/public/filing/form398.faces

Describe Ibe educational and informationat objective of the program and how it meets the definidion of Core Programming

[)L,scuh;, |I|c cducallcmal ani |nlm nl'\llum|l nhju,llve of' :he Program dnd how it meels the Jelinition of Core Programming

PLANET X is an E/I video sports and fitness based TV series for children 13 - 16 years old.
Each episode mixes action & extreme sports content within a balanced and well produced program
that features (1} inspiring sports & fitness themes, angles and stories, (2) informaticnal and
educational elements on sports training tips from athletes, {3} information on how to get
invelved in dozens of sports and fitness programs, coverage of sports and products from an
insider's perspective, (4) regular travel and cultural experiences via foreign adventure
feature shows all arcund the world and much mcre!
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30 minutes

13 vyears : 16 years

D{.scnbc the e.rlu(almnnl and mform'\tmnul ohju.tlw ol the pmkmm and how it meets the definition ot Core pl(l"”ii)‘lll'll'i‘l‘i:

PLANET X is an E/I videc sports and fitness based TV serles for children 13 - 16 years old.
Bach episode mixes action & extreme sports content within a balanced and well produced program
that features (1) inspiring sports & fitness themes, angles and stories, (2) informational and
educational elements on sports training tips from athletes, (3) information on how to get
involved in dozens of sports and fitness programs, coverage of sports and products frem an
insider's perspective, (4) regular travel and cultural experiences via foreign adventure
feature shows all around the world and much more!
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30 minutes 13 years : 16 years

PLANET ¥ is an E/I video sports and fitness based TV series for children 13 - 16 years old.
Each episcde mixes action & extreme sports content within a balanced and well produced program
that features (1) inspiring sports & fitness themes, angles and stories, (2} informational and
educaticnal elements on sports training tips frem athletes, (3) information on how to get
involved in dozens of sports and fitness programs, coverage of sports and products from an
insider's perspective, (4} regular travel and cultural experiences via foreign adventure
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feature shows all around the world and much more!

Does the Licgnsee publicize the existence and location of the station's Children's Television Programming Reports (FCC 398) as requived by 47 C F R §73.35260e) 1 1)

[dentify the licensee's ehildren’s progrmnming laison,

VNVame :1'elc|)hnnu Number

Sue Ellen Martinez ; (702} 657-3251

u:\ddl:‘cl:sqw’w ST n.';il. .f\ddrl.:ss .....
1500 Foremaster Lane é smartinez@mynews3 . com

d;.m“m“m.“ e . is@@'ﬁ ‘IFCML R . e

S S S F . ‘,. . . . -

Las Vegas ; NV 89101

Page 25 of 25

Include any other comments or information you want the Commission to consider in evaluating your complianee with the Children's Television Act {or use this space for supplementsl
explanations). This may include infarmation on any other non-core educalional and informational plugnmmmg that yau aired this quarter or plan 1o air during (be next quarier, or any existing

or it upused no-| hmndcaﬂ efTorts that will gnhance the cducallunn\ and mfoumuunnl valus, of';uch prngnnmmn.g 0] Llnldnen Seg 47 (.“

R.473.671, NOTES Zang 3.

KSNV as part of their community outreach alsoc provides station studio tours to local youth
{ groups. *** KSNV attempts to schedule additional episodes of Pets.TV, Animal Rescue and Jack
| Hanna's Animal Adventures during core and nen-core hours on KSNV DT 3.1 when time is available,

: These programs target children ages 13 to 16,

WILLEUL FALSE STATEMENTS MADE ON TITLS FORM ARE PUNISHABLE BY FINE AND/OR IMPRISONMENT (1LS. CODE, TITLE 18, SECTION 1001), AND/OR
REVOUATION OF ANY ETATION LICENSE OR CONSTRUCTTON PERMIT (LS. COLE TITLE 47, SECTHON 312(a) 1)), ANTHOR FORFEITURE (1.5, CODE, TITLY 47,

SECTION 303),

Teortify that the statements in this application are true, complete, and correct 1 the best of my knowledge and belief, and are raade in good Gaith.

Name of LlUbI]hGL ! Sigmature

&

I s st e T - e -

% Southern Nevada Communications
1

?[nlb

i

i

7/07/2011

FCC Form 398
Maich 2006

http://licensing.fcc.gov/KidVid/public/filing/form398. faces
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Statement of Explanation for FCC Form 398, Question 7c:

KSNV no longer broadcasts an analog signal and therefore cannot
provide a list of children’s programming that aired on that channel.



QUARTERLY CERTIFICATE ON COMPLIANCE
Publicize Existence and Location of Station’s Children’s Television Programming
Reports

Station: KSNV, DT 3.1 NBC, Las Vegas, Nevada
KSNV, DT 3.2 UNTAMED SPORTS
KSNV, DT 3.3 UNIVERSAL SPORTS

Quarter Ending;: 06-30-2011

Reviewed By: Sue Ellen Martinez

CERTIFICATE OF COMPLIANCE

Licensee publicized the existence and location of the station’s Children's Television
Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(¢) during the
quarter ending 03-31-11 with the following script:

“At Channel 3, we care about the future of our children in Southern Nevada.
That’s why we offer a wide variety of weekly educational and informational programs
with the intent to further the positive development of children sixteen years and under.
Currently at Channel 3, we maintain a public file with information and reports about
these programs and their educational objectives. For more information, call 702-642-
33337

Dated: 07-07-2011

Signed: Sue Ellen Martinez



QUARTERLY CERTIFICATE ON COMPLIANCE
Publicize Existence and Location of Station’s Children’s Television Programming
Reports
Station: KSNV, DT 3.1 NBC, Las Vegas, Nevada
KSNV, DT 3.2 UNTAMED SPORTS
KSNV, DT 3.3 UNIVERSAL SPORTS
Quarter Ending: 06-30-2011

Reviewed By: Sue Ellen Martinez

CERTIFICATE OF COMPLIANCE

Licensee publicized the existence and location of the station’s Children's Tetevision
Programming Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(¢) during the
quarter ending 06-30-2011 on the following dates and times:

See Following Invoices

Dated: 07-07-2011

Signed: Sue Ellen Martinez



INVOICE

Page 1 of 2

Remit Address:
KSNV Invoice # 70531-10
Formerly KVBC Advertiser KSNV Inveice Date 04/24/11
1600 Foremaster Lane Product CHILD PGM PUBLIG FILE [nvoice Menth April 2011
Las Vegas, NV 88101 Estimate Number [nvoice Pericd 03/28/11 - 04/24/11
Main: (702)642-3333
Billing: (702)642-3333 Station KSNV Order # 70581
Account Executive { House KSNV Alt Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Local Order Flight 07M2/M10-01/01/12
_Amz<. Billing Calendar Broadcast D8 #
Attention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster Lane Special Handl Product Cod
Las Vegas, NV 89101 pecial Handling roduct Code
Agency Ref
Advertiser Ref
Line, |Channet{Description 0 o Mame - - ibay . Date [AIETime ~ |Ad-D; : - |Reconciliation - : o Ret#
1 KSNV ROS &P-11P to MTWTF5S
03/28/11 to 0403111 X MTWTFSS
KSNY Sa 04/02/11 30 6:49 PM CHILDRENS PROGRAMMING $0.00 72
04/04/11 to 04/10/11 ix  MTWTFSS
KENV F 04/08/11 30 7:54 PM CHILDRENS PROGRAMMING $0.00 73
04/11/41 to 0417111 ix  MTWTFSS
KSNV Su 04171 230 6§46 PM CHILDRENS PROGRAMMING $0.00 74
04/18151 to 04/24/11 1x  MTWTIFSS
KSNV Su 04724111 30 823 PM CHILDRENS PROGRAMMING $0.00 75
2 KSNV ROS 9a-7P to 1x MTWTFSS
03/28/11 to 04/03/11 1x MTWTESS
KSNY Th 03/3111 30 4:28 PM CHILDRENS PROGRAMMING $0.00 72
04/04/41 to 0471011 1x  MTWTFSS
KSNV F 04/08/11 30 4:55 PM CHTLDRENS PROGRAMMING $0.00 73
04/11/11 10 0417711 1% MTWTFSS
KSNV M 041411 30 10:58 AM CHILDRENS PROGRAMMING $0.00 74
04118111 o 04/24/11 1x MTWTFSS
KSNV W 0420111 30 4:48 PM CHILDRENS PROGRAMMING $0.00 75
Aired Spots 8
Net Total $0.00 .

The actual breadcast information shown on this inveoice was taken from the Official program log.

Motwithstanding to whom bills are rendered Applicant and Third Parties shall remain joinly and severally abligated to pay to Media Provider the amount of any bills rendered by Media Provider within the {ime specified and until payment in full is received by Madia Provider. Payment
by Applicant to Third Parffes or by Third Parties to Applicant shall not constitute paymant to Media Provider. Applicant understands that should Applicant place advertising through an advertising agency {or other Third Parties) that Applicant will continue to be responsible io Media
Provider for payment of such adverising. In the event Applicant is an agency requesting advertising on behalf of 2 client, Applicant acknowledges its joint and several lizbility for the payment of such advertising under the terns set forth herein above. [f Applicant is an advertiser, all
agencies which place advertising buy orders with Madia Provider shali be conclusively deemed to be authorized agents for Applicant. Station will net be bound by conditions, printed or otherwise, contracis, insertion arders, copy instructions or any carvespondsnce when such conflict
with the above terms and conditions. Two wesk advancs cancellation notice is required unless otherwise specified.

Siation dees not discriminate in the sale of adveriising time, and will accept na advertising placed with intent to discriminate based on race, gender or ethnicity. Advertiser hereby cerfifies that it is not buying broadcasfing airime under this adveriising sales contract for a
discriminatory purpese, including but not limited to decisions not to piace advertising on particular stations based on race, gender, national origin, or ancestry.



Page 2 of 2

INVOICE

Remit Address:
KSNV Invoice # 70591-10
Formerly KVBC Adverfisér KSNV Ifvaice Date 04/24/71
1500 Foremaster Lane Product CHILD PGM PUBLIC FILE Invoice Month April 2011
Las Vegas, NV 89101 Estimate Number Invoice Period 03/28/11 - 042411
Main: (702)642-3333
Billing: (702)642-3333 Station KSNV Order # 70591
Account Executive | House KSNV Alt Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Local Order Flight 07712110 - 01/01/12
KSNV Billing Calendar | Groadcast DB #
Atfention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster Lane Soecial Handl Product God
Las Vegas, NV 89101 pece manc™9 roduc Loce
Agency Ref
Advertiser Ref

Payment Terms 30 Days

The actual broadcast infarmation shown on this inveice was taken from the Official program log.

Netwithstanding to whom bills are rendered Applicant and Third Parties shall remain jointly and severally abligated to pay to Media Provider the amount of any bills rendered by Media Provider within the time specified and until payment in full is received by Media Provider, Payment
by Applicant to Third Parties er by Third Parties to Applicant shall not constitute payment to Media Provider. Applicant understands that should Applicant place advertising through an advertising agency (or ofher Third Parties) that Applicant will continue to be respensibls to Madia
Provider for payment of such advertising. In the event Applicant is an agency requesting advertising on behalf of 2 dient, Applicant acknowledges its joint and several lity for the payment of such advertising under the terms set forth herein above. if Applicant is an advertiser, all
agendies which place advertising buy orders with Media Provider shall be conclusively deemed to be authorized agents for Applicant. Station will not be bound by conditions, printed or otherwise, confracis, insertion orders, copy instrucions or any comespondence when such confict
with the above terms and condiions. Two week advance cancaliation notice is required unless otherwise spedified.

Station does not discriminate in the szle of adverfising time, and will accept no advertising placed with intent to discriminate based on race, gender or ethnicity. Advertiser hereby certifies that it is not buying broadcasting airtime under this advertising sales contractfora
discriminatory purpese, inciuding but not limited to decisions not to place advertising on particular stations based on race, gander, national arigin. or ancestry.



INVOICE ,

Page 1 of 2

Remit Address:
KSNV Invoice # 70591-11
Formerly KVEC Advertiser KSNV [nvoice Date 05/29/11
1500 Foremaster Lane Product CHILD PGM PUBLIC FILE Invoice Month May 20711
Las Vegas, NV 89101 Estimate Number lnvoice Period 04/25/11 - 05/29/11
Main; (702)642-3333
Billing: (702)642-3333 Station KSNV Order # 70591
Account Executive [ House KSNV Alt Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Local Order Flight 07/12/10 - 01/01M12
Nwz<. Billing Calendar Broadcast IDB #
Attention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster Lane Sneci -
Las Vegas, NV 89101 pecial Handling Product Code
Agency Ref
Advertiser Ref
[Line. {Channet [Descrption .. - . e JLength [Air Time : Reconcilation o lRef# ]
1 KSNV ROS &P-11P 1x MTWTFSS
04/25/11 to 05/01/11 1% MTWTFSS
KSNY W 04727711 30 G52 PM CHILDRENS PROGRAMMING $0.00 76
05/02/11 to 05/08/11 X MTWTFSS
KSNV Tu 05/03/11 30 6:46 PM CHILDRENS PROGRAMMING $0.0C 77
05/09/11 to 05/15/11 1x MTWTFSS
KSNV Sa 05/M14/11 30 6:23 PM CHILDRENS PROGRAMMING $0.00 78
05/16/11 to G5/22/11 1x MTWTFSS
KSNV Th 0511811 30 7:48 PM CHILDRENS PROGRAMMING $0.00 75
05/23/11 to G5/28/11 1x MTWTFSS
KSNV Su 05728111 230 6:53 PM CHYLDRENS PROGRAMMING $0.00 80
2 KSNV ROS %a-7P to 1x MTWTFSS
04/25/11 1o 05/01/11 1x MIWTFSS
KBNV Su a5/01/11 30 11:31 AM CHILDRENS PROGRAMMING 50.60 76
05/02/11 to 05/08/11 1% MTWTIESS
KSNY wW 05/04/11 130 10:47 AM CHILDRENS PROGRAMMING 50.00 77
05/09/11 to 05/15/11 1x  MTWTESS
KSNY Sa 05/14/11 30 9:58 AM CHILDRENS PROGRAMMING $0.00 78
05/16/11 to 0522111 X MTWTFSS
KSNV M 05/16/11 130 10:51 AM CHILDRENS PROGRAMMING $0.00 L
05/23/i1 to 05/29/11 X  MTWTFSS
KSNY Sa 05/28/11 30 3:28 PM CHILDRENS PROGRAMMING $0.00 80
Aired Spots 10

The actual broadeast infarmation shown on this invoice was taken from the Official program log.

Notwithstanding to whom bills are rendered Applicant and Third Parties shall remain jointly and severally obligated to pay to Media Provider the amount of any bills rendered by Media Provider within the time specified and until payment in full is received by Media Provider. Payment
by Applicant to Third Pariies or by Third Parties fo Applicant shall net constitute payment to Media Provider. Applicant understands that should Applicant place advertising threugh an advertising agency {or other Third Parties) that Applicant will continue to be responsible to Media
Previder for payment of such advertising. In the event Applicant is an agency requesting advertising on behalf of a client, Applicant acknowledges its joint and several lity for the payment of such advertising under the terms sei forth herein above. 17 Applicant is an advertiser, alf
agencies which place advertising buy erders with Media Pravider shall be canclusively deemed to be authorized agents for Applicant. Station will not be hound by conditions, printed or ofherwise, contracts, insertion orders, copy instructions or any correspandence when such conflict
with the above terms and condifions. Two week advance canceilation notice is reguired unless atherwise specified.

Station does net diseriminate in the sale of advertising time, and will accept ne advertising placed with intent to discriminate based on race, gender or ethnicity. Advertiser hereby certifies that it is not buying broadcasting airtime under this advertising sales contract for a
discriminatory purpose, including but not limited fo decisions net te place advertising on particulzr stations based on race, gender, national erigin, or ancesiry.
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Remit Address: _ Z<O_ 0 m

KSNV Invoice # 70591-11
Formerly KVBC Advertiser KSNV invoice Date 05/29/11
1500 Foremaster Lane Product CHILD PGM PUBLIC FILE Invoice Month May 2011
Las Vegas, NV 82101 Estimate Number Invoice Period 04/25/11 - 05/29/11
Main: (702)642-3333
Billing: (702)642-3333 Station KSNV Order # 70581
Account Executive | House KSNV Alt Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Regicn Local Order Flight 0712710 - 01/01/12
xmz<. Billing Calendar Broadcast IDB #
Attention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster Lane Special Handh Product Coda
Las Vegas, NV 89101 peciz’ anding 4
Agency Ref
Advertiser Ref
Net Total $0.00

Payment Terins 30 Days

The actual broadeast information shown an this inveice was taken from the Official program log.

MNotwithstanding to whoem bills are rendered Applicant and Third Parties shall remain jeinfy and severally obligated to pay to Media Provider the amount of any bills ,.qum_.mn by Media Provider within the time specified and until payment in {ull is received by Media Pravider. Payment
by Applicant to Third Parties or tiy Third Parties to Applicant shall nat constitute payment to Media Provider. Applicant understands that should Applicant place advert: through an advertiging agency (or other Third Parties) that Applicant will continue fo be respensible to Media
Provider for payment of such advertising. In the event Applicant is an agency requesting advertising an behalf of a client, Applicant acknowledges its joint and several ity for the payment of such advertising under the terms set farth herein above. If Applicant s an adveriser, gll
agencies which place gdveriising buy orders with Madia Provider shall be conclusively deemed to be autherized agents for Applicant. Station will not cm bound by conditions, printed or otherwise, coniracts, insertion orders, copy instructions or any correspandences when such conflict
with the above terms and conditions. Two week advance tancellation notice is required uniess otherwise specified.

Staticn does not discriminate in the sale of advertising time, and wilt accept no advertising placed with intent fo discriminata based on race, gender or ethnicity. Advertiser heraby certifies that it is not buying broadeasting airime under this advertising sales contract for a
discriminatory purpose, including bit nof limited to decisions not to place advertising on particular stations based on race, gender, national origin, or ancestry.
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Remit Address: | —Z<O_0m

KSNV Invoice # 70591-12
Formerly KVBC Adverfiser KSNV Invoice Date 06/26/11
1500 Foremaster Lane Product CHILD PGM PUBLIC FILE Invoice Month June 2011
Las Vegas, NV 89101 Estimate Number Invoice Period 05/30/11 - 06/26/11
Main: (702)642-3333
Billing: (702)642-3333 Station KSNY Crder # 70581
Account Executive | House KSNV Alt Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Local Qrder Flight 07/12/10 - 01/01/42
KSNV Billing Calendar | Broadcast IDB #
Attention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster Lane Spoecial Handlin Brodudt Cod
Las Vegas, NV 89101 i g foduct -oce
Agency Ref
Advertiser Ref
|Line [Channel|Deseription - Tgime . jpay . [pate . Jiength |AirTime {AdD Sconcliation  JRet# |
1 KSNV ROS 6P-11P o 1% MTWTFSS
05/30/11 to 06/05/11 1x MTWTFSS
KSNV Su 06/05/11 30 539 PM CHILDRENS PROGRAMMING $0.00 &1
06/06/11 to 06/12/11 1% MTWTFSS
KSNW M 06/06/11 30 B:10 PM CHILDRENS PROGRAMMING $0.00 82
06/13/11 to 06/19/11 1X MTWTFSS
KSNY Sa 061811 230 712 PM CHILDRENS PROGRAMMING $0.00 83
06/20/11 to 06/26/11 1% MTWTFSS
KSNV F 06724111 230 724 PM CHILDRENS PROGRAMMING $0.00 84
2 KSNV ROS 9a-7P fo . 1x MTWTFSS
05/30/11 to 06/05/11 1% MTWTFSS
KSNV Tu 05/31/11 230 11:32 AM CHILDRENS PROGRAMMING $0.00 81
06/08/11 1o 06/12/11 1% MTWTFSS
KSNVY Su 06M2/1 130 3:17 PM CHILDRENS PROGRAMMING $0.00 B2
06/13/11 1o 06/19/11 1X  MTWTFSS
KSNV Sa 06/18/11 230 5:27 PM CHILDRENS PROGRAMMING $0.00 83
06/2G/11 to 06/26/11 1x  MIWTFSS
KSNV M 06/20/11 :30 6:26 PM CHILDRENS PROGRAMMING $0.00 84
Alred Spots 8

Net Total $0.00

The actual broadcast information shown on this nvoics was taken from the Official program leg,

Notwithstanding ta whom bills are rendered Applicant and Third Parties shall remain jeintly and severally obligated to pay to Media Provider the amount of any bills E_dm_‘mn by Media Provider within the time specified and until payment in full is received by Media Pravider. Payment
by Applicant to Third Parfies or by Third Parties to Applicant shall not constitute payment to Media Provider. Applicant understands that sheuld Applicant place advart: hrough an advertising agency (or ather Third Parlies) that Applicant will continua to e responsible to Media
Provider for payment of such advertising. In the event Applicant is an agency requesting advertising on behalf of a client, Applicant acknowledges its joint and several ity for thé payment of such adveriising under the terms set farth herein above. If Applicant is an advergser, all
agendias which place advartising buy orders with Madia Provider shall be conglusively deemed to be autharized agents for Applicant, Station will nat be bound by conditions, printed or otherwise, contracts, insertion ordars, eepy instrucions or any camespondence when such conflict
with the above terms and conditions. Two week advance cancellation notice Ts required unless otherwise spedified.

Station does net discriminate In the sale of advertising time, and will accept no advertising placed with intent to discriminate based on race, gender ar sthnicity. Advertiser hereby certifies that it is not buying broadcasting airime under this advertising sales contract for a
discriminatory purpose, including but not limited to decisions not to place advertising on particular stations based on race, gender, naticnal origin, or ancestry.
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Remii Address: _Z<O—0m

KSNV Invoice # 70591-12
Formerly KVBC Advertiser KSNV Invoice Date 06/26/11
1500 Foremaster Lane Product CHILD PGM PUBLIC FILE Inveica Month June 2011
Las Vegas, NV 89101 Estimate Number Invoice Pericd 05/30/11 - 06/26/11
Main: (702)642-3333
Billing: (702)642-3333 Station KSNV Order # 70581
Account Executive | Hotise KSNV Alt Order #
Sales QOffice Las Vegas Deal #
Billing Address: Sales Regicn Local Crder Flight 07/12/10 - 01/01/12
KSNV Billing Calendar | Broadsast DB #
Attention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster L.ane Snacial Handh Product Cod
Las Vegas, NV 89101 pecia’ anding rodudt ode
Agency Ref
Advertiser Ref

Payment Terms 30 Days

The actual broadeast information shown on this invoice was taken from the Cfficial program log.

Notwithstanding to whem bills are rendered Applicant and Third Parties shall remain jointly and severally cbligated to pay to Media Provider the amaunt of any bills rendered by Media Provider within the time specified and unfl payment in full is received by Media Provider. Payment
by Applicant to Third Parkies or by Third Parties to Applicant shall not constitute payment to Media Provider. Applicant understands that should Applicant place agvertising through an advertising agency (or other Third Parties) that Applicani will continue to be respansible to Media
Provider for payment of such advertising, In the event Applicant is an agency requesting adverfising on behalf of a client, Applicant acknowiedges its joint and sevaral liability for the paymeant of such adveriising under the terms set forth herein above. If Applicant is an advertiser, all
agencies which place advertising buy arders with Mediia Provider shall be condusively desmed to be aulthorized agsnts for Applicant. Station will not be bound by conditions, printed or atherwise, contracts, insertion orders, copy instructions or any comespandencs when such conflict
with the abave terms and conditions. Two week advance caneellation notice is required unless othenwise specified,

Station does net discriminate in the sale of advertising time, and will accept no advartising placed with intent to discriminate based on race, gender or ethnicity, Advertiser hereby certifies that i is not buying broadcasting airtime under this advértising sales contract for a
discriminatory purpose, including but not limited to dacisions not to place advertising on particular stations based on race, gender, national origin, or ancastry.



INVOICE

Page 1 of 2

Remit Address:
KSNV3 2 Invoice # 784634
1500 Foremaster Lane Advertiser KSNV Invoice Date 04/24/11
Las Vegas, NV 89101 Product CHILD PGM PUBLIC FILE Invoice Month April 2011
Main: ﬁﬂcmvmhmuwwww Estimate Number Invoice Period 03/28/11 - 04/24/11
Bitling: (702)642-3333
Station KSNV3_2 Qrder# 78463
Account Execufive { House KSNV Alt Order #
Sales Office Las Vegas Dezal #
Billing Address: Sales Region Lacal Order Flight 01/10/11 - 01/01/12
_Am2<. Billing Calendar Broadcast DB #
Attention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster Lane ; -
Las Vegas, NV 89101 Special Handling Product Code
Agency Ref
Advertiser Ref
[Line” |Channet {Peseription - . . % i ina “IDay {Recomcllation - o0 IRetE |
1 KENV2  Untamed Sports 5a-5xm MTWTFSS
03/28/11 to 04/03/11 1x MTWTFSS
KSNvz Sa 04/02/11 30 8:58 PM CHILDRENS PROGRAMMING $0.00 72
04/04/11 to 04/10/1% 1x MTWTFSS
KSNv2 F 04/08/11 30 9:58 PM CHILDRENS PROGRAMMING $0.00 73
04/11/11 to 04/17/11 1x MTWTFSS
KSNV2 Su 04117711 30 7:58 PM CHILDRENS PROGRAMMING $0.00 74
04/18/11 to 04/24/711 1x MTWTFSS
KSNvV2 Sa 04/23/11 30 8:58 PM CHILDRENS PROGRAMMING 50.00 75
2 KSNV2Z ROS 9a-7P ta 1x  MTWTFSS
03/28/11 to 04/03/11 1x MTWTFSS
KENV2 Th 03/31/11 30 10:58 AM CHILDRENS PROGRAMMING $0.00 72
04/04/11 to 04/10/11 1x MIWTFSS
KSNV2 F 04/08/11 30 9:16 AM CHILDRENS FPROGRAMMING 50.00 73
0411711 to Q417111 1% MTWTFSS
KSNV2 [\¥ 04711111 30 8:58 PM CHILDRENS PROGRAMMING $0.00 74
04/18/11 to 04/24/11 1x  MTWTFSS
KSNv2 W 04/20/11 30 9:59 AM CHILDRENS PROGRAMMING $0.00 75
Aired Spots 8
Nei Total $0.00

The actual broadcast information shown on this invoice was taken from the Official program log.

Notwithstanding to whom bills are renderad Applicant and Third Parties shall remain jeintly and severally obligated to pay to Media Provider ths amount of any bills rendered by Media Pravider within the time specified and unfil payment in full is received by Media Provider. Payment

by Applicant to Third Parties or by Third Parties to Applicant shall not constitute payment to Media Provider. Applicant understands that should Applicant place advertising through an advertising agency {or other Third Parties) that Applicant will contmiue o be responsible t6 Media
Provider for payment of such adveriising. In the event Applicant is an agency requesting advertising on behalf of a client, Applicant acknowiedges its joint and several Nability for the payment of such advertising under the terms set forth herein above. {f Applicant is an advertiser, all

agencies which place advertising buy orders with Media Provider shall be conclusively deemed to be authorized agents for Applicant. Station will net Be bound by canditians, prirted or otherwise, contracts, insertion orders, copy instructions or any correspendsnce whan such confict

Station dogs not discriminate in the sale of advertising time, and will accept no advertising placed with ntent o discriminate based on race, gender or ethnicity. Advartiser hereby certifies that it s not buying broadéasting airtime under this advertising sales contract for g

with the above ferms and conditions. Two week advance cancellation notice [s required unless otherwise specified,

discriminatory purpese, including but not limited to decisions not to place advertsing on particular stations based on race, gender, national origin, or ancesiry,



Page 2 of 2

Remit Address: . _Z<O—0m

KSNV3_2 Invoice # 784634
1500 Foremaster Lane Advertiser KSNV Invoice Date 0424411
Las Vegas, NV 89101 Product CHILD PGM PUBLIC FILE invoice Month April 2011
Main: (702)642-3333 Estimate Number Invoice Period 03/28/11 - 04/24/11
Billing: (702)642-3333 .
Station KSNV3 2 Order # 78463
Account Executive | House KSNV Alt Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Local Order Flight 01/10/11 - 01/01/12
sz<n A ts P b Billing Calendar Broadcast ICB #
enton: Accoun ayaie o :
1500 Foremaster Lane J M___S.n”. Type : Cash Advertiser Code
Las Vegas, NV 89101 pecial Handling Product Code
Agency Ref
Advertiser Ref

Payment Terms 3C Days

The actual broadcast information shown on this invoice was taken from the Official program log.

Notwithstanding to whom bills are rendered Applicant and Third Parties shall remain jeintly and severslly cbligated to pay to Media Proviger the amount of any bills rendered by Madia Provider within the time specified and until payment in full is received by Media Provider. Payment
by Applicant to Third Parties or by Third Parties to Applicant shall not constitute payment te Media Provider. Applicant understands that should Applicant place advertising through an advertising agency (or other Third Parties} that Applicant will continue to be respansible to Media
Provider for payment of such advertiging. In the svent Applicant is ah agency requeasting advertising on behalf of a elient, Applicart acknowledges its joint and several liability for he paymant of such advertising under the terms sat farth herain above. if Applicant is an advertiser, all
agencies which place advertising buy orders with Media Provider shall be conclusively deemed to be authorized egents for Applicant. Station will not be bound by condiions, printed or otherwise, contracts, insertion orders, copy instructions or any cormespandence when such conflict
with the above terms and conditions. Two week advance cancellation notice is required unless otherwise specified.

Station does net discriminate in the sale of advertising fime. and will accept no adveriising placed with intent to discriminate based on race, gender or ethnicity, Adverliser hereby certifies that it is not buying broadcasting airime under this advertising salss contract fora
discriminatory purpess, intluding but not limited to decisions not to place advartising on particular stations based on race, gender, national origin, or ancesfry.



Page 1 of 2
Remit Address: —Z<O_Om
KSNV3_2 Invoice # 78463-6
1500 Foremaster Lane Advertiser KSNV Invoice Date 05/29/11
Las <mmmmu NV 89101 Product CHILD PGM PUBLIC FILE Invoice Month May 2011
Main: (702)642-3333 Estimate Number Invoice Period 04/25/11 - 05/29/11
Billing: (702)642-3333
Station KSNV3 2 Order # 78463
Account Executive | House KSNV Alt Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Local Order Flight 01/10/11 - 01/011 2
KSNV Billing Calendar | Broadcast IDB #
Attention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster Lane Soacial Hardl Frodudi Cod
Las Vegas, NV 89101 pecial Fanding rodut: --0ce
Agency Ref
Adveriiser Ref
ine |Channel | Description - ipay |pate . |Length [AirTime e |mate liat |Ref# |
1 K&NV2  Untamed Sports te 1x MTWTFSS
04/2511 t0 05/01/11 1x MTWTFSS
KShNv2 W 042711 30 9:58 PM CHILDRENS PROGRAMMING $0.00 78
05/02/11 to 05/08/11 1x  MTWTFSS
KSNv2 Tu 05/03/11 230 B6:58 PM CHILDRENS PROGRAMMING $0.00 77
05/09/11 to 05/15/11 1x  MTWTFSS
KENV2 Xl 0509111 230 10:58 P CHYLDRENS PROGRAMMING $0.0Q 78
05/16/11 to 05/22/11 1x  MTWTFSS
KSNv2 Th Q5M19/11 230 10:59 PM CHTLDRENS PROGRAMMING 50.00 78
05/23/11 to 05/29/11 1x  MIWTFSS
KSNV2 F Qa5/27/11 130 7:59 PM CHILDRENS PROGRAMMING $0.00 80
2 KSNv2 ROS 8a-7P to 1x MTWTFSS
04/25/11 to 05/01/11 1X  MTWTFSS
KSNV2 F 04/29/11 230 4:58 PM CHTLDRENS PROGRAMMING $0.00 78
05702111 to 05/08/11 1x  MTWTFSS
KSNV2 W 05/04/11 30 8:26 AM CHILDRENS PROGRAMMING $0.00 77
05/09/11 to 05/15/11 1X  MTWIFSS
KSNV2 Th 05112111 30 10:58 AM CHILDRENS PROGRAMMING $0.00 78
05/16/11 to 05/22/11 1x MTWTFSS
KSNV2 M 05/16/11 130 3:58 PM CHILDRENS PROGRAMMING $0.00 79
05/23/11 to 05/28/11 1x MTWTFSS
KSNV2 Sa 05/28/11 30 2:58 PM CHILDRENS PROGRAMMING $0.00 20
Alred Spots 10

The aciual broadcast information shown on this invoice was taken from the Gificial program log.

Notwithstanding to whom bills are rendered Applicant and Third Parties shall remain jointly and severally abligated to pay to Media Pravider the amount of any bills rendered by Media Provider within the time specified and until payment in full is received by Meadia Provider. Payment
by Applicant to Third Parties or by Third Parties to Applicant shall not constitute payment to Media Provider, Appficant understands that should Applicant place advertising through an advertising ggency {or other Third Parties) that Applicent will continue o be responsible to Media

Provider for payment of such adverlising. 1n the event Applicant is an agency requesting advertising on behalf of a client, Applicant acknowledges its joint and several
agencies which piace advertising buy orders with Media Provider shall be conclusively deemed to be authorized agents for Applicant. Station will nat he hound by cond

with the abave terms and conditions, Two week advance cancellation notice is required unless otherwise specifisd.

lity for the payment of such advertising under the terms set forth herein above. If Applicant is an advertiser, all
ns, printed or atherwise, contracts, insertion orders, capy instructions or any correspondence when such confifet

Station does not discriminate In the sale of advertising time, and will accept ne advertising placed with intent to discriminate based on race, gender or ethnicity, Advérfiser hereby cerlifies that it is not buying hroadsasting airtime under this advertising sales contract for a
discriminatory purpose, including but not limited to decfsions net to place advertising on particulzr stations based oh racs, gender, national origin, or ancestry.



Page 2 of 2

Remit Address: : _ Z<O_Om

KSNV3 2 Invoice # 78463-5
1500 Foremasfer Lane Advertiser KSNV Invoice Date 05/29/11
Las Vegas, NV 89101 Product CHILD PGM PUBLIC FILE lnvoice Month May 2011
Main: {702)642-3333 Estimate Number Invoice Period 04/25/11 - 05/29/11
Billing: (702)642-3333
Station KSNV3_2 COrder # 78483
Account Execufive | House KSNV Alt Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Local Order Flight 01/19/11 - 01/0112
KSNV Billing Calendar | Broadcast IDB #
Attention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster Lane Soocial Handl Product Cod
Las Vegas, NV 89101 pedia Tanding fodurt -ode
Agency Ref
Advertiser Ref
Net Total $0.00

Payment Terms 30 Days

The actual broadcast information shown on this invoice was taken from the Officiat program log.

Notwithstanding o whom bills are renderad Applicant and Third Parties shall remain jointly and severally obiigated to pay to Media Provider the amount of any bills rendered by Media Provider within the time specified and until payment in full is received by Medla Provider. Payment
by Applicant fo Third Parties or by Third Parties to Applicant shall not constitute payment to Media Provider. Applicant understands that shauld Applicant place advertising through an advertising agency (or other Third Parties) that Applicant will continue to be responsible to Media
Pravider for payment of such advertising. in the event Applicant is an agency requesting advertising on behalf of a client, Applicant acknowiedges its joint and several liability for the payment of such advertising under the terms set forth herein above. If Applicant is an advediser, 2il
agendies which flace advertising buy orders with Media Provider shall be cordlusively deemed ta be authorized agants for Applicant  Station wilt not be bound by conditions, printed or otherwise, contracts, insertion orders, copy instructions or any correspondence when such conflict
with the above terms and conditions. Twe week advance cancellation notice is required unless otherwise specified.

Stafion does not discriminate in the sale of advertising time, and will accept no advertising placed with intent to discriminate based on race, gender or etAnicity. Advertiser hereby cerifies that it is not buying broadcasting 2irfime under this advertising sales contract for a
discriminatory purpose, including but not limited to decistons not to place advertising on particular statians based on race, gender, national origin, or ancestry.



Fage 1 of 2
Remit Address: INVOICE
KSNV3_2 Invoice # 784636
1500 Foremaster Lane Adverfiser KShNV [nvoice Date 06/26/11
L.as <mmmmu NV 89101 Product CHILD PGM PUBLIC FILE Inveice Month June 2011
Main: (702)642-3333 Estimate Number Invoice Pericd 05/30/11 - 0672611
Billing: (702)642-3333
Station KSNV3_ 2 Order # 78463
Account Executive | House KSNV Alt Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Local Crder Flight 01A10/11 - 01/01/12
_AMZ<. Billing Calendar | Broadcast IDB #
Attention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster Lane Spacial Handm rdudl Cod
Las Vegas, NV 89101 pecial Handling roduct Code
Agency Ref
Advertiser Ref
itine {Channst| Description - .- [Time |Date: Langth |AirTime - JAgiD R - {Reconciliation -
1 KSNV2 Untamed Sports 5a-5xm to 1x MTWTFSS
05/30/11 to 08/05/11 1x MTWTFSS
KSNv2 Su 08/05M11 30 7:58 PM CHILDRENS PROGRAMMING $0.00 81
06/06/11 to 0651211 X MTWTFSS
KSNv2 M 08/06/11 130 6:58 PM CHILDRENS PROGRAMMING $0.00 82
06/13/11 to 061 S/11 1% MTWTFSS
KSNv2 Sz 08/18/11 30 6:58 PM CHILDRENS PROGRAMMING $0.00 83
06/20/11 to 06/26/11 1x MTWTFSS
KSNV2 w 06/22/11 30 9:58 PM CHILDRENS PROGRAMMING $0.00 84
2 KSNv2 ROS 9a-7P to 1x  MTWTFSS
05/30/11 to O6/05/11 1x MTWTFSS
KSNv2 Tu 05131411 130 918 AM CHILDRENS PROGRAMMING $0.00 81
06/06/11 to 06/12/11 1X  MTWTFSS
KSNVZ2 W 06/08/11 230 4:48 PM CHILDRENS PROGRAMMING $0.00 82
06/13/11 10 06/19/11 1% MTWTFSS -
KSNV2 Sa 06/18/11 30 2:58 PM CHILDRENS PROGRAMMING 50.00 83
06/20/11 to 06/26/11 1% MTWTFSS .
KSNVZ 1% 06/20/M11 30 4:57 PM CHTLDRENS PROGRAMMING $0.00 84
Aired Spots 8
Net Total $0.00

The actual broadcast information shown on this invoice was taken from the Official program lag.

Netwithstanding to whom bilis are rendered Applicant and Third Parfies shall remain jointly and severally obligated to pay to Media Provider the amount of any bills rendered by Media Provider within the time specified and untl payment in full is received by Msdia Provider. Payment

by Applicant to Third Parfes or by Third Parties to Applicant shall not constftute payment to Media Previder, Applicant understands that should Applicant place advertising through an advertising agency (or other Third Parties) that Applicant will continus to be responsible te Media
Provider for payment of such advertising. In the event Applicant Is an agency requesting advertising on behalf of a client, Applicant acknowledges its jeint and severa

bility for the payment of such advertising under the terms set forth herein above, If Applicant is an advertiser, all

agencies which place advertising buy orders with Media Provider shall be conclusively deemed to be authorized agents for Applicant, $tation will not be bound by condifions, printed or otherwise, contracts, insertion arders, copy instructions or any comespandence when such conflict

with the above terms and conditions. Twe week advance cancellation riotice is reguirsd unless otharwise spacified.

Station does not discriminate in the sale of advertising time, and will accept no advertising placed with intent to discriminate based on race, gender cr ethnicity. Adverfiser hereby certiffes that it is not buying broadeasting airtime undsr this advertising sales contract for 2
discriminatory purpese, including but net limited to decisions net to place advertising on particular stations based on tace, gender, national origin, or ancéstry.



Remit Address:

KSNV3_2

1500 Foremaster Lane
Las Vegas, NV 89101

Main: (702)642-3333

Billing: (702)642-3333

Billing Address:

KSNV

Attention: Accounts Payable
1500 Foremaster Lane

Las Vegas, NV 89101

INVOICE rege et
invoice # 78463-6
Advertiser KSNV Invoice Date 06/26/11
Product CHILD PGM PUBLIC FILE Invoice Month June 2011

Estimaie Number

Invoice Period

05/30/11 - 06/26/11%

Station KSNV3_2 Qrder# 78483
Account Execdtive | House KSNV Alt Order #
Sales Office Las Vegas Deal #
Sales Region Lacal Order Flight 011011 - 01/01/12
Billing Calendar Broadcast IDB #
Billing Type Cash Advertiser Code
Special Handling Product Code
Agency Ref
Advertiser Ref

Payment Terms 30 Days

The actual broadcast information shown on this inveice was taken from the Official program log.

Notwithstanding o whom bills are rendered Applicant and Third Parties shall remain jeintly and severally chiigated to pay to Madia Provider the amount of any bills rendered by Media Provider within the time specified and until payment in full is received by Media Provider. Payment

by Applicant to Third Parties or by Third Parties to Apglicant shall not constitute payment to Media Provider. Apglicant understands that should Appli

nt place advertising through an advartising agancy {or other Third Pardes) that Applicant will continue to be responsible 1o Media

Provider for payment of such advertising. In the event Applicant is an agency requesting advertising on behalf of a client, Applicant acknewiedges its joint and several liability for the payment of such advertising under the lerms set forth herein above. If Applisant is an advertiser, all
agencies which place advertising buy orders with Media Provider shall be condusively deemed to be authorized agents for Applicant.  Station will not be bound by conditions, printed or atherwise, contracts, insertion orders, copy instructions or any correspondesnoce when sush conflict

with the above terms and conditions. Two week advance cancellation notice is required unless otherwise specified.

Station does not discriminate in the sale of advertising ime, and will accept no advertising placed with intent to discriminate based on race, gender or ethnicity. Advertiser hereby cerfifies that it is not buying broadcasting airtime under this adverfising sales contract for 2
discriminatory purpose, including but not limited to dacisions not to place advertising on particular stations based on race, gender, national origin, or ancestry.



Page 1 of 1

Remit Address: _ Z<o_0m

KSNV3_3 Invoice # 72465-4
1500 FOREMASTER LANE Advertiser KSNV Invoice Date 04/24/11
LAS VEGAS, NV 89101 Product CHILD PGM PUBLIC FILE Invoice Month - | April 2011
USA Estimate Number Invoice Period 03/28/41 - 0424111
Main: (702)642-3333
Billing: (702)642-3333 Station KSNV3_3 Order # 78465
Account Executive | House KSNV Alt Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Local Order Flight C1/10/11 - 07/01/12
_Amz<. Billing Calendar Broadcast DB #
Atfention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster Lane Soocial Hardh Erodurt Cod
Las Vegas, NV 89101 pecial fianding rocudt --ade
Agency Ref
Advertiser Ref
ILine |Charnel {Deseription > "1+ {Time ~iDay . . |pdte’ Length JAirTime . {AdID " - 7 JRate - [Ref#]
1 KSNV3 ROS &P-11P te 1% MTWTFSS
04/18/11 to 04724741 1x MTWTFESS
KSNV3 Su 04/24/11 30 10:21 PM CHILDRENS PROGRAMMING $0.00 57
2 KSNV3 ROS 9a-7P to 1x MTWTFSS
04/11/11 to 04/17/11 1x MTWTFSS
KSNV3 W 0413411 30 9:58 AM CHILDRENS PROGRAMMING %$6.00 57
Aired Spots 2
Net Total $0.00

Payment Terms 30 Days

The aciual broadcast informaticn shown on this invelce was taken from the Official program log.

Notwithstanding to whom bills are rendered Applicant and Third Parties shall remain Jointly and severally obligated to pay to Media Provider the amount of any bills rendered by Madia Provider within the time specified and until payment in fuil is réceived by Media Provider. Payment
by Applicant to Third Parties or by Third Parties to Applicant shall not constitute payment to Mediz Provider, Applicant understands that should Applicant place adverti :m through 2n advertising apency {or other Third Parties) that Applicant will continue to be responsible ta Media
Previder for payment of such adveriising. In the event Applicant ks 2n agency requesting advertising on behalf of a client, Applicant acknowledges its joint and several ility for the payment of such advertising under the terms set forth herein above, It Applicant is an advertiser, all
agencies which place advertising buy orders with Media Provider shall be conclusively deemed to be authorized agents for Applicant. Station will not be bound by conditions, printed or otherwise, coniracts, insertion orders, copy instructions or any correspondence when such confiict

with the above terms and conditions. Two week advance cancellation nofice is required unless dtherwise spacified,

Station dees not discriminate in the sale of advertising ime, and will accept ne advertising placed with intent to diseriminate based on race, gender or ethnicity. Advertiser hersby cartifies that it is not buying broadcasting airtime under this advertising sales contraci for a
discriminatory purpose, including but not limited to decisions not to place advertising on particuiar stations based on race, gender, national origin, or ancestry.



Page 1 of 1

Remit Address: — Z<O—0m

KSNV3_3 Invoice # 78465-5
1500 FOREMASTER LANE Advertiser KSNV Invoice Date 05/29/11
LAS VEGAS, NV 89101 Product CHILD PGM PUBLIC FILE Inveice Month May 2011
USA Estimate Number Invoice Pericd Q4/25/11 - 05/29/11
Main: {702)642-3333
Billing: {(702)642-3333 Station KSNV3_3 Order # 78465
Account Executive | House KSNV Alt Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Local Crder Flight 01/10/11 - 07/01/112
sz< A s Pavabl Billing Calendar | Broadcast IDB #
ttention: Accoun ayable Billing T' Cagh Advertiser Code
1500 Foremaster Lane 3 m _ Num i Product Cod
Las Vegas, NV 89101 peca’ Fanding U oce
Agency Ref
Advertiser Ref
|Lina - [Channel [Description {pay... |pate . |tength[AirTime "~ JAaiD.
1 KSNV3Z ROS fo 1x  MTWTFSS
05M16/11 to 05/22/11 1x  MTWTFSS
KSNV3 M 0516711 230 11:21 PM CHILDRENS PROGRAMMING $0.00 58
Ran ouiside of time period
2 KSNV3Z ROS %9a-7P to 1x  MIWTFSS
05/09/11 to 05/115/11 - 1x  MTWTFSS
KSNV3 Su 0515111 30 1:46 PM CHILDRENS PROGRAMMING $0.00 58
Aired Spots 2
Net Total $0.00

Payment Terms 30 Days

The actual broadeast information shown on this invoice was taken from the Official program log.

Notwithstanding to whom bilis are rendered Applicant and Third Parties shali remain joindy ant severally cbligated to pay ta Media Provider the amount of any bills rendered by Media Provider within the time specified and untl payment in full is received by Media Provider. Payment
by Applicant te Third Parties or by Third Parties fo Applicant shall not constitute payment to Media Provider. Applicant understands that should Applicant pface agvertising through an advertising agency (or other Third Parties} that Applisant will confinue ta be respeonsible to Media
Provider for payment of such adverfising. In the évent Applicant is an agency requesting advertising on behalf of a client, Applicant acknowiadges its joint and several liability for the payment of such advertising under the terms set forth herein above, If Appficant is an advertiser, all
aganties which place advertising buy orders with Media Pravider shall be conclusively deemed to be authorized agenis for Applcant.  Station will not be bound by conditians, printed or otherwise, contracts, insertion arders, copy instructions or any correspendsnce when such conflict

with the above terms and cenditions, Two week advance cancelflation notics is requirad unless otherwise specified.

Stafion does not discriminate in the sale of advertising time, and will accept no advertising placed with intent to discriminate based on race, gender or ethnicity, Advertiser hereby certifies that It is not buying broadcasting airtime under this advertising sales contract for a
discriminatery purpose, including but not limited o decisions not to place adveriising on particular stations bassd on race, gender, national arigin, or ancestry.




Page 1 of 1

Remit Address: —Z<O—0m

KSNV3_3 . Invoice # 78465-6
1500 FOREMASTER LANE Advertiser KSNV Invoice Date 06/26/11
LAS VEGAS, NV 89101 Product CHILD PGM PUBLIC FILE Invoice Menth June 2011
USA Estimate Number Invoice Pericd 05{30/11 - 06/26/11
Main: (702)642-3333
Billing: (702)642-3333 Station KSNV3_3 Order # 78465
Account Execuiive | House KSNV Ait Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Local Order Flight 0110/11 - 07/01112
KSNV Billing Calendar Broadcast DB #
Attention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster Lane Soenial Handl S
Las Vegas, NV 89101 pecia Handing foduct -ade
Agency Ref
Advertizer Ref
[Lipe ‘W_Qﬂwniminn.mmnnwnmon. V-S._m i 1bay- .. |Date . JRate - |Reconciliation . ._”Wm*# _
1 K8NV3 ROS 6P-11P o
06/13/11 1o 06/19/11
KSNV3 F 0617111 130 10:58 PM CHILDRENS PROGRAMMING $0.00 59
2 KSNV3 ROS 9a-7F 10 1x MTWTFSS
06/06/11 to 06/12/11 1x MTWTFSS
KSNW3 Su 06/12/11 230 4:21 PM CHILDRENS PROGRAMMING $0.00 59
Aired Spots 2
Net Total $0.00

Payment Terms 30 Days

The actuai broadeast information shown on this invoice was taken from the Official program log.

Notwithstanding to whom bills are rendered Applicant and Third Parties shell remain jointly and severally obiigated to pay to Media Pravider the amount of any bills rendered by Media Provider within the time specifisd and until payment in full is received by Media Provider. Payment
by Applicant t¢ Third Parties or by Third Parties to Applicant shall not constitute payment to Media Provider. Applicant understands that should Applicant place advertising through an advertising agency {or other Third Parties) that Applicant will continue o be responsible to Media
Pravider for payment of such advertising. In the event Applicant is an agency requesting advertising on behalf of a client, Applicant ackrnowledges its joint and several hability for the payment of such advertising under the terms set forth herein above. If Applicant is an advariiser, ail
agencies which place advertising buy crders with Media Provider shalf be conclusively deemed to be authorized agents for Applicant. Station will net be bound by conditions, printed or othenwise, contracts, insertion orders, copy instructions ot any carrespandence when such conflict
with the above terms and conditions, Two week advance cancellation notics is requirad unless otherwiss specified.

Station does not discriminate in the sale of advertising time, and will accept no advertising placad with intent to discriminate based on race, gender or etfinicity. Advertiser hereby certifies that it is not buying broadeasting aitime under this advertising sales contract for a
distriminatory purpose, including but not limited to decisions not to place advertising on particular stations based on race, gender, national origin, or ancestry,



QUARTERLY CERTIFICATE ON COMPLIANCE
WITH COMMERCIAL LIMITS IN CHILDREN'S PROGRAMS
(Programs Originally Produced for the Child Audience)

Station: KSNV DT 3.1, Las Vegas Nevada
Quarter Ending: 06-30-2011
Reviewed By: Sue Ellen Martinez

CERTIFICATE OF COMPLIANCE WITH STATUTORY LIMITS AND
SECTION 73.670 (COMMERCIAL LIMITS IN CHILDREN'S PROGRAMS)

This certifies that during the past calendar quarter, the above-referenced station,
its network and/or its syndicators, as a standard practice, formatted and broadcast the
children's programs which are listed below to assure that they would be within the
statutory limits permitted for commercials in such programs, except that as to the
particular program segments identified below there were overages to the extent indicated.
We have attached a separate sheet explaining the reason for each such overage.

Program Titles Program Segment

Babar

Willa’s Wild Life
Pearlie

Turbo Dogs

Shelldon

The Magic School Bus

Date Excess
The commercial limits were not exceeded,

Dated: 07-07-2011

Signed: Sue Ellen Martinez




QUARTERLY CERTIFICATE ON COMPLIANCE
WITH COMMERCIAL LIMITS IN CHILDREN'S PROGRAMS
(Programs Originally Produced for the Child Audience)

Station: KSNV, DT 3.2 UNTAMED SPORTS
Quarter Ending: 06-30-2011
Reviewed By: Sue Ellen Martinez

CERTIFICATE OF COMPLIANCE WITH STATUTORY LIMITS AND
SECTION 73.670 (COMMERCIAL LIMITS IN CHILDREN'S PROGRAMS)

This certifies that during the past calendar quarter, the above-referenced station,
its network and/or its syndicators, as a standard practice, formatted and broadcast the
children's programs which are listed below to assure that they would be within the
statutory limits permitted for commercials in such programs, except that as to the
particular program segments identified below there were overages to the extent indicated.
We have attached a separate sheet explaining the reason for each such overage.

Propram Titles Program Segment

Gina D Kids Club

Date Fxcess
The commercial limits were not exceeded.

Dated: 07-07-2011

Signed: Sue Ellen Martinez



QUARTERLY CERTIFICATE ON COMPLIANCE
WITH PREEMPTION AND SECOND HOME NOTIFICATION
Station: KSNV DT 3.1 Las Vegas, Nevada
Quarter Ending: 06-30-2011
Reviewed By: Sue Ellen Martinez
CERTIFICATE OF COMPLIANCE WITH PREEMPTION AND SECOND HOME
VIEWER NOTIFICATION SECTION 73.671

This certifies that during the past calendar quarter, the above-referenced station,
notified viewers of scheduled preemption and second home as required by 47 C.F.R
73.3526 (&) (11)(iii)

Please see following invoices for schedule change notices.

Dated; 07-07-11

Signed: Sue Ellen Martinez




INVOICE

Page 1 of 3

Remit Address:
KSNV Invoice # 70614-10
Formerly KVBC Advertiser KSNY Invoice Date D4/24/11
1500 Foremaster Lane Product KIDS LINEUP TNBC PROMO Invoice Month April 2011
Las Vegas, NV 89101 Estimate Number | 2nd Home notice Invoice Period 03/28/11 - 04/24/11
Main: (702)642-3333
Billing: (702)642-3333 Station KSNV Order # 70614
Account Executive | Mouse KSNV Alt Crder #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Lecal Order Flight Q71210 - 12/25/11
_Amz<. Billing Calendar | Broadcast DB #
Attention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster Lane Special Handlin, Produet Code
Las Vegas, NV 89101 pecia” ancing
Agency Ref
Adveriiser Ref
[Line” JcChannel | Deseription - S 4Fime .o o - iDay .. |Date  [Length AirTime T [Ag4D ate  [Recongiliation |Refg ]
15 KSNV KIDS LINEUP PROMO 9a-1pm ta Bx - 55
03/28/11 to 04/03/11 5x @ ===-- 55
KSNV Sa 04/02/41 15 9:58 AM children's Prog - week $0.00 66
KSNV Sa 04/02/11 15 10:28 AM Children’s Prog - Week $0.00 67
KSNV Sa 04/02/11 15 10:59 AM Children’s Prog - week $0.00 70
KSNV Su 04/03/11 :00 4386 Cradited 68
KSNV Su 0403711 :00 $6-05 Credited 69
04/04/11 to 04/10/H1 5  ~———- S5 .
KSNV Sa 04/09/11 15 9:58 AM Children's Prog - week $0.00 71
KSNV Sa 04/09/11 15 10:29 AM children's pProg - week $0.00 &)
KSNV Sa 0409111 15 10:59 AM children®s Prog - week 30.00 72
KSNV Su 041011 00 $0-92 Credifed 73
KSNV Su o4/10/11 00 $6-00 Credited 74
04/11/11 to 0417111 DX = =m=—- 55
KSNY Sa o476/t (00 #0688 Credited 77
KSNV Sa 0416111 118 9:58 AM Children's Prog - week $0.00 76
KSNV Su 04/17/11 00 Fo-L8 Credifed 78
KSNV Su 04/17/11 :00 $-88  Credited 79
KSNV Su 04/17/11 00 $6-86 Credited 80
04/18/11 to 04/24/11 5x  -———-§§
KSNV Sa 04723111 15 9:58 AM Children's Prog =~ Week $0.00 82
KSNV Sa 04723111 15 10:29 AM Children's Prog - Week $0.00 84
KSNV Sa 04/23111 15 10:59 AM Children's Prog - Week $0.00 81
KSNv Su 04/24/11 00 $5-88 Credited 83
KSNV Su 04/24/171 100 #5088 Cradited 85
16 KSNV KIDS LINEUP PROMO 3p-5pm fo 5x  ———-- S5

The actual broadcast information shown an this invoice was taken from the Official program log.

Notwithstanding to whom bills are rendered Appiicant and Third Parties shall remain jointly and severaily obligated to pay to Media Provider the amount of any bills rendered by Medis Provider within the fime specified and uniil payment in full is received by Media Provider. Payment
by Applicant fo Third Parties or by Third Parties to Applicant shall net censtitute payment to Media Provider. Applicant understands that should Applicant place advertising through an advertising agency {or othar Third Parties) that Applicant will continue to be responsible to Media
Provider for payment of such advertising. In the event Applicant is an agency raquesting advearlising on behalf of a client, Applicant acknowledges its joint and several liability for the payment of such advertising under the terms set forth herein above. If Applicant is an advertiser, all

agencies which place advertising buy orders with Media Provider shall be conclusively deemed to be autherized agents for Applicant  Station will not be bound by condifions, printed or otherwise, contracts, insertion orders, copy instructions or any comespondence when such confiict

with the above terms and conditions. Two wesk advance cancellation notice is required unlsss otherwise specified.

Station does not discriminate in the sale of adveriising time, and will accept no advertising pleced with intent to discriminaie based on race, gender or ethnicity. Advertiser hareby certifies that it is not buying broadcasting airtime under this advertising sales contract for a
discriminatory purpose, including but not fmited to decisiens not io place advertising on parficular stations based on race, gender, natienal origin, or ancestry.



INVOICE

Page 2 of 3

Remit Address:
KSNV Invoice # 70614-10
Formerly KVBC Advertiser KSNV Invoice Date 04724111
1500 Foremaster Lane Product KIDS LINEUP TNBC PROMG Invoice Maonth April 2011
Las Vegas, NV 89101 Fstimate Number | 2nd Home notice Invoice Period 03128011 - 04/24/11
Main: (702)642-3333
Billing: {(702)642-3333 Station KSNV Order # 70674
Account Executive | House KENV Alt Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Local Order Flight Q71210 -12/25M1
_sz<. Billing Calendar | Broadcast DB #
Attention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster Lane Soocial Handi Product Coda
Las Vegas, NV 89101 pecia Panding
Agency Ref
Advertiser Ref
|Line |Chaninel{Description. - = i Frme- {Day  Ipate- . JLength JAirTime  JAdID - JRate: Recopciliation s 0 Ret# ]
16 KSNV KIDS LINEUP PROMO 3p-Spm to 5x  -—-—-- ss
03/28/11 to 04/03/11 5% ———=- S5
KNV Sa 04/02/11 15 329 PM Children's FProg — Week §0.00 67
KGNV Sa 04/02/11 5 3:59 PM Children's Prog - Week $0.00 69
KINY Sa 04702511 115 4:28 PM Children's Prog - week 50.00 68
KSNV Su 04/03/11 ;00 605 Credifed 68
KSNV Su 04/03/11 00 $8:66 Credited 70
04/04/11 to 04/10/11 bx = ————= sS
KSNV Sa 04/08/11 15 3:25 PM ¢hildren's Prog - week 50.00 73
KSNV Sa 04/08/M11 15 3:58 PM ¢hildren's Prog - week $0.00 71
KSNV Sa 04/08/11 15 4:28 PM children‘s Prog - week $0.00 72
KSNV Su 0410711 00 &-64 Crediled 74
KSNV St o410/t 06 $468 Credited 75
04111111 to 04M17/14 5%  ——--- 55
KSNY Sa 04116111 15 3:29 PM children's Prog - week $0.00 76
KSNV Sa 04716111 NE] 359 PM Children's Prog - week $0.00 80
KSNVY Sa 04/16/11 R E 4:28 PM Children's Prog - week $0.00 77
KSNV Su 04517/11 00 $6-56 Credited 79
KSNV Su 041711 15 3:59 PM children's Prog - week $0.0¢ 78
04/18/11 to 04/24/11 5  m==== ss
KSNV Sa 04/23/11 15 3:29 PM children's Prog - week 50.00 82
KSNV Sa 04/23M11 A5 3:59PM  children's Prog - week $0.00 85
KSNV Sa 0472311 15 428PM  children®s Prog - week $0.00 81
KSNV Su 04724511 00 $6-08 Credited 83
KSNV Su 04/24/11 00 $6-66 Credited 84

The actual broadeast information shown an this invoice was taken from the Qfficial program log,

Notwithstanding o whom bills are rendered Applicant and Third Parties shall remain jointly and severally obligated to pay to Media Provider the amount of any bills rendered by Media Provider within the time specified and untl payment in full is received by Media Provider. Payment
by Applicant to Third Parties or by Third Parties to Apglicant shall not constitute payment to Media Provider. Applicant understands that should Applicant place advertising through an advertising agency (or ather Third Paries) that Applicant will continue 1o be respansible to Media

Provider for payment of such advertising. In the event Applicant is an agency requesting advertising on behalf of a ciient, Applicant acknowledges its joint and several

lity for the payment of such advertising under the erms set forth harein above. if Applicant is an 2dvertiser, 2l

agencies which place advertising buy orders with Media Provider shall be condlusively deemed to be suthorized agents for Applicant. Station will not be bound by conditions, printed ar otherwise, contracts, insertion arders, copy instructions or any correspondence when such confiict

with the above terms and conditions. Two week advance canceliation notice is required unless otherwise specified.

Station does net discriminate in the sale of advertising time, and will accept no advertising placed with intent to discriminate based on race, gendar or sthnicity. Advertiser hereby certifies that it is nat buying broadeasting aifime under this advartising salas contract for a
digcriminatory purpose, including but not imited to decisions not to place advedising on particular stations based on race, gender, natienal origin, or ancestry.



KSNV

Main:

Billing Address:

KSNV
Attention: Accounts Payable
1600 Foremaster Lane

Las Vegas, NV 89101

Remit Address:

Formerly KVBC
1500 Foremaster Lane
Las Vegas, NV 89101

(702)642-3333

Billing: (702)642-3333

INVOICE Teee B
Invoice # 70614-10
Advertiser KSNV Invoice Date 04/24/11
Product KIDS LINEUP TNBC PROMO Invoice Month April 2011

Estimate Number

2nd Home notice

Invoice Period

03/28/11 - 04/24/11

Station KSNV Order# 70614
Account Execufive | House KSNV Alt Order #
Sales Office Las Vegas Deal #
Sales Region Local QOrder Flight 071210 - 12/25/11
Billing Calendar Broadcast IDB #
Billing Type Cash Advertiser Code
Special Handling Preduct Code
Agency Ref
Advertiser Ref

[Line . [Channet _ Description

" {Time

- |Reconciliation

. IRef# |

Aired Spots

23

Net Total

$0.00

Payment Terms 30 Days

The actual broadcast information shown on this invoice was taken from the Official program log.

Notwithstanding to whom bilis are rendered Applicant and Third Parties shall remain jointly and severally obligated to pay to Media Provider the ameunt of any bills rendered by Media Provider within the time speciiied and untit payment in full is received by Media Pravider. Paymant

by Applicant to Third Parties or by Third Partfes to Applicant shall not constitute payment to Media Provider. Applicant understands that should Applicant place adverti
Provider for payment of such advertising. In the event Agplicant is an agency requesting advertising on behaff of 2 dlient, Applicant acknowledges its joint and several lizbility for the payment of such adverfising under ihe terms st forth herein above.

g through an advertising agency (or other Thirg Parties) that Applicant will continue to be respensible to Media
If Applicant Ts an adveriiser, all

agencies which place advertising buy orders with Media Provider shall be conclusively deemed to be authorized agents for Applicant. Station will not be bound by conditions, printed ar atherwise, contracts, insertion orders, copy instructions or any correspendencsa when such conflict

with the abeve terms and conditions. Two week advance cancellation notice is required unless otherwise specified.

mﬂgoz does not discriminate in the sale of advertising time, a2nd will accept no advertising placed with intent to discriminate based on race, gender or ethnicity. Advertiser hereby certifies that it is not buying broadcasting airiime under this advertising sales contrast for a
discriminatory purpese, including but not limited to decisions not to place advertising on particular stations based on race, gender, national origin, or ancestry.



INVOICE

Page 1 of 3

Remit Address:
KSNV Invoice # 70644-11
Formerly KVBC Advertiser KSNV Invoice Date 05/28/11
1500 Foremaster Lane Product KIDS LINEUP TNBC PROMO invoice Month May 2011
Las Vegas, NV 89101 Estimate Number | 2nd Home notice Invaice Period 04/25/11 - 05/28/11
Main: (702)642-3333
Billing: (702)642-3333 Station KSNV Crder # 70614
Account Executive | House KSNV Alt Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Local Order Flight 0711210 - 12/25/11
i Billing Calendar | Broadeast DB #
Attention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster Lane Special Handlin: Product Code
Las Vegas, NV 89101 P 9
Agency Ref
Advertiser Ref
[Line |Channel [Descripfion. o Time “Ipay ©  Jpate - [Length JAirTime " JAddD = . IReconciiation’ 7 | Ref#
16 KENV KIDS LINEUP PROMO Sa-1pm to 5x —-—~~=585
04/25/11 to 05/01/11 e SS
KSNV Sa 04/30M1 15 9:58 AM Children's Preg - Week $0.00 86
KENV Sa 04/30M1 15 10:29 AM childran's pProg - week $0.00 87
KSNV Sa 04/30/11 15 10:59 AM children's Prog - week $0.00 a0
KSNV Su 05/01/11 ;00 $2-58 Credited 88
KENV Su 05/01/11 S00 258 Credited 89
05/02/11 1o 05/08/11 5 @ ————— S5
KSNV Sa 05071 15 9:58 AM Children's Prog - week $0.00 92
KENV Sa 05/07M1 15 10:29 AM Children's Prog - week $0.00 91
KSNV Sa 0507111 15 10:59 AM children's Prog - week $0.00 94
KSNV Sa 05/07/11 15 11:28 AM Children's Prog - Week $0.00 g5
KSNV Sa 05/07/11 15 11:59 AM Children's Prog - week $0.00 93
05/09/11 fo G5/15/11 5X  ————— SS
KShNV Sa 05/14/11 0g 808 Credited 100
KSNV Sa 0514111 15 9:58 AM Children's Prog — Week $0.00 96
KSNV Sa G5/14/11 15 10:29 AM Children's Prog - Week $0.00 97
KShNV Su 0515411 00 58 Credited 98
KSNV Su 05/15/11 06 668 Credited 99
05/16/11 to 05/22/11 5 ————= SS
KSNV Sa 0521711 ;00 $6-66 Credited 101
KSNV Sa 05/21/41 115 9:58 AM children's Prog - week $0.00 102
KSNV Sa 0521741 :15 10:29 AM Children's Prog - week $0.00 105
KSNV Su 05/22/11 60 556 Credited 103
KSNV Su 052241 00 $o-68 Credited 104
05/23/11 te 05/29/11 B = ————- SS

Motwithstanding to whom bills are rendered Applicant and Third Parties shall remain jointly and severally obligated to pay o Medfa Provider the amount of any blls rendersd by Media Provider within the time specified and until payment in full is received by Media Provider.

The actual broadcast nformation shown an this inveice was taken from the Official program log.

Payment

by Applicant to Third Pariies ar by Third Parties to Applicant shall not constitute payment to Media Provider. Applicant understands that should Applicant place advertising through an adverlising agency (or ather Third Parties) that Applicant will continue e be responsible to Media

Provider for payment of such advertising, In the event Applicant is an agency requesting adverising on behalf of & clisnt, Applicant scknewledges its loint and severa figbifity for the payment of such adveriising under the terms set farth herein zhave. If Applicant

is an zdvertiser, alf

agendiss which place advertising buy orders with Media Provider shall be condlusively deemed to be autherized agents for Applicant. Station will nat be beund by conditions, printed or otharwise, cantracts, inserion orders, copy instructions or any comespondence when such conflict

with the above terrs and conditions. Two week advance cancellation notice is required unless otherwise specified.

Station doas not discriminate in the sale of advertising time, and will accept no advertising placed with interit to disciminate based on race, gender or sthnicity. Advertiser hereby certifies that it is not buying breadcasting airtime under this adveriising sales contract fora
discriminatory purpose, including but not limited to decisions not to place advertising on particular stations based on race, gender, natienal origin, or ancestry.



INVOICE

Page 2 of 3

Remit Address:
KSNV Invoice # 7061411 -
Formerly KVBC Adverfiser KSNV invoice Date 05/29/11
1500 Foremaster Lane Product KIDS LINEUP TNBC PROMGC Invoice Manth May 2011
Las Vegas, NV §9101 Estimate Number | 2nd Home notice Invoice Period 04/25/11 - 05/29/11
Main: (702)642-3333
Billing: {702)642-3333 Station KSNV Order # 70614
Account Exacutive | House KSNV Alt Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Local Order Flight G7/12M0 - 12/25M11
_.sz<. Billing Calendar Broadcast IDB #
Attention: Accounts Payable Biling Type Cash Advertiser Code
1600 Foremaster Lane Special Handlin Product Code
Las Vegas, NV 89101 P nemng u
Agency Ref
Advertiser Ref
[Line. {Chanuel [Destription < T me |Rate - IRecongiliation s | . . oF
18 KSNV KIDS LINEUP PROMO Sa-1pm
KSNV Sa 05/28/11 8:28 AM children's Prog - week $0.00 107
KSNV Sa 05/28/M11 8:59 AM Children's Prog - Week $0.00 108
KSNV Sy 0528/11 L6208 Credited 108
KSNV Su 05/28/11 $5-66 Credited 109
KShNV Su 05/29/11 $806 Credited 110
16 KSNV KIDS LINEUP PROMO 3p-5pm o 5x - 85
04/25M1 110 05/0111 Sx  ————-— S5
KSNV Sa 04730111 3:29 PM children's Prog - Week $0.00 87
KSNV Sa 04/30/11 359 PM Chiltdren's Prog - Week $0.00 86
KSNV Sa 04730711 4:28 PM Chiltdren's Prog - Week $0.00 89
KSNV Su 05/01/11 $5-08 Credited 88
KSNV Su o501/11 $6:06 Credited an
05/02/11to 05/08(11  HBx  ————- S5
KSNV Sa 050711 686 Credited a1
KSNV Sa 0507/11 $6-88 Credited g2
KSNV Sa 050711 4:28 PM children's Prog - Week $0.00 95
KSNV Su 0508711 $5-88 Credited 83
KSNV Su 05/08/11 588 Credited 84
05/09/11 1o 05/15/M1t  Bx  —-———- S5S
KSNV Sa 05/14/11 $£5-66 Credited g6
KSNV Sa 05/14/11 : $8-28 Credited g7
KSNV Su 051511 200 £5-88 Credited 88
KSNV Su 05/15/11 00 #5-08 Credited )]
KSNV Su 0515/11 ;00 F6-66 Crodited 100
05/16/11 to 05/22/11 Bx  ————- SS

The actual breadeast infermation shown on this invoice was taken from the Official program log,

Netwithstanding to whom bills zre rendered Applicant and Third Parties shall remain jointly and severally obligated to pay to Media Provider the amouat of any bills rendered by Media Provider within the time specified and until payment in full is received by Madia Provider. Payment
by Applicant to Third Parfies or by Third Parties to Applicant shall not constitute payment to Media Provider. Applicant understands that sheuld Applicant place advertising through an advertising agency (or other Third Parties) that Applicant will continue to be responsible to Media

Provider for payment of such advertising. In the event Applicant is an agency requesting advertising on behalf of a client, Applicant acknowiedges its joint and several

ility for the payment of such advertising under the terms set forth herein above. [f Applicant is an advertiser, all

agencies which place advertising buy orders with Media Provider shall be condusively deemed o be authorized agents for Applicant. Station will not be bound by conditions, printed or atherwise, contracts, inserfion arders, copy instructians or any carrespondence when such confiict

with the above terms and conditions. Two week advance cancellation notice is required unless otherwise spedified.

Statian does not discriminate Tn the sale of advertising time, and will aceagt no advertising placed with intent to discriminate baged on race, gender or ethnicity. Advertiser hersby cerfifies that it is not buying broadeasting airime under this advertising sales contract for a
discriminatory purpose, including but not limited to dedisions not fo place advertising on particular stations based on race, gender, national arigin, ar ancastry.



Page 3 of 3

Remit Address: _ Z<O_0m

KSNV Invoice # 70614-11
Formerly KVBC Advertiser KSNV Invoice Date 05/29/11
1500 Foremaster Lane Product KIDS LINEUP TNBC PROMO invoice Manth May 2011
Las Vegas, NV 88101 ‘ Estimate Number | 2nd Home notice Invaice Period 04/25/11 - 05/28/11
Main: (702)642-3333
Billing: (702)642-3333 Station KSNV Order # 70814
Account Executive | House KSNV Alt Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Local Crder Flight 07M12/10 - 12/25M11
KSNV Biling Calendar | Broadcast D8 #
Attention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster Lane Special Handling Product Code

Las Vegas, NV 89101

Agency Ref
Advertiser Ref
iLine [Channel |Deseription:: - _ o Igime . v |bay . ipate ength JAir Time . JAaHB- - ]Reconcltiation” . - |Ref# ]
16 KSNV KIDS LINEUP PROMO 3p-Spm o 5x -———-5%
KSNV . Sa 0521411 .00 $5-08 Credited 102
KSNV Sa G5/21/111 N 3:59 PM childran's Prog - week $0.00 105
KSNV 8a 05/21/11 15 4:28 PM children’s Prog - week $0.0C o
KSNV Su 05/22/11 ;00 &80 Credited ) 103
KSNV Su 05/22/11 15 3:59 PM children's Prog - Week $0.00 104
05/23/M11 to 05/259/11 5x  ————- 55
KSNV Ba 05/28/11 15 3228 PM children's Prog - week $0.00 110
KSNY Sa 05/28/11 115 3:59 PM cChildren's Prog - week $0.00 107
KSNV Sa 05/28/11 15 4:28 PM children‘s Prog - week $0.00 106
KSNV Su 05/28/11 00 £6-58 Credited 108
KSNY Su 05/26M1 115 3:59 PM children's Preog - week $0.00 108
Aired Spots 25
Net Total $0.00

. _um<=._m:w Terms 30 Days

The actual broadeast information shown on this invoice was taken from the Official pragram lag.

Notwithstanding to whem bills are rendered Applicant and Third Parties shall remain jeintly and severally cbligated ta pay to Media Provider the ameunt of any bilis rendered by Media Provider within the time specified and until payment in full is racelved by Media Provider. Payment
by Applicari fo Third Parties or by Third Parties to Applicant shall not constitute payment to Media Provider, Applicant understands that showld Applicant place advertising threugh an advertising agency (or sthar Third Parfies) that Applicant wil! centinue fo be responsible to Media
Provider for payment of such advertising, In the event Applicant is an agency requesting advertising on behalf of a client, Applicant acknowiedges its joint and several liability for the payment of such advertising under the terms set forth herein above. If Applicant is an advertiser, all
agendies which place advertising buy orders with Media Provider shall be conciusively desmed to be authorized agents for Applicant. Station will not be bound by conditions, printed or otherwise, contracts, insertion arders, copy instructions or any correspendence when such conflict
with the above terms and conditions. Two week advance cancellation notice is required unless otherwise specified.

Station doas not discriminate in the sale of advertising time, and will accept no advertising placed with intent to discriminate based on race, gender or athnicity. Advertiser hereby certifies that it is not buying broadcasting airime under this advertising sales contract fara
discriminatory purpose, including but not limiied to dedisions nat to place advertising on particular stations based on race, gender, national origin, or ancesiry.



Page 1 of 3

Remit Address: _Z<O_0m

KSNV Invoice # 7061412
Formerly KVBC Advertiser KSNV Invaice Date 06/26/11
1500 Foremaster Lane Product KIDS LINEUP TNBC PROMO Invoice Month June 2011
Las Vegas, NV 89101 Estimate Number | 2nd Home notice Invoice Period 05/30/11 - 06/26/11
Main: (702)642-3333
Billing: (702)642-3333 Station KSNV Order # 70614
Account Executive [ House KSNV Alt Order #
Sales Oifice Las Vegas Deal #
Billing Address: Sales Region Local Order Flight 07/12/10 - 12/25M11
__Amz<. Billing Calendar Broadcast DB #
Attention: Accounts Payable Billing Type Cash Advertiser Cods
1500 Foremaster Lane Special Handlin Product Code
Las Vegas, NV 89101 P g
Agency Ref
Advertiser Ref
[Line [channet[Description "~~~ ©- " “Time- = .~ ‘|pay. . JDate . |length [Airfime . |AdD ¢ |Ref# ]
16 KSNV KIDS LINEUP PROMO 9a-1pm to L sSs
05/30/11 fo 0B/05/11 5 @ ————- S5
KSNV Sa 08/04/11 15 9:58 AM children's Prog - weel $0.00 113
KSNVY Sa 06/04/11 15 10:29 AM Children's Prog -~ Week $0.00 M2
KSNVY Sa 06/04/11 15 10:58 AM Children's PFog - Week $0.00 111
KSNY Su 06/05/11 S0 $5-68 Credited 114
KSNV Su 08/05/11 :00 $6-68 Credited 715
06/06/11 to 08/12/11 5x ————= 55
KSNVY Sa 081111 15 9:58 AM Children's Prog - week $0.00 120
KSNV Sa 06/1111 15 10:29 AM Children's Prog — week $0.00 116
KSNY Ba 0811111 115 10:59 AM children's Frog - Week $0.00 117
KSNY Sa 081111 15 11:30 AM children's Frog — Week $0.00 115
KSNV Sa 08M1/11 15 1159 AM children's Prog - Week $0.00 118
06/13M11 {0 06M9/11 5% = ————- SS
KSNV Sa 06M8/11 15 9:58 AM Children's Prog - week $0.00 122
KSNV Sa 0671811 15 10:29 AM Children's Prog - week $0.00 121
KSNV Sa 061811 15 10:59 AM Children's Prog - Week $0.00 125
KSNVY Su 061911 0o £0-68 Credited 123
KSNV Su 08/18/11 NE 10:28 AM children's Prog - wWeek $0.00 124
06/20/11 to 06/26/11 Ex = ————= SS
KSNV Sa 0672511 00 508 Credited 127
KSNV Sa G&25/11 115 9:58 AM children's Prg 3rdQ we $0.00 126
KSNV Su 06/26/11 00 £860 Credited 129
KSNV Su 08/26511 00 $5:68 Credited 130
KSNV Su 06/26M1 115 10:59 AM children's Frg 3rdQ we $0.00 128
16 KSNV KIDS LINEUP PROMO 3p-5pm to 5x = —---- sS

The actual broadcast information shown on this invoice was taken from the Official program log.

Notwithstanding to whom bills are rendered Applicant and Third Parties shall remain joinily and severally obligated te pay to Media Providar the ameunt of any bills rendered by Media Provider within the time specifisd and until payment in full is received by Media Provider. Payment
by Applicant to Third Parties or by Third Parties to Applicant shall not constitute payment to Media Provider. Applicant understands that should Applicant place atverising through an adveriising agency (or other Third Parties) that Applicant will continue to be responsible to Meciz
Provider for payment of such advertising. in the event Applicant is an agency requesting advertising on behalf of a client, Applicant asknewledges ks joint and several lizhifity for the payment of such advertising under the terms eet forth herein above. If Applicant is an advertiser, 2ll
agencles which place advertising buy ordars with Madia Provider shall be conclusively deemed to be authorized agents for Applicant. Station will not be bound by conditions, printed or stherwise, contracts, insertion orders, copy instructions or any correspondsncs when such conflict
with the above terms and conditions. Two waek advance cancallation notice is required unless otherwise specified.

Statioh doss not discriminate in the sale of advertising time, and will accept ne advertising placed with intent to discriminats based on race, gender or ethnicity. Advertser hereby ceriifies that t is not buying broadcasting airtime under this adveriising szies tontract for a
discriminatory purpose, induding but not limited to decisions not to place advertising on particular stations based on race, gender, national origin, or ancastry.
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Remit Address: _ Z<Omom
KSNV Invoice # 70814-12
Formerly KVBC Advertiser KSNV Invoice Date 06/26/11
1500 Foremaster Lane Product KIDS LINEUP TNBC PROMO Inveice Month June 2011
Las Vegas, NV 89101 Estimate Number | 2nd Home notice Invoice Period 05/30111 - 06/26/11
Main: (702)642-3333
Billing: (702)642-3333 Station KSNY Order # 70614
Account Executive | House KSNV Alt Order #
Sales Office Las Vegas Deal #
Billing Address: Sales Region Lacal Order Flight 0712110 - 12/25/1%
_sz<. Billing Calendar Broadcast IDB #
Attention: Accounts Payable Billing Type Cash Advertiser Code
1600 Foremaster Lane Spacial Handiin Product Cod
Las Vegas, NV 89101 pe g oduct -ode =
Agency Ref
Advertiser Ref
[Line " [Channel | Description - . T i Time Apay’ - pate . [Reconciliation; iRef# ]
16 KSNY KIDS LINEUP PROMO 3p-5pm to
05/30/11 to 06/05/11 5x re———is
KSNV Sa 06/04/11 15 3:29 PM children's Prog - week $0.00 112
KSNV Sa 06/04/11 15 3:59 PM children’'s Prog - week $0.00 115
KSNV Sa 06/04/11 ] 4:28 PM Children's Prog - week $0.00 141
KSNV Su 06/65/11 00 £8-88 Credited 113
KSNV Su 06/G5/11 oo 5588 Credited 114
06/06/11 to 06M12/11 Hx ————- 55
KSNV 3a Q611711 -0 859 Credifed 7
KSNV Sa 0611711 00 58 Credited 120
KSNV Sa 0811411 15 4:29 PM Children's Prog - week $0.00 116
KSNV Su 0612511 00 &5-68 Credited 118
KSNV Su 06/12/11 00 £8-66 Credited 119
06/13M1 to O6M19/M11 oY - SS
KSNV Sa 06/18/11 00 286 Credited 121
KSNVY Sa 06718711 200 $6-:58 Credited 122
KSNV Sa 06/18/11 00 588 Credited 125
KSNV Su Q6/19/71 00 £5-08 Credited 123
KSNV Su 06/19/11 00 &5-88 Credited 124
06/20/11 to 06/28/11 8 —-——- SS
KSNV Sa 06/25/11 15 3:29 PM chiidren's Prg 3rdQ We $0.00 127
KSNV Sa 05/25/11 15 359 PM children's Prg 3rdg We $0.00 130
KSNV Sa 06/25/11 15 4:28 PM Children's Prg 3rdQ we $0.00 126
KSNV Su oeze/11 60 $5-08 Credited 129
KSNV Su 06/26/11 15 3:58 PM children's Prg 3rdo we $0.00 128

The aciual broadeast infermation shawn on this invoice was taken fom the Qfficial program log.

Notwithstanding to whom bills are rendered Applicant and Third Parties shall remain jeintly and severzlly obligated to pay {c Media Provider the amount of any bills rendered by Media Provider within the time specified and unti! payment in full is received by Media Provider, Payment
by Applicant to Third Parties or by Third Parttes to Applicant shall net censtitute payment to Media Provider. Applicant understands that sheldd Applicant piacs advertising through an advertising agency {or ather Third Parties) that Applicant will continus te be respensible to Megia
Provider for payment of such advertising. In the event Applicant is an agency requesting advertising on bahalf of a dlient, Applicant acknowledges its joint and several liability for the payment of such advertising under the terms set forth herein above. If Applicant is an advertiser, ali
agencies which place advertising buy orders with Media Provider shail be condlusively desmad to be authorized agents for Applicant. Station will not be bound by conditions, printed or atherwise, coniracis, insertion orders, copy instructions or any correspondence when such confiict
with the above terms and conditions. Twe week advance cancellation notice is required unleas otherwise specified.

Station does not discriminate in the sale of advertising time, and will accept no advertising placed with intent to discriminate based on race, gender or ethniciy. Advertiser hereby certifies that i is not buying broadcasting airtime under this advertising sales contract for a
discriminatory purpose, including but not limited to decisions not to place advertising on particular stations based on race, gender, national origin, or ancestry.
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Remit Address: — Z<o ~ O m

KSNV Invoice # 70614-12
Formerly KVBC Advertiser KSNV Invoice Date 06/26/11
1500 Foremaster Lane Product KIDS LINEUP TNBC PROMO Invoice Maonth June 2011
Las Vegas, NV 89101 Estimate Number | 2nd Home notice Invaice Period -05/30/11 - 06/26/11
Main: (702)642-3333
Billing: {702)642-3333 Stafion KSNV Order # 70614
Account Exécufive | House KSNV Ajt Crder #
Saies Office Las Vegas Deal #
Billing Address: Sales Region Local Order Flight 07M12/10 - 12/25/11
KSNV Broadcast IDB #
Attention: Accounts Payable Billing Type Cash Advertiser Code
1500 Foremaster Lane Py —— - .
Las Vegas, NV 89101 ped g
Agency Ref
Advertiser Ref
|Liné [Channel {Description =~ - . [Time .. .. . |Day ngth.JAlr Time: {Récanciliation
Aired Spots 22

Net Total $0.00

Payment Terms 30 Days

The actial broadeast information shown on this invoice was taken from the Cfiicial program log.

Notwlihstanding to whom bills are rendered Applicant and Third Parties shall remain jointly and severally shligated to pay to Madiia Provider the amount of any bilis rendered by Media Provider within the time specified and until payment in full is received by Media Provider, Payment
by Applicant to Third Parties or by Third Parties to Applicant shali net consfitute payment to Mediz Provider, Applicant understands that should Applicant place advertising through an advertising agency {or other Third Parties) that Applicant will confinue to be respensicle to Media
Provider for payment of such advertising. In the event Applicant is an agency requesting advertising on behalf of a client, Applicant acknowledges #s joint and several liability for the payment of such advertising under the terms set forth herein above. If Applicant is an advertiser, all
agencies which place advertising buy orders with Media Provider shall be condlusively deemed to be authorized agents for Applicant, Station will not be bound by conditions, printed ar etherwise, contracts, inserion orders, copy nsiructions or any correspondance when such conflict
with the above terms and conditions. Two week advanee cancellation nofice is required unless otherwise specified.

Station does not discriminate in the sale of advertising fime, and will accept no advertising placed with intent to discriminate based on race, gender or sthnicity. Advertiser hersby ¢eriifies that it is not buying broadcasting airtime under this advertising sales contract for a
discriminatory purposs, including but not limited to decisions not to piace advertising on particular stations basad an racs, gander, national anigin, or ancestry.



July 5, 2011

Dear Affiliate Partner:

To assist you in complying with the reporting requirements for children’s television and the requirement
that stations air “core” children’s programming, we are providing you with episode-specific descriptions
{for QUBO Kids on NBC) as set forth in the attached Community Relations Quarterly Children’s
Programming Report for 2nd quarter 2011. The report includes information to help prepare FCC Form
398. Please note that we have not included the specific dates and times for each of the programs as
that may be station-specific.

This report is divided into the following categories:

1. Educational Objectives: QUBO for both 2nd quarter 2011 and 3™ quarter 2011.

2. Core programming: Regularly scheduled programming furnished by the NBC Network that is
specifically designed to serve the educational and informational needs of children 18 and under. Each
of these programs is identified on-air as educational and informational with the “E/I" icon, and is
similarly identified to the national listing services. To assist stations with the preemption report section
- of the new FCC Form 398, we have added specific episode numbers. Please note that the age target
for QUBO programming on NBC is now identified as 6-10 years old. This represents a small shift to an
older age range {from the previous target of 4-8 years) based on a recent review of the individual
programs in the block and a recommendation by NBCUniversal's children’s programming consultant,
All of the programs are currently rated TV-Y7, and the consultant concluded that certain programs in

-~ the block are skewing older.

3. Other programming: Programming furnished by the NBC Network that contributes to the
educational and informational needs of children 16 and under, but is not specifically designed to meet
the educational and informational needs of children.

4. Public service announcements targeted to children 16 and under.

5. Non-broadcast efforts that enhance the educational and informational value of NBC Network
programming to children.

6. Network on-air promotional efforts, which include a schedule of QUBO programming on NBC on-air
promos.

The regularly-scheduled children’s programming and promotional content furnished to you by the NBC

Network during the 2nd quarter of 2011 complied with the commercial limits of the Children's Television
Act, and 47 C.F.R, §§ 73.670(a)-(d), provided that you broadcast and distributed such programming as
furnished to you by NBC, and did not add any promotional or advertising content there to other than as
directed by NBC via weekly postings on APT.

If you have any questions about these reporting requirements, please feel free to call us,

Loretta Alden

NBC Universal

Director, Affiliate Relations
- 212-664-2928
loretta.alden@nbcuni.com




“QUBO ON NBC” EDUCATIONAL OBJECTIVES

For 2nd Quarter 2011

EDUCATIONAL OBJECTIVES

2nd Quarter 2011 Educational Objectives

In compliance with the Children’s Television regulations that became effective January 2, 1997, the QUBO
Programming Block on NBC features an on-air icon (E/I) indicating that each program is “educational and
informational” for children. This icon is displayed throughout each program. Also, in compliance with the
regulations, the following document, which includes “educational and informational” objectives of QUBO on
NBC, must be placed in your public file.

Each of the programs listed below, which make up the QUBO on NBC programming block, is specifically
designhed to serve the educational and informational needs of children ages 6-10. All of the programs have
educational objectives that are central to the content and appropriate to the program genre.

t-rom April 2, 2011 ~ June 25, 2011, QUBO on NBC aired six shows returning from the 4" quarter. These
are: Turbo Dogs, Shelldon, The Magic School Bus, Babar, Willa’s Wild Life, and Pearlie. All six
shows were developed specifically for a target audience composed of children 6-10 years of age. Five of
the shows are book-based series. Six of the shows focus on important social-emotional messages for the
target audience. All educational and informational messages are delivered through an animated narrative
format.

“Turbo Dogs” is an animated show based on the books, Racer Dogs, by Bob Kolar. The series follows a
group of six dogs from Racerville who love to compete with one another in races. In each story, one or
more of the dogs encounter and solve problems that teach them social-emotional lessons on good
sportsmanship, teamwork, cooperation, playing fair, and friendship. The show also imparts information on
the mechanics of racing such as directionality and concepts of distance and time. The social-emotional
messages are embedded through the stories using action and humor, The tags at the end of each episode
reiterate and establish the educational message learned by the dogs.

‘Shelldon” is an animated series about a school-aged yoka shell mollusk named Shelldon. He lives with
his adoptive family, the Clams, in Shell Land, an undersea community populated by all sorts of sea
species. Shelldon and his best friends, Connie (a cowrie shell mollusk) and Herman (a hermit crab), face a
specific challenge in every episode. The problem may be managing a bully, improving their grades,
learning how to be altruistic, or protecting their environment from natural and man-made disasters. In most
cases, they rely on Dr. Shell, the most venerated intellectual and elder in Shell Land who teaches them and
gives them opportunities to harness their potential and solve the problem. Each episode provides a direct
social-emaotional lesson and many episodes provide informational content relating to the sea life habitat of
ell Land and environmental conservation.



“The Magic School Bus” is based on a series of children's books about science written by Joanna Cole.
The show features the ingenious Ms. Frizzle, an elementary school teacher and intrepid explorer who piles
her students into her Magic School Bus and takes them on amazing field trips to impossible locations. The
al of each field trip is to answer questions or learn many new things about the place the class visits.
kach episode is a fact-filled expedition to places as diverse as the solar system, the human body, or even
inside weather systems. The bus transforms to suit the environment and the kids freely explore and share
their learning with each other and with Ms. Frizzle, who nudges them to “make connections” and answer
their own questions with research. The class pet, Lizzie, a [arge lizard, accompanies the class on their field
trips. The content of the show is appropriate for children from ages 6 to 10 and in addition to all the factual
content, the children also have a social-emotional problem to solve that is embedded inte the story line.

“Babar,” based on the books by Laurent de Brunhoff, is an animated show about a young orphaned
elephant who finds the strength to rise above the challenges he faces, including the death of his parents,
as he journeys through life. Each episode of the show develops a social-emotional message such as
taking responsibility, being patient and persistent in hard work, respecting pecple’s privacy, learning to
cope with unforeseen changes, and being honest. These messages emerge from the need to resolve a
dilemma that is faced by Babar, one of his friends or family members.
‘Willa’s Wild Life,” based on the book An_Octopus Followed Me Home, by Dan Yaccarino, is an animated
series centered on a six-year-old gitl and her menagerie of animals. Willa lives at home with her father and
pets — an elephant, a giraffe, a pair of performing seals, a bear, penguins, and lots of rabbits. In each
episode, Willa faces a challenge at home, in school or in her neighborhood. With her animals and best
friend Dooley as key elements of her team, Willa works on solutions to overcome her challenge. Together
they find ways to maintain healthy friendships, experience success, develop competence, and become
altruistic. With help from her animal friends, Willa figures out how to earn the things she wants by helping
others. She learns to appreciate the friends that she has rather than trying to change to fit in with the "cool”
aroup. She realizes that asking questions is better than jumping to conclusions. Whether at school, home
in the neighborhood, Willa finds a way to analyze her situation and learn from experience.

“Pearlie” is an animated comedy series based on the children’s book series, Pearlie the Park Fairy by
Wendy Harmer. Pearlie is an optimistic, light-hearted fairy who sees the good in everybody, but often gets
into situations because her desire to help is larger than her capacity to deliver. Aimed for an audience
within the 8- to 10-year-old range, episodes focus on the importance of following the rules, using good
judgment and learning how to avoid getting into trouble. Since Pearlie was appointed by Fairy Head
Quarters (HQ) to keep Jubilee Park in sparkling order, she has constant challenges with her basic goal of
keeping everyone happy and making sure the park functions smoothly. Pearlie’s nemesis and cousin,
Saphira, often takes advantage of Pearlie’s good nature which requires that Pearlie must also frequently
outwit the park bully. In each episode, Pearlie approaches new tasks and problems with a great deal of
enthusiasm, but without the organization required to get the job done. Through plot developments and with
the assistance of her friends, Opal and Jasper, she learns what to do and what not to do in each situation
so the park can be restored to order.

3rd Quarter 2011 Educational Objectives

There are no new shows for the 3rd quarter of 2011,



2ND QUARTER 2011 SHOW SUMMARIES

TURBO DOGS is a show about six canine friends—Dash, GT, Clutch, Stinkbert, Strut, and Mags—who
have their own distinct characteristics but share a common love of racing cars. The fastest dogs in
Racerville, the Turbo Dogs often compete with one another in races. The dogs each have their own
racers, which they maintain regularly, and that are equipped with individual GPS systems to help and guide
them. Each story begins with one of the Turbo Dogs encountering a problem that must be resolved while
preparing to compete. Usually, the Turbo Dog learns his/her lesson through experience and accountability
for negative behavior. Social-emotional messages about sportsmanship, teamwork, cooperation, and
fairness developed in the story are emphasized in a separate tag at the end of each episode.

SHELLDON is an animated series that takes place in Shell Land, a mythical undersea world populated by
characters from a wide array of water-dwelling species. The main character, Shelldon, is an orphaned
yoka shell mollusk adopted by the Clam family and living with them in the family-owned Charming Clam
Inn. Dr. Shell, an elder and venerated inventor, and Connie, a cowrie shell classmate of Shelldon’s also live
atthe Inn. Shelldon and his buddies, Herman (a hermit crab) and Connie (a cowrie shell), always work
together and solve problems that they face in school or in the community. A recurring problem is to
staunch the plans of the local millionaire, Cecil Cracken, whose greed puts making meney over protecting
the environment. Dr. Shell is typically the children’s key provider of knowledge and other resources. n
each episode, the children learn a significant social-emotional lesson and also share information relating to
their ocean habitat and environmental protection.

THE MAGIC SCHOOL BUS is a show that features the most adventuresome teacher on the planet, Ms.
Frizzle, and her group of students who dutifully follow her approach to education—by taking magical field
trips to learn about anything that interests her or them. All the students are curious, but with each one,

e is often a personal problem that needs solving and the field trip has a way of dovetailing with the
personal challenge to get everything all worked out. The class has been on 52 field trips, traveling in a
magic bus that can transform its shape and power source, so it can travel through any environment, from
the bottom of the ocean to outermost space. Ms. Frizzle can handle it all, from driving the bus, navigating
unfamiliar terrain, to guiding the children’s learning through inquiry. She is undeterred and rarely
discouraged and expects no less from her students. Ms. Frizzle is amazingly understanding and
permissive in her approach and the children are ambitiously curious about the world as a result. It's not
just the bus that’s magic.

BABAR, based on the books by Laurent de Brunhoff, is an animated show about a young orphaned
elephant who finds the strength to rise above the challenges he faces, inciuding the death of his parents,
as he journeys through life. Each episode of the show develops a social-emotional message such as
taking responsibility, being patient and persistent in hard work, respecting people’s privacy, learning to
cope with unforeseen changes, and being honest. These messages emerge from the need to resolve a
dilemma that is faced by Babar, one of his friends or family members.

WILLA'S WILD LIFE is an animated series featuring a six-year-old girl, Willa, who is permitted to share her
home with an ever-growing menagerie of animals-- an elephant, a giraffe, a pair of performing seals, a
bear, three penguins, and lots of rabbits. These creatures speak to Willa, offering her advice and
friendship from each of their respective points of view. In each episode, Willa faces a challenge at home,
in school or in her neighborhood. Her animals and best friend Dooley help her develop solutions to
overcome each challenge. With the support of Dooley, the animals and praise from her dad, Willa finds
ways to maintain healthy friendships, experience success, develop competence, and become altruistic.



PEARLIE recounts the weekly escapades of an optimistic, amiable fairy who has been appointed by Fairy
HQ to maintain order in Jubilee Park, She lives among a dozen assorted characters, including her fairy

st friends, Opal and Jasper, a garden elf, a wood nymph, possum, bats, other fairies, rats, a small colony
of fleas, a lizard and her arch-rival, Saphira, who is also her fairy cousin. While Pearlie is very likable, she
is a bit of a busy-body who likes to arrange things according to over-ambitious plans that ultimately get her
in trouble. She gets along with everyone so, ultimately, every problem is solved and Pearlie learns a
lesson. However, her greatest challenges are usually presented by her one enemy, the bully and diva,
Saphira. Fortunately, Pearlie rises to Saphira’s challenges, not with meanness, but by outwitting her.
Overall, learning is a constant process for Pearlie because she has big responsibilities, taking care of an
entire little community, but she is indomitable and tenacious and ends up preserving order and happiness
in Jubilee Park.

2ND QUARTER 2011 SHOW SUMMARIES

There are no new shows for the 3rd quarter of 2011,

“CORE PROGRAMMING”

PROGRAMMING FURNISHED BY THE NBC NETWORK THAT IS SPECIFICALLY DESIGNED TO
SERVE THE EDUCATIONAL AND INFORMATIONAL NEEDS OF CHILDREN 16 AND UNDER
[AGE TARGET 6-10]

APRIL 2, 2011 - JUNE 25, 2011

Airdate: 04/02/2011
Time:
~ ration: 30:00
1 URBO DOGS
BUDDY, CAN YOU SPARE A WRENCH [TD0120]
Strut gets a brand new set of tires and, as a bonus, he receives a special tool bag. He is so obsessed with
his brand new things that he refuses to share them with any of the other Turbo Dogs because he believes
his things are extra special and just for him. During the race Strut gains the lead but he is so focused on
keeping his new tires clean that he pierces a hole in one of them. Wrenchini gives him a spare but none of
Strut's new tools work. All of the Turbo Dogs share their things with Strut to help him fix his tire and keep
his place in the lead. Strut realizes that he was not being a good friend by not sharing his tools and he
shares his trophy from the race with the other Turbo Dogs.
[Educational Message: A real winner and friend is someone who shares with friends even if they
sometimes compete for first place.]

STUCK IN THE MUCK [TD0O120]

Stinkbert is so excited about his TV interview on “Real Dogs,” that he calls Strut over to tell him the good
news. When Strut leaves, he gets stuck in the muck and calls for help but can't reach Stinkbert. When the
other Turbo Dogs arrive they all get stuck, too. With only a few minutes to spare, Stinkbert risks his big TV
interview to help save his friends from sinking in the muck. He pulls the Turbo Dogs out of the muck one by
one, but just as he is about to leave he realizes that his car has blown a fuse. Strut sees that Stinkbert is
having car trouble and gets him to his big interview just in time.

[Educational Message: True friends always help one another out when they are in trouble.]




Airdate; 04/02/2011
Time:

ration: 30:00
SHELLDON
PASS IT ALONG [SHI.003]
The students are asked to come up with a project to make Shell Land a better place. Connie decides on a
pass-it-along project, perform a favor and the recipient has to pass it on to two other people. Connie gets
an A on her assignment and the favors quickly begin to spread. Cecil Cracken sees a way to exploit this
idea and take over Shell Land. First, he woos Connie by telling her this idea will make her famous. Then
he charges people a fee to perform a favor. But there is also a penalty fee if you are not able to perform
favors for others. As a result, the town is in chaos with people fighting over who gets to do a favor for
someone else. Shelldon and Herman tell Connie, and when she starts a commercial to make Cracken the
new Mayor, she tells Shell Land that they need to pass their favors on te one stingy, rich guy, Cecil
Cracken. They all go and fix up his mansion. Now he owes tons of favors to others or will have to pay
millions of sand-dollars in penalties.
[Educational Message: Help others because it makes you feel good, not just because you want
something in return.]

Airdate: 04/02/2011

Time:

Duration: 30:00

THE MAGIC SCHOOL BUS

BUTTERFLY AND THE BOG BEAST [MSB205]

The class needs a new mascot for the big soccer game and Phoebe is trying to convince everyone that

butterflies are the perfect choice. Arnold's cousin, Janet, arrives to stir up trouble, and suggests a “bog

beast” so Ms. Frizzle takes the class to the swamp to find one. Janet is on a mission to catch some
terflies and show their inadequacy firsthand. When Phoebe tries to stop her, the class accidentally gets

nit with the shrinker scope and it falls in the mud, too wet to make them big again. While Janet is off

chasing butterflies with Liz, the class explores the butterflies from their size while they wait for the shrinker

scope to dry. When the class gets big again and finds Janet, Ms. Frizzle explains that a bog beast is

anything that lives in a swamp, including butterflies. The class decides that the best possible mascot is the

‘bog beast butterfly,” and they head back to win the soccer game against Phoebe’s old school.

[Informational Message: Butterflies survive by using their colors to camouflage and hide from their

predators.]

[Social-Emotional Message: Don’t give up when things get tough, dust yourself off and try again.}

Airdate: 04/02/2011

Time:

Duration: 30:00

BABAR

TALE OF TWO SIBLINGS [BAR136]

Alexander and Isabelle are camping with their family, but they cannot agree on how to spend their trip.

Annoyed with Isabelle, Alexander refuses to play with her. Finally, he agrees to tell her a story about

Favorite Son who saves his family from a monster. When the story becomes too scary, Isabelle takes

over. Just as they are finishing their story, Alexander and Isabelle realize they're lost. Upset at first, when

Alexander sees how frightened Isabelle is, he promises to take care of her as they search for the way back

to their family. Comforting her, Alexander continues the story about the monster, allowing Isabelle to chime

in when she wants. Together, the two siblings find their way back to the campsite where they hear their

family calling for them. Alexander realizes that having a baby sister is not so bad after all.

[Educational Message: Having a younger brother or sister can be annoying, but if you give him/her
hance, you’ll find that the two of you can be close and have fun together.]




Airdate: 04/02/2011
Time:
Nuration: 30:00
. LLA’S WILD LIFE

WILLA SETS THE STAGE [WIL004]
Willa has a small part in the school play while Evelyn has a key role. Evelyn is anxious about making a
huge mistake, but it's Willa who messes up during rehearsal. This makes Willa nervous. The seals
encourage Willa to practice and everything will be fine. She works with her animal friends until she is
confident. The show turhs out to be a big success even though some mistakes were made, Willa and
Evelyn are proud of their performances,
[Educational Message: Everyone makes mistakes, but you can be proud of your work if you have
practiced.]

WILLA IN THE WILDERNESS [WIL004]

Sara, Kara and Lara are going camping. Willa and Dooley are desperate to go, but when Willa asks Dad,
he says that Willa is not ready to go out in the mountains by herself. She is determined to prove to him that
she is ready. She and Dooley plan to camp in the backyard, cut off from civilization, to prove they can
handle it. The animals secretly help them, but even with that, the kids are miserable. They forgot a tent,
bug spray, proper food and more. When a storm hits and their make-shift tent flies away, Dooley calls it
quits. Willa admits defeat and camps inside with her animal friends.

[Educational Message: Before doing something new, you may have to gain some experience and
maturity.]

Airdate: 04/02/2011
Time:
Duration: 30.00
PEARLIE

JGLE BELL PARK [PEA111]
n s Christmas time in Jubilee Park and Pearlie is very excited because the Christmas tree is beautiful.
Jingle the Christmas Fairy arrives from the North Pole to maintain the tree and keep it green with her
special Christmas fairy dust. She brings with her well wishes from Santa for all the good fairies; everyone
but Saphira is on the list, Saphira, shocked that she is not on the good list, does not want anyone else to
get presents if she cannot. She puts a spell on Jingle, steals her Christmas Fairy dust, and destroys the
tree. All of Jubilee Park works together to re-decorate the tree but without the fairy dust the tree is brown
and dead. Ludwig refuses to let Saphira destroy the Christmas spirit and he arranges for the return of
Jingle's fairy dust. The tree is restored just in time for Christmas.
[Educational Message: When you work together as a team you can overcome a shared challenge
and accomplish amazing things.]

SUPER SIZED ELF [PEA111]
Jasper has had enough of the dragonflies giving him a hard time and he wishes he could be big. When he
hears about the Turquoise Fairy-- who describes in her new book how she turned a puppet into a person
and made him big-- he becomes very interested. Hoping to hecome as big as a dragonfly, he finds out the
fairy spell from Great Aunt Garnet and tries it on himself even though she wams of the danger. The spell
makes him the size of a person and Jasper is happy until he realizes that he is still an elf and does not
want to be so large. Pearlie hides Jasper while Opal goes to find the Turquoise Fairy to help change him
back to elf size. Saphira selfishly decides to reveal Jasper's location to "the persons” so that she can have
a more exciting story for the autobiography she is writing. The Turquoise Fairy stops her and changes
Jasper back and he realizes that the size he was hefore was just fine.
[Educational Message: When you take things you don’t know how to use from other people, you are
bound to have problems and get yourself into double trouble — once for taking something without
rmission and second for whatever happens because you didn’t know how to use what you took.]



Airdate: 04/09/2011
Time:
JNyration; 30:00

'RBO DOGS
EXTREME STAR POWER [TDO121}
Benny McBarkarton is looking for the most extreme Turbo Dog to be the star of his new Extreme Furball
racing show. When Strut realizes that the other Turbo Dogs have more extreme tricks than he does, he
decides to set up dirty tricks to keep them from winning the competition. Instead of making the other Turbo
Dogs look bad, all of Strut's dirty tricks only make matters worse for him and he loses the competition to
Dash. Strut admits that he was jealous of the others and just as he accepts defeat, Benny offers him a
starring role on his extremely wacky racing show.
[Educational Message: Everyone has different talents, so you should not get jealous when your
friends are better at some things than you are.]

MYSTERY RACER [TDO121]

The exhibition race has a mystery racer and Strut is determined to figure out who it is instead of taking the
time to practice. Marlene at the racing store has been giving the Turbo Dogs great advice to improve their
racing, but Strut has been so busy trying to find out who the racer is, he missed out on all of the practice.
The day of the exhibition race, the Turbo Dogs discover that the mystery racer has been Marlene all along.
Everyone except Strut is able to take all of her great advice in the race. Marlene turns out to be tough
competition and wins the exhibition race. Strut realizes that the only advice he really needed was to
practice his skills on the track.

[Educational Message: It takes more than advice and tools to perfect a talent, you need lots of
practice.]

Airdate: 04/09/2011
Time:

ration: 30:00
SHELLDON
THE GURU OF THE OCEAN [SHL004]
Mayor Yoka is known for solving problems with magic. In a series of flash backs, we learn that Mayor
Yoka gave Hook a magic dragon tooth guitar pick to overcome stage fright and make him play well. He
gave Mr. Inky Squid a magic amulet to give him courage to face the Kelp Forest and rescue a student. He
gave a young sheriff 2 magic badge to make him think like a criminal but remain honest. As Mayor Yoka is
being honored for all these acts, an alien spear, hurtling through the sky, causes much damage to the city.
Everyone turns to Mayor Yoka, but he has been knocked unconscious. Shelidon, Connie and Herman
sheak off to a collapsing town hall to find some of the Mayor’s magic to save the town. But what they find is
the Mayor's shop with the everyday objects he hands out as magic. .The kids are shocked. They reveal to
everyone that the Mayor’s trinkets are not magic. The Mayor admits that the magic comes from within and
has nothing to do with the objects he gives. Shelldon tells his friends that they now know that the magic
comes from within the person. With this knowledge, the citizens come together and rebuild the town,
[Educational Message: You do not need magic to do great things. Believe in yourself and you will
accomplish what needs to be done.]

Airdate; 04/09/2011

Time:

Duration; 30:00

THE MAGIC SCHOOL BUS
WET ALL OVER [MSB206]

The class is investigating water for their reports so Ms. Frizzle turns them into water to work on their
research. The class moves along the water cycle: evaporating, condensing then turning to clouds, rain and
n flowing water again. The cycle is continucus and the key to change them back has turned to water,

w0, Suddenly, Arnold remembers that he left Ms. Frizzle’s spare key in the girls’ bathroom at school. He



~ also forgot to turn the water off in the sink, leaving Liz all alone to plug the leak. The class is stuck in the

water cycle and has to figure out how to get back to school and into the bathroom to retrieve the spare key

tn change back to normal. Arnold realizes that water for drinking, which is collected and cleaned in the
servoir, will travel directly into the girls’ bathroom. They safely retrieve the key and stop the flood in the

bathroom, saving Liz.

[Informational Message: Water never stops moving and keeps evaporating, condensing and flowing

through the water cycle forever.]

[Social-Emotional Message: When you're in a tricky situation you have to work together and get

creative to find a solution.]

Airdate: 04/09/2011

Time:

Duration: 30.00

BABAR

TO DUET OR NOT TO DUET [BAR111]

Babar is scheduled to perform a duet with a great pianist at a concert. But instead of admitting that the
piece of music is too hard for him, he procrastinates. He does everything but practice his piano playing
and eventually the guilt begins to affect him and his job as King. Before he knows it, the day of the duet
has arrived. With the help of Madame, Babar learns that procrastination does not help the situation, so he
works extra hard to practice. His hard work pays off when his duet is a success, and Babar realizes that if
he had worked diligently from the beginning he could have done a better job with less work.

[Educational Message: Delaying your work will only make the work harder.]

Airdate: 04/9/2011
Time:
Duration: 30:00
WILLA’S WILD LIFE

LIGATOR ATE MY HOMEWORK [WIL007]
vvhen Willa's school project is ruined, all eyes turn to Gus who is usually responsible for eating things. Gus
insists that he is not guilty, but the animals have a hard time believing him. Willa and Dooley look for clues
to try to find the culprit rather than blame Gus. They find a paint can that is too high for Gus to reach and a
long footprint. All the clues seem to point o Koko who breaks down and confesses. The animals learn a
lesson in telling the truth and not jumping to conclusions.
[Educational Message: Don’t jump to conclusions and place blame without proof. If you’re honest
about your mistakes, you’ll probably be forgiven.]

HAMMERING AWAY [WIL007]

Willa travels around her house saying goodnight to all her animals. She feels terribly saying goodnight to
Jenny who sleeps outside in the rain. She decides to build Jenny a giraffe house. Willa and the gang work
together on this new project despite Jenny's protests. Soon, everyone wants their own house and they’re
fighting for building materials until all are miserabie. Willa is lonely inside and her animals are unhappy in
their animal houses. Willa and the animals realize that the best place for the animals is inside with Willa,
except for Jenny who is very happy outside, under the tree.

[Educational Message: Others may have something that you don't; this does not mean that you
need it. Be happy with what you have.]

Airdate: 04/9/2011
Time:
Duration: 30:00
PEARLIE
FAIRY-TASTIC FALL [PEA105]
©mmer is over but Leaf, the new Fall Fairy, has not arrived at Jubilee Park. He is feeling down because
e thinks everyone detests fall. Lost, he stumbles into Saphira’s house for directions. Pearlie finds Leaf




and is able to convince him that fall makes a difference; the colors are beautiful and the season is needed.

Leaf understands that every season is different and beautiful in its own way.

JFEducational Message: Our differences make us special. Imagine how boring things would be if
aryone was the same.]

SECRETS AND WHISPERS [PEA105]

Opal takes her midterm fairy exam. The results are delivered to Pearlie. Instead of giving them to Opal,
Pearlie decides to plan a surprise party and keep the results a secret from Opal until then. Saphira, of
course, tries to sabotage things by telling Opal that Pearlie knows the results and that a farewell party is :
planned whenever someone fails, a Fast Track Farewell. When Opal realizes that Pearlie is planning a
party, she assumes it is her Fast Track Farewell. Devastated, she arrives at the party sobbing. Pearlie
explains that she passed the test and apologizes for keeping secrets
[Educational Message: It is best not to keep secrets, especially important secrets from a friend.]

Airdate: 04/16/2011
Time:

Duration: 30:00
TURBO DOGS :
GT’S GOT GAME [TDO122] ]
The Turbo Dogs are competing in a basketball tournament and GT is not the greatest player. Mags and
Dash encourage him to practice but it's no use, GT does not believe in himself enough to make a basket.
GT thinks it's best for the team if Five from the pizzeria takes his place, so Dash and Mags make GT a
spare player. GT realizes that if he pretends the basketballs are tires, he's not so bad after all. The day of
the tournament, Strut plays a dirty trick to get Five out of the game, but GT shows up just in time to play in
the tournament and help Mags and GT win the basketball game.

[Educational Message: If at first you don’t succeed at something, keep trying. If you believe in
vourself and dedicate time and effort you can accomplish your goals.]

wON’T MAKE ME LAUGH [TDO122] |
Stinkbert wins the “Give a Dog a Bonus” race and the prize is that he gets to choose what the next type of :
race is going to be. Stinkbert decides to have a super silly race and the Turbo Dogs love the idea, except

for Strut who thinks he is too good for the fun and games. The Turbo Dogs will have to race their cars and

get out to complete silly tasks; if the crowd thinks they’re silly enough, they can move on to the next part of

the race. Strut wants to win so badly that he decides to participate. During the race he gets a lead during

the monkey dance but he gets so caught up in being silly that he forgets all about the race. The Turbo

Dogs join him in dancing and Strut realizes that being silly sometimes isn't so bad after all.

[Educational Message: Don’t get so caught up trying to win that you forget to have fun; winning

isn’t everything.]

Airdate: 04/16/2011

Time:

Duration: 30:00

SHELLDON

I, SHELLBOT [SHL005]

After a huge storm in Shell Land, everyone meets on the shore to clean up the beach. Despite their efforts,

at the end of the day there is still a lot to do, Dr. Shell builds the Shelbot1000 to help clean up more

efficiently. The robot performs upon command. It begins sorting, crushing and stacking the garbage on

the beach. However, Hook, Mack and Sam send the robot out to sea to get them some food, causing it to

get wet and break down, Everyone works together to get oil and fix the robot. However, once the robot is

cured, it tries to clean up everything, including Dr. Shell who got dirty during the repair. The kids have to

distract the robot before it compacts Dr. Shell into a tidy little cube, just as it does litter. They build a
ybot to distract the Shelbot and when the robots fall in love they leave the group with all the remaining
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litter on the beach. The kids realize they are now completely responsible for the beach clean-up and, by

thinking of clever ways of working together, they will get it done.

TEducational Message: By working together, you can come up with creative and effective ways to
t things accomplished.]

Airdate: 04/16/2011

Time:

Duration: 30:00

THE MAGIC SCHOOL BUS

IN A PICKLE [MSB207] :
Keesha believes her prized cucumber has been stolen while the class was on vacation and replaced with a 5
pickle. Since the classroom has been locked and Ms. Frizzle is the only one with the key, Keesha believes :
she has something to do with it. The class holds a mock trial and puts Ms. Frizzle on the stand to decide

whether or not she took her prize winning cucumber. The Friz decides it is best to take the class on a field

trip to show that she did not turn the cucumber into a pickle but an invisible gang of microbes did. The class

shrinks to microscopic size and enters the pickle jar where they find that pickle bacteria and fungi were the

reason Keesha's cucumber changed. If Ms. Frizzle had not put her cucumber into the brine, it would have

rotted instead of becoming an edible pickle. Ms. Frizzle is cleared of all charges and the case of the

missing pickle is dismissed.

[Informational Message: Microbes like fungi, amoeba and even pickle bacteria may be microscopic

but they make big changes.]

[Social-Emotional Message: When something goes missing you shouldn’t accuse your friends of

stealing without knowing of all of the facts.]

Airdate: 04/16/2011

Time:

Duration: 30:00

- .BAR

1HE ONE THAT GOT AWAY [BAR210]

The family is going fishing. The boys are not including Flora though she wants to fish. She ends up
happily partnering with Babar, but proves to be a bit of a nuisance. Flora feels discouraged and down.
She even breaks the line after Babar caught his dream fish, old Black Tail. Babar tells Flora to not be
discouraged because he keeps on trying. Flora goes back out after lunch to fish with Babar and catches
her first fish while Babar loses old Black Tail again in order to help her. Babar and Flora agree that this
year's fishing trip was the best yet.

[Educational Message: When you try something new, you may find it hard at first, but you should
try again until you have some success. Even if you don’t do well, you can have a good time.]

Airdate: 04/16/2011

Time:

Duration: 30:00

WILILLA’S WILD LIFE

UNBEARABLE BEAR [WIL006]

Willa gets a teddy bear from her grandma. Her pet bear, Bert, is hurt and jealous and makes fun of the toy
bear. When he tries to imitate and out-do the toy bear, Bert is a real nuisance. The alligator explains to
Willa that she has hurt Bert's feelings, so to make up with him she takes the bear to school where Bert
frightens everyone. Then, when she takes him to the park, Bert opens the honey and they are chased
home by bees. Finally when Dad finds out about Willa's antics, he bans her from taking Bert anywhere.
[Educational Message: When you spend time with a new friend, make sure your old friends don’t
feel left out. Find a way to include your old friends when you play with your new friends.] '

)
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WILLA’S FUN RAISER [WIL008]

Sara, Clara and Lara are certain they will win the school fund-raiser to buy plants for the garden. But Willa
nts to win and Dooley suggests a strategy that will help the school even more than donations alone. He

offers to prepare the garden so the fund-raising proceeds won't have to be spent on getting the land f

cleared. Evelyn and Willa will raise the money for the plants. While standing on the sidewalk asking for '

donations with Evelyn, Willa notices the sisters have a gimmick to raise money. They give people fake

compliments and the people give them donations. Willa ups the ante by letting people pet her animals.

When the sisters fight back by doing makeovers, Willa lets people ride and pet the animals. She wins the

contest and is so excited about winning that she forgets to thank the animals and Dooley for making it all

possible. Reminded by her pet alligator, she thanks her animals for helping, declines the trophy, and

awards it to Dooley because the plan was all his idea and he really did the most work.

[Educational Message: When you are trying to win something, don't forget the people who help you

win. Always thank and give credit to the people who help make you a winner.]

Airdate: 04/16/2011

Time:

Duration: 30:00

PEARLIE

TOOTH AFFAIRY [PEA102]

Pearlie, ever the perfectionist, is doing all she can to keep the park beautiful, much to the disdain and envy

of her cousin, Saphira. When the two of them meet Finn the Tooth Fairy, who has hurt his head, Saphira

offers him a spa experience to make him feel better. Pearlie offers to take care of his fairy duties so

children will not be sad that they've been forgotten. Pearlie goes to Aunt Garnet to purchase a new fancy

bag to “perfectly” visit the children, and throws Finn’s old bag away, discarding the gift coins the children

were supposed to receive. She makes all the visits on Finn's list and heads back to the park, only to be

arrested for not leaving the children any coins. Drawing a blank and shocked at her preoccupation with
rfection, she promises to correct the situation immediately. The rats, Scrag and Mr. Flea are playing with

uie original sack and the coins and give them back to Pearlie who corrects her mistake. Opal and Jasper

help her save the day. Finn gives lots of facts about teeth to the tele-viewing audience.

[Educational Message: You should always pay attention to the rules. When you do not follow

directions and create your own rules, you can make more problems.]

TRICK IN THE STICK [PEA102]

Pearlie has lost her magic wand and the park is due for a major fairy inspection. This is a major infraction
of Fairy Rule #2, and Pearlie will probably fail the inspection because she cannot make it perfect. Pearlie
recalls that she and Fern, the wood nymph, accidentally bumped into each other while flying through the
park and thinks Fern probably picked up her wand. She discovers that the rats, Scrag and Mr. Flea picked
up Fern’s wand, so Pearlie sets off to locate Fern. Unfortunately, along the way Pearlie decides to use
Fern’s wand without permission and makes all the plant life grow into a tangled mess of grass, flowers,
trees and vines. Fortunately, Fern is found at Saphira’s and Pearlie manages to get her wand back and
restores the park.

[Educational Message: Don’t use something that does not belong to you without asking permission
and learning how to use whatever you have found. Since it’s not your property, you should return
it immediately.]

Airdate: 04/23/2011
Time:
Duration: 30:00
TURBO DOGS
GAME QVER [TDO116]
"5 the day of the Racerville parade and instead of decorating their cars and doing their parade jobs, GT _
«.1d Dash are focused on their video game, “Super Turbo Fetch.” They have been playing so much that :
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they stop paying attention to anyone or anything around them. GT and Dash are so focused on beating the
high score that they even fight over the game and ruin Mags' parade cake. They are more worried about
nlaying than completing their responsibilities and forget to buy the prize for the car-decorating contest. All
the stores are closed and they realize that they will have to give the video game as the prize. Strut wins
the car-decorating contest and his video game. GT and Dash leamn their lesson and tell Strut to be careful
playing too much and making the mistakes they did.
[Educational Message: Video games are fun, but if you play them too much you may end up
ignoring your responsibilities and letting people down.]

THE LITTLE CAR THAT CLUNKED [TDO116]

While racing, GT goes through an oil spill and his car needs a lot of repair. He takes it to Wrenchini to fix,
but he is missing the final part needed to race. Wrenchini lets GT use a race car that does not look very
nice but will race just fine. GT is embarrassed to be driving such a clunker so he decides to make some
alterations to make it look better, Strut makes fun of GT and his car, making him feel bad. He takes the car
back to Wrenchini's garage and fixes the “speed-limiter.” GT enters the race despite not feeling great about
the car and he beats Strut with ease.

[Educational Message: You should not judge things by how they look; it is always best to get to
know things before you decide you don’t like them.]

Airdate; 04/23/2011

Time:

Duration; 30:00

SHELLDON

BRAND NEW DAY [SHL006]

The students are preparing for the O’Limpet Games, named after Billy O’Limpet whose team of smalll

creatures worked together to defeat much larger competition. Shelldon, Connie and Herman are selected

to compete and have to go see Mayor Yoka to get their uniforms. Mayor Yoka warns the kids that a ship is
aded toward the shore threatening to destroy Shell Land. The two-legged captain has fallen asleep and

wie ship is bound to hit Shell Land and destroy all the barnacles holding on below. The children are

discouraged at first because the problem is too large for such small creatures. But, they come up with a

plan to work together and save Shell Land. Using all their voices together, an amplifier and a conch shell,

they are able to wake the two-legged captain and the ship turns.

[Educational Message: Even though you are small, if you work together you can solve big

problems.]

Airdate: 04/23/2011

Time:

Duration: 30.00

THE MAGIC SCHOOL BUS

REVVING UP [MSB208]

The Magic School Bus is up for inspection and Mr. Junket, the vehicle maintenance inspector, wants to

condemn the bus. Ms. Frizzle convinces him to take a short drive to prove the bus is in excellent condition

just before he is supposed to accept his award for inspector of the year. The bus breaks down during the

test, so he quickly marks it as condemned and furiously leaves to get a tow truck to take the bus to the junk

yard. Ms. Frizzle takes the class on a field trip inside of the engine of the bus to find and fix the problem

before the bus gets destroyed at the junk yard. Mr. Junket arrives with the tow truck before the class can

get the engine started and, in their haste, Mr. Junket gets left hanging on the side of the cliff. The class

gets the engine to start just as it is about to be crushed at the junkyard. Ms. Frizzle and the class save Mr.

Junket from the side of the cliff and get him to his award in time, leading him to apologize for trying to

condemn the Magic School Bus.

[Informational Message: Gas, air and a spark combine to make the engine start and get the vehicle
wing.]
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[Social-Emotional Message: Just because something looks old does not mean it is not as valuable
or useful as something brand new.]

- date: 04/23/2011

lime:
Duration: 30:00
BABAR
RADIO RIOT [BAR203] ‘
On Zephir's new radio show, kids call in to complain about their parents. His advice, however, is
irresponsible and undermines parental authority. When Victor calls with his complaints against Rataxes,
Zephir urges Victor to strike. Victor refuses to listen to Rataxes until Victor's terms are met. Angered,
Rataxes announces that Victor is grounded for six months. Hearing this, all the children go on strike,
marching on streets and refusing to obey their parents until Victor's given justice. Upset with their children's
behavior, parents call Rataxes who has taken over Zephir's radio station. Like Zephir, Rataxes gives
parents unreasonable suggestions against their children. Soon, both parents and children are rioting.
Finally, Babar intervenes and advises the children to let Victor and Rataxes solve their own problem.
Realizing Babar's right, Victor urges the kids to talk to their parents instead of rioting and sets an example
by discussing his concerns with Rataxes.
[Educational Message: If you have a problem with something your parents say to you, you should
talk to them honestly about it instead of disobeying them and creating a riot. Complaining to others
causes more problems and doesn’t solve anything.]

Airdate; 04/23/2011
Time: '
Duration: 30:00
WILLA’S WILD LIFE
WILLA AWARDS [WIL020]

lla earns an award at school and decides that her animals need awards, too. She plans an awards
weremony and dedicates individual awards for each animal. The penguins win for silliest animals. When
the awards ceremony is over, Willa realizes that she forgot Gus and hurt his feelings. They have a hard
time coming up with a reason to give Gus a trophy; he does not seem to be the best at anything. Finally,
Willa realizes that Gus is the best eater. He is happy with his food trophy.
[Educational Message: Everyone is good at something.]

TO SKI OR NOT TO SKI [WIL020]

Willa and Dad are going on a ski trip. Dad tells her not to practice on the skis until she has had a lesson,
but Willa does not listen. She takes her skis out to the snow and practices skiing. She winds up with an
injury that she keeps from her dad in fear that he will cancel the trip. The animals help her keep her bad
ankle from Dad, but soon they all try to convince her to tell Dad what happened.

[Educational Message: Listen to your parents when they tell you not to do something and be
honest if you have disobeyed.]

Airdate: 04/23/2011

Time:

Duration; 30:00

PEARLIE

DOT BETWEEN THE EYES [PEA104]

Pearlie is busy organizing the Fairyland Flutter dance. As she checks in with Blair, the lighting master,

Saphira makes a rude comment suggesting that Blair should be restricted to backstage because of his

locks. Pearlie is appalled at Saphira’'s comments; she and Opal tell Blair his looks don’t matter at a dance

contest. After a night of eating cupcakes, Pearlie awakes with a giant pimple on the eve of the Fairyland
“itter dance. Her dance partner sees the pimple and backs out of his commitment to dance with her.

. <vastated, Pearlie asks Saphira for a cure but, once applied, it leaves Pearlie covered in blemishes.
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Pearlie refuses to show her face, but Opal reminds her that this is about dancing and looks should not
matter. Pearlie joins Blair, who happens to be a fabulous dancer, and the blemished duo wins the dance
rompetition.

ducational Message: Looks are not everything; who you are and what you can do as a person is
more important than beauty.]

NO SWIMMING ALLOWED [PEA104]

After a hot day, the fairy friends decide to have a pool party at the fountain. In an effort to make the party
special and unique, Pearlie gets a potion from Aunt Garnet. The potion accidentally brings the fountain
statues, Poseidon and Mable, to life. The married statue couple does not get along and threaten to ruin the
party with their arguing. Aunt Garnet finds the potion to turn them back into stone, but Pearlie wants to
make sure they are happy first. Pearlie encourages the couple to remember good times. They remember
their true love and are happily put back into their place at the top of the fountain.

[Educational Message: You shouldn’t stay mad at someone you care about. Focus on all the
reasons you like them.]

Airdate; 04/30/2011

Time:

Duration; 30:00

TURBO DOGS

THE CASE OF THE BROKEN TROPHY {TDO115]

The Turbo Dogs are competing for the trophy for tomorrow’s race. Clutch cannot resist the urge to hold the

trophy and goes back to Wrenchini's to hold it one more time. He takes it out of the case and accidentally

breaks it. He fries to glue and tape it together and puts it back in the case, hoping no one will notice. The

next morning, the Turbo Dogs return to the gas station and find the broken trophy. Officer Gruffer is called

and he enlists Clutch's help to find the person who broke the trophy. Instead of telling the truth, Clutch tells

crazy stories to explain how the trophy may have broken. Officer Gruffer follows all the leads to Strut and
tries to arrest him. Not wanting his friend to be in trouble, Clutch tells the truth to everyone-and realizes

s mistake.

[Educational Message: Do not try to hide your mistakes because that’s lying. You should tell the

truth and try to fix your mistake.]

THE DOG’S GOT TALENT [TDO115]

GT tries to come up with an act for tonight’s talent show while driving, and crashes into a hay stack. He
leaves for the clubhouse where he tries to come up with the right act for him. Mags and Dash invite him to
join their acts but they don't fit for GT. So, the Turbo Dogs decide to get pizza and help GT find the perfect
talent. The show is about to start and GT still does not have an act, so he decides to go and watch the
show instead. When he arrives, the show is about to be cancelled because the microphones, curtains and
lights aren’t working. GT realizes he has a talent for fixing things and saves the show. The show goes on
without a hitch and GT is recognized for his amazing talent to fix anything.

[Educational Message: We are all different, but everyone is talented and has something that they
are good at.]

Airdate: 04/30/2011
Time:
Duration: 30:00
SHELLDON
TRAPPED IN THE SHALLOWS [SHL007]
Mama and Papa remind Shelldon to stay with his class during their field trip to the Mangrove Swamp.
Despite this reminder, Shelldon, Connie and Herman wander off looking for a strange creature. When the
tide shifts, they wind up on an unfamiliar shore and Herman gets stuck between a root and a rock. To

ke matters worse, a crab plover begins to circle above with its sight on lunch, Herman, Shelldon
«tides he should go get help, leaving Connie and Herman together to fend off the bird. Connie eventually
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manages to trick the bird and tie it up in seaweed. Meanwhile, Shelldon finds Crabby and the Skipper, a
fierce fish that can walk on land and is willing to help Herman. Shelldon and the Skipper return to shore
and find the plover head-to-head with Connie. The Skipper goes after the plover and releases Herman
~im the roots. The kids head to the sea and home, where they know a punishment awaits. Just the same,
they can’t wait to get back to safety.
[Educational Message: It is dangerous to wander off without an adult. If you get lost, stay together
and figure out a plan that includes using your abilities to find the appropriate help to keep you
safe.]

Airdate: 04/30/2011

Time:

Duration: 30:00

THE MAGIC SCHOOL BUS

TAKING FLIGHT [MSB209]

Tim has built the perfect model airplane for the air show and his partner, Wanda, couldn’t be happier. Ms,
Frizzle uses the shrinker scope on the class and takes them for a test drive in the airplane leaving Tim,
Phoebe and Liz on the ground to navigate. Just as Tim is going to bring the plane back down, he trips and
breaks the controller leaving the plane to steer itself. With Wanda as the pilot, the class manages to make
the propellers, tail, and wings work together to fly. Meanwhile, Liz manages to transform the bus into a
plane and takes Tim and Phoebe to save the class. The class makes it to the model air show just in time,
but they're spinning out of control. With some clever steering, Wanda lands the plane and she and Tim win
the award for their exceptional model airplane. They can't accept all of the credit and decide to share the
award with the entire class.

[Informational Message: Wings and a propeller combine with lot of air, power and steering for flight
to take place.]

[Social-Emotional Message: No one on the team is more important than the other; everyone
contributes something different but everyone’s input is needed to make everything come together.]

~irdate; 04/30/2011

Time:

Duration: 30:00

BABAR

THE INTRUDER (BAR124)

Babar becomes really overwhelmed with his work one day, which worries his children. To help him
overcome his problem, they decide to tell him a story about a time when they were left with the
responsibility of being in charge of each other, and how overwhelming it became when they thought there
was a monster in the palace, The children recall how scared they were about something they hadn't even
seen. The monster turned out to be only Lord Rataxes, who had come looking for something he wanted.
The children help their father understand that everyone gets overwhelmed sometimes when they're in
charge of something and it doesn't go as planned. So, it's better to just keep working the way you are and
avoid worrying about things that you can't control.

[Educational Message: Being in charge is hard work but if you keep at it, you'll be just fine. Don’t
let it overwhelm or worry you.]

Airdate: 04/30/2011

Time:

Duration: 30:00

WILLA’S WILD LIFE
BABY IT’S YOU [WIL012]

Ms. Vanderwinkle asks Dad and Willa to look after her nephew. Willa is excited to look after him on her
own though Dad warhs looking after a toddler is a big responsibility. Buzzy is a lot for Willa to handle, even
“*h help from her animals. But, Willa does not want to let Dad know she is having a hard time: she wants

.- prove that she can babysit on her own. Despite Ginny’s suggestion to ask Dad for help, Willa wants to
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prove she is responsible. Nothing works and Buzzy continues to cry. Eventually, Willa and the animals are
exhausted and have to ask for Dad’s help. It turns out that Buzzy needed a nap. Dad encourages Willa by
telling her she is a responsible person because she asked for help when she needed it.

dJducational Message: When you are in a difficult situation, ask for help.]

WILLA’S BAD HARE DAY [WIL012]

Sara, Kara and Lara make Willa fee!l self-conscious about her hairdo for up-coming picture day. Dad offers
to take Willa to the hair dresser, but they are booked. Dad suggests she wear a hat. Koko tries trimming
Willa's hair. The gang decides on a bunny hat to cover Willa's hair, Sara, Kara and Lara are jealous of it
and decide to get bunnies of their own. Dad tells Willa that it's not the end of the world to feel awkward
about her loocks ~ she'll always look great to him. With her newly-gained confidence, she decides against
the bunny hat and takes a great picture.

[Educational Message: Be proud and comfortable with who you are; don’t let others negatively
influence how you feel about yourself.]

Airdate: 04/30/2011

Time:

Duration: 30:00

PEARLIE

ROSE PETAL PEARLIE [PEA108]

Everyone loves Pearlie’s rose petal muffins, Jealous of Pearlie’s fame, Saphira attempts to steal Pearlie's

recipe and open her own glamorous cafe. There's only one problem. Saphira cannot bake and Ludwig's

rose petal muffins are far from scrumptious. Meanwhile, a criminal, Mo, is on the loose. He shows up at

Saphira’s and she employs him as her muffin maker. Mo’s muffins are not tasty, and even cause those who

have eaten them to float. Mo reveals himself, making it possible for Pearlie and Opal to catch him. He is

taken back to jail. Pearlie reveals that the secret ingredient in her rose petal muffins is love.

[Educational Message: You will never be the best at what you do if you cheat as a way to be better
In everyone else.]

COME FLY WITH ME [PEA108]

A child loses a remote control airplane in the park. Jasper takes the plane to impress Fern although he
recognizes it does not belong to him. The rats commandeer the plane while Jasper takes a nap. Pearlie
saves the day by helping the rats land in a tree. Although the plane has been recovered, Jasper's guilt
overwhelms him; he fixes up the plane and leaves it where the child can find it.

[Educational Message: Taking something that doesn’t belong to you is stealing, which is always
wrong, and you can bet that what you take will be missed.]

Airdate: 05/07/2011
Time:
Duration: 30:00
TURBO DOGS
DASH TV [TDO126]
After a big win, Benny McBarkarton offers Dash a TV special about a day in his life. Benny follows Dash
around every moment the day of the race but he takes up a lot of space. Dash is really annoyed that Benny
is getting in the way of everything and is messing up his concentration. Dash needs quiet to concentrate
before a race but Benny is looking for action for the TV special. Benny isn't very good at listening and Dash
isn't very good at expressing himself so Dash is having trouble performing during the race. Benny isn't
allowed to be in the car during the official race do he arranges to speak to Dash via the GPS system in the
car. Dash gets fed up and tells Benny how he feels and Benny realizes just how pushy he really was. He
arranges for Dash to go over the race once more without interruption to make it up to him.
[Educational Message: Always stand up for yourself and tell people how you feel even when they

‘e being really pushy.]
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FINDERS, KEEPERS [TDO126]

Stinkbert finds a "Mighty Teenie Weenie Jack” on the side of the road and decides to keep if for himself
instead of turning it into the lost and found. The jack has all kinds of uses and quickly becomes Stinkbert's
rorite new gadget. It helps him lift the cars and reach high places, and it even helps him get the best

night sleep ever to win the race. During the race he uses if to help the chicken get off the track and
accidentally leaves it on the course. Strut finds it there when his car runs out of gas and decides to keep it
for himself, because he believes “finders, keepers.” Stinkbert wins the race but finds it hard to celebrate
without his new jack. When Ump arrives to return Struts’ car and Stinkbert's trophy from the race, they
realize they have his missing jack. Stinkbert and Strut promise never to do “finders, keepers” because it
just isp’t fair, .

[Educational Message: Just because you find something does not mean it belongs to you. You
should always try to find the true owner before you make something your own.]

Airdate: 05/07/2011

Time:

Duration: 30:00

SHELLDON

CRABBY’S MEGA BOOKS [SHL008]

Shelldon, Connie and Herman go to Crabby’s to get a book that Shelldon has been looking for, The Wish

Machine by Lester Riversnail, Dr. Shell's former pen name. They are interrupted by the construction

caused by Cracken who is building a mega-bookstore right next door. Shelldon and the kids assure

Crabby that they are loyal and would never shop anywhere else. They come up with a plan to help Crabby

clean up his store and have a book signing for Dr. Shell's book to draw in customers. Despite their

promises and hard work, when Cracken’s bookstore opens, the kids can't resist going in and Shelldon even

buys a book. Crestfallen, Crabby returns to his store and wishes that he had never opened it. He gets

knocked out when books fall on him; when he revives, Shelldon is pulling books off him. The kids feel

badly about going to Cracken's and have brought Dr. Shell and many customers to Crabby's for the book
ning. Everyone agrees they prefer shopping at Crabby’s familiar bookstore.

rcducational Message: Helping a friend in a tough situation will make you feel good and will make a

difference in your friend’s life.]

Airdate: 05/07/2011

Time:

Duration: 30:00

THE MAGIC SCHOOL BUS

GETTING ENERGIZED [MSB210]

The class is in charge of the Ferris wheel at the carnival. But as soon as the lines are about to open, the
fuse blows leaving no power to run the ride. Ms. Frizzle tells the class they need to find new ways to
harness energy to get the wheel moving, so Carlos decides to enlist the help of his little brother, Mikey,
who is famous for his ideas. He suggests using the energy of falling rocks on one side of the Ferris wheel
to propel it. The only problem is getting the rocks over the mountain and keeping them moving on the
wheel. Carlos stays to handle crowd control while Mikey and the rest of the class harness energy to move
the rocks. Through trial and error they use a combination of wind, water and solar energy to move the
rocks and propel them over the meountain to successfully move the Ferris wheel and save the carnival,
[Informational Message: Energy comes in many forms; it just has to be harnessed.]
[Social-Emotional Message: You can learn new things from the most unexpected people and
places.]
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Airdate; 05/07/2011
Time:

gration: 30:00
sABAR
SPECIAL DELIVERY [BAR127]
Babar and Celeste welcome a new baby into their family, and that does not sit well with the rest of the
children, especially Flora. The parents spend all their time tending to the needs of the new baby sister,
Isabelle. The other kids try to have fun with Isabelle, but she is too small and all she does is cry. Feeling
unwanted by her parents, Flora decides to run away from home, Instead of going out in the rain, she climbs
into an old attic that nobody uses. When Babar and Celeste notice her missing, they get very worried and
Babar goes out to search for Flora in the storm. Pom and Alexander finally discover Flora hiding in the
attic, scared and alone. Flora returns to her parents who help her understand that even though the new
baby needs them, they will always love her, too.
[Educational Message: New babies need your parents more because they're so small, but your
parents still love you the same as they did before the baby arrived.]

Airdate: 05/07/2011

Time:

Duration: 30,00

WILLA’S WILD LIFE

PAS DE DOOLEY [WIL015]

Dooley’s coach tells him he will be sitting on the bench during soccer games if he does not improve his
footwork. Willa encourages him to take dance with her to help. Dooley agrees. At first, he is skeptical and
has a hard time getting the dance moves. Dooley practices hard and takes lots of advice from the animals.
Dooley finds out practice makes perfect. He is a success in the dance recital and on the soccer field.
[Educational Message: Keep practicing and you will improve.]

+ ERFECT PARTNERS [WIL015]

Edie is sick and needs someone to fill in for her during the Friday night show. Samuel offers and the show
is a success. This makes Edie jealous; Steve and Edie fight and she will not perform with him. Samuel
has to fill in for Edie for the next performance. Samuel likes the attention and lets the stardom go to his
head. From now on, he is Sammy and does not need to rehearse. The seals miss each other, but are
being very stubborn and will not apologize. Not surprisingly, Samuel's show is not very good. Steve and
Edie come together to finish the performance and make up.

[Educational Message: If you do something wrong or have a fight with a friend, simply apologize
and things will be better.]

Airdate:; 05/07/2011

Time:

Duration: 30:00

PEARLIE

FAIRY FACTOR [PEA106]

When Saphira sees that Pearlie’'s shell is a mess, she makes up a Fabulously Tidy Housekeeping
certificate to motivate Pearlie to do the impossible. Saphira is responsible for the test and attempts to
come up with one that Pearlie will never pass. Saphira’s plan to humiliate Pearlie fails when Pearlie
finishes the first task with ease. The test then becomes a competition that Saphira plans to win by
cheating. The crystal bali cam exposes Saphira’s cheating. Pearlie wins and earns her Fabulously Tidy
Housekeeping diploma.

[Educational Message: Play by the rules because if you cheat, you’ll eventually be found out.]
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